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Rough Proofs 


J. Edgar Hoover might have ex- 
plained to that Congressional com- 
mittee that the theme song adopted 
for his bureau is, “I’m Putting All 
My Yeggs in One Basket.” 


vvegy 


Wrigley’s new electric spectacular 
may not be the biggest ever, as 
claimed, but Walter Winchell still 
insists that it’s a Mazdapiece. 
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It’s all right to give permanent 
possession of that Ayer cup for 
newspaper typography to the Herald 
Tribune, but what are they going to 
do for Signor Bodoni? 


- vv 


The Federal Communication Com- 
mission is to have hearings on tele- 
vision June 15, and to clarify the 
situation it may even have to add 
seeings. 

7 =F 


The country boy who borrowed a 
college president’s essay and won 
Eddie Cantor’s $5,000 contest with it 
agreed with Kipling’s “When ’Omer 
smote ’is blooming lyre—” 


7. FT 


The only one who got a break 
when the peace essay prize contest 
exploded was that college president. 
Now we know there is such a thing 
as Newark University. 


, a 


Hereafter when Eddie Cantor starts 
a contest involving the payment of 
$5,000 or any other important 
money, the least he can do will be 
to insist that the contestant send in 
a boxtop. 
7, FT 


Maybe the reason over 1,000 news- 
papers have agreed to run the copy 
of World Peaceways, Inc., without 
charge is because they want to save 
the 15 per cent commission. 
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Now that Ingersoll has decided to 
go out of its original price class in 
the watch field, some other manufac- 
turer will have a chance to make 
the dollar famous. 
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With baseball broadcasts so pop 
ular this year, the intelligence of the 
program departments is concen- 
trated on how to arrange for the 
home team to win all its games. 
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“Razor blades know six ways to 
be wrong,” asserts Standard Safety 
Razor Corporation. Seems like a 
very conservative calculation. 
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After fifty years at this story-tell- 
ing game, Cosmopolitan finds that 
there are still some new ways of 
arranging the pieces in the jigsaw 
puzzle of life. 


” . 


After all that consumer publicity, 
a lot of clothing manufacturers and 
tailors have adopted the hookless 
fastener for trousers. The perfect 
example of confidence in adver- 
Using. 
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And whatever became of Babe 
Ruth? 


Copy Cus. 


STANDARD OIL SELLS ITS SERVICE STATIONS 


NEWSPAPER MEN 
ARE READY FOR 
NEW YORK MEET 


Publishers Will Study Needs 
of Advertisers 


New York, April 16.—Owing to the 
interest of advertisers, agents and 
representatives in subjects slated for 
discussion at the annual convention 
of the American Newspaper Publish- 
ers Association here next week, 
fringe activities, always a feature of 
the meetings, are expected to set a 
new high. The importance of the 
agenda is attracting publishers who 
were formerly represented by sub- 
ordinates, as well as non-members 
allied with newspaperdom. 

Discussions of the freedom of the 
press, radio-newspaper relations, 
local-national differential and re 
search designed to improve the tech- 
nique of newspaper advertising will 
feature the four-day meeting, which 
opens April 21 and which will be 
closed to non-members. 


Differential in Spotlight 


The local-national differential will 
be discussed in a special session 
Tuesday for publishers of smaller 
papers. Members will be asked if 
the differential is shutting off na- 
tional business and what their ex- 
perience with attempted solution has 
been. The question as to how far a 
publisher should go in enforcing the 
national rate will also be raised. 

The differential will crop up again 
at the general session Wednesday 
afternoon, which will be devoted en- 
tirely to advertising. The same ques- 
tions will be submitted and publish- 
ers of chains and metropolitan dailies 
who are known to have made recent 
changes in their national rate struc- 
tures will be asked to make recom- 
mendations based on their experi- 
ences. 

The subject will come up at least 
once more at a meeting the News- 
paper Advertising Executives As- 
sociation and associations of specials 
in Chicago and New York will 
arrange during the week, although 
the general purpose of the meeting 
will be to stimulate the drive for a 
“united front” for newspaper adver- 
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Copeland Bill 
Suddenly Issue; 
Credit Roosevelt 


Washington, D. C., April 16.—Re- 
newed efforts are being made to 
amend the Copeland Pure Food and 
Drug bill for passage at this session 
of Congress. After receiving little 
attention for many weeks, special 
subcommittee of the House Inter- 
state and Foreign Commerce Com- 
mittee has begun revising the bill 
with its sponsors coéperating. It is 
believed that a request from the 
White House may have been respons- 
ible for this sudden turn. 

Outstanding among the amend- 
ments which the subcommittee is 
considering is one proposing to ob- 
tain an impartial review of an ad- 
ministration decision for criminal 
prosecution of a drug or food pro- 
ducer with respect to an opinion 
stated in advertising. 

This amendment is declared by 
sponsors to have been designed to 
protect legitimate advertising, which 
involves “opinion representation” in 
many instances in both the drug and 
food industries. 


Charge That 
Federation Is 
Chain’s Lobby 


Washington, D. C., April 15.— 
Claiming to substantiate the charge 
made in the original resolution— 
that the American Retail Federation 
is a super-lobby—the majority report 
of the special investigating commit- 
tee headed by Wright Patman, of 
Texas, told the House that the A. R. F. 
was formed by chain and department 
store interests to influence state and 
national legislation. 

On the other hand, the minority 
report, signed by three of the seven 
members, held that the charges of 
the resolution had not been substan- 
tiated. 

Said the majority: 

“We consider the American Retail 
Federation a carefully conceived and 
organized association which had for 
its purpose a pretense to the public 
that it was representing small deal- 
ers and small independent mer- 
chants over the entire country, 
while it was so conceived and or- 
ganized that complete power and 
control at all times would be in the 
ten original incorporators who rep- 
resent large chain and department- 
stores.” 


Registration Sought 


While the report explained that 
nothing had been adduced to indi- 
cate that ARF would carry on per- 
nicious or illegal lobbying, it recom- 
mended enactment of legislation re- 
quiring registration of all lobbyists. 

The report stated that Louis E. 
Kirstein of Filene’s Department 
Store, Boston, is chairman of the 
board of directors of ARF, and Col. 
Clarence O. Sherrill, formerly public 
relations director of Kroger Grocery 
and Baking Company at a salary of 
$30,000 annually, is president at a 
three-year salary for three years of 
$40,000, $45,000 and $50,000. It also 
stated that the organization has a 
budget of $750,000 for the three-year 
period. 

The incorporators as named in the 
original resolution were: Louis E. 
Kirstein, representing E. A. Filene 
& Co., Boston; Lessing J. Rosen- 
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Last Minute News Flashes 


Kelvinator to Use Campaign of Double-Trucks 
Detroit, Mich., April 17—A campaign of doubletrucks in newspapers 


is being tendered to a select list by Kelvinator Corporation. 


The offer 


provides for the use of 50,000 lines in each paper in coéperation with 


dealers. 


Refrigerators will be promoted, plans for the company’s new coal 


burner being incomplete, according to E. V. Walsh, in charge of merchan- 


dising of the new line. 


Would Lend $50,000,000 to Dealers for Stocks 


Washington, D. C., April 17.—Fifty million dollars would be loaned to 
merchants in flood areas for restocking, by terms of a bill introduced by 
Representative Ellenbogan. Loans would be made by financing institutions 
and insured by FHA to 20 per cent of face value. 


Nunns Buy Lexington Herald for $400,000 


Lexington, Ky., April 17.—Gilmore Nunn and his father, J. Lindsay 
Nunn, have bought the Lexington Herald for a price reported to be around 


$400,000. 
Texas. 


The two have long been 


identified with daily newspapers in 


Broadcasters Pick July 6-8 for Convention 


Washington, D. C., April 17—July 6-8 have been selected as dates of 
the Chicago convention of National Association of Broadcasters. The hotel 


has not yet been picked. 


FINDS VOLUME 
LARGER UNDER 
INDEPENDENTS 


lowa Chain Store Tax Leads 
to New Plan 


Chicago, April 17.— Sweeping 
changes in the Iowa distribution sys- 
tem of Standard Oil Company of In- 
diana have proved so profitable that 
the company is turning service sta- 
tion operation over to independent 
owners throughout the territory it 
serves, 

President Edward G. Seubert made 
this statement to stockholders at the 
annual meeting Wednesday, explain- 
ing that the Iowa test was made as 
the result of anti-chain legislation. 

“Enactment of further chain store 
legislation,” said he, “led to a pro 
nounced alteration in the company’s 
retail marketing policy. For many 
years Standard of Indiana has been 
building up a system of company- 
owned and controlled stations, pro- 
viding carefully supervised, uniform 
service to the public of a type gen- 
erally recognized as exemplary. 


Result of Legislation 


“The chain store tax law enacted 
in Iowa made continuation of. the 
system impossible there. The sta 
tions could not have earned enough 
profit to justify payment of the dras- 
tic taxes imposed on integral units. 
It accordingly became necessary to 
turn back leased stations to their 
owners and to lease company sta- 
tions to individuals so that all could 
be operated as separate outlets, not 
subject to the tax penalties. The 
company thus practically went out of 
the business of operating retail out- 
lets in Iowa.” 

The results, Mr. Seubert, explained, 
were “rather surprising.” While it 
has been impossible to maintain uni- 
formity of free service, and there has 
probably been some decline in the 
employment provided in the stations, 
the company’s sales have not suf- 
fered. 

“On the contrary,” Mr. Seubert 
commented, “the quantities of prod- 
ucts distributed to the same stations 
have measurably increased. On the 
basis of this experience, it has been 
decided to place the operation of 
company-owned stations as largely as 
possible in the hands of independent 
dealers, to whom the company be 
comes lessor, wholesaler, supplier 
and adviser, instead of employer. 
Large numbers of stations in other 
states have already been converted 
into such dealer outlets, and in the 
course of this conversion, many 
former employes have become deal- 
ers in their own right, able to de 
velop their own retail business as 
they see fit.” 


Fewer Owned Stations 


This policy has had comparatively 
little effect thus far on bulk sta- 
tions operated by Standard Oil of 
Indiana, 4,775 being conducted Dec. 
31, 1935, compared with 4,827 a year 
earlier. Owned or contrelled service 
stations, however, were reduced from 
11,685 to 7,576 at the beginning of 
1936. Further reduction of the num- 
ber of owned or eontrolled stations 
has been aeeomplished since. 

The new policy, Mr. Seubert said, 
has had a highly beneficial effect on 
dealer relations as a whole. 

“Connections with dealers mate 
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ADVERTISING AGE 


April 20, 1936 


MINNIE FROM 
MINNEAPOLIS 
oo eee 


Well, boys, I did it! Swell, too. 
Since last Fall I’ve been trying to 
get a job at The Minneapolis Star 
and today I start to work. I just 
figured that a newspaper as up and 
coming as The Star needed me and 
I needed it. 

When I walked in last week to see 
about it, the boss showed me around 
the place. It sparkles like a new 
ear. All new steel desks, a flock of 
new machinery in the composing 
room, engraving room .. . all sorts 
of things to “print a better news- 
paper faster,” the boss said. 

I got here just in time, I guess. 
Seventy-five more people have been 
hired by The Minneapolis Star dur- 
ing the past few months. 

This morning I went up to the cir- 
culation department and were they 
all smiles up there. Of course I can 
see why they would be. Got me all 
excited, too, and I think I can settle 
down enough to tell you about it. 

The net paid circulation of The 
Minneapolis Star for March, 1936 
is 113,262. That’s really going up 
in a big way .. and steadily. 
Just to refresh your memory, the 
net paid circulation on The Star 
for the six months period ending 
September 30, 1935 was 80,741. 
Another interesting angle, boys. 

In addition to that swell total of 113,- 
262, the total city is 75,164 and the 
city home delivered, 61,891 for 
March, 1936. So you see now more 
than ever The Minneapolis Star has 
the largest evening home delivered 
circulation in Minneapolis. 

Did you hear about Frank Meeker, 
New York representative for The 
Minneapolis Star? Well, Frank was 
here about 10 days ago. Came to 
town with a brand new Spring top 
coat. When he left Long Island, the 
flowers were poking their noses up 
out of old Mother Earth. But it was 
just a bit breezy here in Minneapolis 
and Frank found the early season 
wind sort of chilly. If he had stayed 
another day, he would have been 
okay because the flowers are coming 
up now. What I’d like to know is 
what happened when he got back 
to New York. You see, Mrs. Meeker 
wanted him to wear an overcoat! 
You can’t beat the wisdom of us 
gals! 

Business is good in Minneapolis 
and it’s going to get better. Ran 
across something interesting yester- 
day. In terms of cash income, Min- 
nesota farmers have had the best 
two months they have known in 
five years! Doesn't that sound 
good? January and February, ae- 
cording to a report just made by 
the department of agriculture, 
brought Minnesota farmers this in- 
crease in cash from sale of prin- 
cipal products. That always makes 
business good in Minneapolis. The 
report also showed that Minnesota 
for that period was 19% ahead of 
the country as a whole for cash 
income to farmers. 

Several of Uncle Sam’s postmen 
came puffing up to The Minneapolis 
Star last week with a whole truck 
load of mail sacks packed with en- 
tries for The Star’s Bible Contest 
which just ended. Folks around the 
plant told me that they had hun- 
dreds of phone calls and letters from 
readers. 

Of course I’ve known for a long 
time that The Minneapolis Star is 
packed with this thing they call 
“reader interest.” And so do all 
my friends. You don’t have to tell 
us why The Star now has the largest 
evening home delivered circulation 
in Minneapolis. We know . . . 
and that’s because it prints ALL 
the news, always has something new 
and swell features! 

Gosh! Here I’ve been rambling 
on and haven't said a word about the 
boy friend. Guess I’m excited about 
my new job at The Star. At least 
it will give me a swell chance to 
give you the lowdown. Be seein’ 
you. 


THE MINNEAPOLIS 


STAR 


“Largest Evening Home Delivered Circulation 
in Minneapolis.” 


rially increased,” he remarked sig- 
nificantly, “the number being approx- 
imately 20,500 at the close of 1935.” 

Mr. Seubert also threw some light 
on the strange new brand names 
which are constantly developing in 
the petroleum field, indicating that 
these are something more than the 
brain creatures of copywriters. He 
explained that Standard Oil of In- 
diana received 69 patents in 1935, 
with an additional 72 applications 
filed. 

Exchange of Licenses 


“A number of them relate to gas 
polymerization, a process from which 
the industry is beginning to obtain 
important new supplies of gasoline,” 
he said. “In line with its policy of 
granting licenses freely and avoiding 
patent litigation, licenses relative to 
gas polymerization have been ex- 
changed with a number of leading 
companies in the field. Our experi- 
ence leads to the conclusion that 
such interchange of licenses under 
the patent laws results in important 
benefits to the industry and to the 


public.” 
Stockholders in Standard Oil of 
Indiana increased 1,965 during 


1935, bring the total to 94,405. The 
average number of shares, however, 
decreased from 164 to 161 per stock- 
holder. Under a stock purchasing 
plan, the fourth initiated by the com- 
pany, 258,000 shares were distributed 
to employes, bringing the total thus 
sold to 1,310,000. Of this aggregate, 
658,000 shares are still held by em- 
ployes. 

Standard Oil of Indiana did a 1935 
volume of $290,000,000, compared 
with $276,000,000 in 1934. The total 
included large quantities of tires, 
batteries and other automotive acces- 
sories. 


Dramatize Copy 
But Give Facts, 
Meyer Advises 


Chicago, April 14.—Industrial ad- 
vertising copy should so closely fol- 
low the sales story of the product it 
presents that the salesman may 
adopt its theme for his solicitation, 
Wallace Meyer, vice-president and 
director of copy and plans, Reincke- 
Ellis-Younggreen & Finn, told the 
Engineering Advertisers Association 
last night. His subject was 
“Dramatizing Industrial Copy.” 

Conceding that top executives 
should be made acquainted with the 
merits of capital products which 
are purchased for their plants, be- 
cause in many cases they give the 
final O. K., Mr. Meyer nevertheless 
emphasized the importance of ver- 
ticle industrial and trade papers to 
reach the mechanical men who in- 
itiate buying in the plant. It is on 
their recomendations as a rule that 
purchases are made, he pointed out. 


Object of Advertising 


“In talking to engineers,” he ad- 
vised, “stick to facts even if you 
catch their interest by some effec- 
tive dramatic method. Remember 
what the Sweet’s Catalog Service 
advertisement in Industrial Market- 
ing said: ‘Helping People Buy—Is 
Selling.’ 

“No matter how we dramatize our 
products we must always remember 
that the only object of advertising is 
to help make sales. The influences 
that lead men to buy industrial prod- 
ucts are not love, pride or fear, but 
money saving, profit and efficiency. 
The main points they look for are 
quality, availability, and price. The 
considerations that make the sale 
are cost, confidence and good will, 
character, testimonials and facts.” 


Joins McGraw-Hill 


Howard S. Heitkamp, Jr., has 
joined the mining papers of McGraw- 
Hill Publishing Company in the 
Middle West. He was formerly busi- 
ness manager, Magazine of Wall 
Street. 


Hanff-Metzger Gets Two 


Preferred Accident Insurance 
Company of New York has appointed 
Hanff-Metzger, Inc. The same 
agency has also been named by A. L. 
Hartridge Co., builders, New York. 


ART DIRECTORS 
CLUB PRESENTS 
ANNUAL AWARDS 


Exhibition of Winning Work 
Opens at Altman’s 


New York, April 16.—The commit- 
tee for the 15th anniversary exhibi- 
tion of the Art Directors’ Club, 
which opens tomorrow at B. Altman 
& Co., awarded medals to the follow- 
ing artists, advertisers, art directors 
and agencies, for the best art, irre- 
spective of mediums: 

Color painting: Robert Fawcett, 
artist; Socony-Vacuum Oil Company, 
advertiser; A. F. H. Armstrong and 
J. Stirling Getchell, art director and 
agency. 

Black and white illustration: Ed- 
win A. Georgi, artist; Thomas & 
Hochwalt Laboratories, Inc., adver- 
tiser; Werner B. Schmidt and 
Geyer-Cornell & Newell, Inc., art 
director and agency. 

Photographic illustration: Anton 
Bruehl, photographer; Columbia 
Broadcasting Company, advertiser. 

Magazine cover: Alexey Brodo- 
vitch, artist, for Harper’s Bazaar. 

The Barron G. Collier medals for 
car cards were awarded Pullman 
Company, advertiser; Charles Daniel 
Frey Company, agency; William P. 
Walsh, artist, and Arthur B. Sulli- 
van, art director. 


Ford Wins Outdoor 


The Kerwin Fulton medal for 24- 
sheet posters went to Ford Motor 
Co., advertiser; McCann-Erickson, 
Inc., agency; Howard Scott artist; 
and Herbert Noxon, Robert I. Parkes 
and Stanford Briggs, art directors. 

The complete list of the club’s dis- 
tinctive merit awards in various 
classifications is as follows: 

Mass magazines: Color paintings 
and drawings, General Motors Cor- 
poration, through Campbell-Ewald 
Company; artist, John Atherton; art 
director, Walter P. Lloyd. 

Photographic illustrations: Ethyl 
Gasoline Corporation, through Bat- 
ten, Barton, Durstine & Osborn; art- 
ist, Paul Wolf; art director, A. C. 
Strassner. 

Continuity strips: General Foods 
Corporation through Young & Rubi- 
cam; artist, William Steig; art di- 
rector, Carl Linz. 

Design of complete advertisement: 
Caterpillar Tractor Company through 
N. W. Ayer & Son; art director, Scott 
Runge. 


Class Magazine Awards 


Class magazines: color paintings 
and color drawings, National Distill- 
ers Products Corporation, through 
Arthur Kudner, Inc.; artist, Pierre 
Brissaud; art director, Charles Chap- 
pell; black and white illustrations. 

Black and white illustration: Mary- 
land Casualty Company, through 


Fletcher; 
Loh. 

Photographic illustrations: Can- 
non Mills, Inc., through N. W. Ayer & 
Son; illustrator, E. J. Steichen; art 
director, Paul Darrow. 

Design of complete advertisement: 
Saks Fifth Avenue; artist, Sergei 
Givotsky; art director, George EF. 
Greene. 

Trade publications: color paintings 
and drawings, West Virginia Pulp & 
Paper Company through Rogers- 
Kellogg-Stillson Company; artist, H. 
Stoops; art director, A. G. Hoffman. 

Black and white illustrations: 
Mills Novelty Company through Mills 
Novelty Company Press; artist, John 
Averill; art director, James T. Man- 
gan and John Averill. 

Photographie illustrations: Co- 
lumbia Broadcasting System, through 
S. Berman-Bancker & Birkett; artist, 
W. Gianninoto; art director, Harry 
F. O’Brien. 

Design of complete advertisement: 
Cannon Mills, Inc., through N. W. 
Ayer & Son; artist, Stuart Graves; 
art director, same. 

Newspapers: black and white il- 


art director, Lester Jay 


lustrations: Saks Fifth Avenue: art- 


J. M. Mathes, Inc.; artist, Sidney EF. | - 


George L. Erwin, Jr., who has joined 
Crane Co., Chicago, as assistant to P. 
R. Mork, vice-president in charge of 


sales. He has been general sales man- 
ager of Kearney & Trecker Corporation, 
Milwaukee. 


ists, Janet Kegg and Jane Miller; art 
director, George E. Greene. 
Continuity strips, Hoffman Bever- 
age Company through Batten, Bar- 
ton, Durstine & Osborn; artist, Ervin 
Metzl; art director, Harry Payne. 


Westinghouse Gets Medal 


Design of complete advertisement, 
Saks Fifth Avenue; artist, Margaret 
Sommerfeld; art director, George E. 
Greene. 

Booklets, brochures and direct mail 
material: Color paintings and draw- 
ings, Westinghouse Electric & Mfg. 
Co., through Fuller & Smith & Ross; 
artist, J. Jicha; art director, Herbert 
A. Smith. 

Black and white illustrations, Co- 
lumbia Broadcasting System; artist, 
Lester Beall. 

Photographic illustrations, Benson 
& Hedges, through Redell Studios; 
artist, A. E. Davis. 

Design of complete advertisement, 
Columbia Broadcasting System; art- 
ist, Lester Beall. 

Posters: Outdoor’ boards, 
Motor Company, 


Ford 
through McCann- 


Erickson, Inc.; artist, Howard Scott; 
art directors, Herbert Noxon, Robert 
I, Parkes, Stanford Briggs. 

Car cards, Pullman Company 
through Charles Daniel Frey Com- 
pany; artist, William P. Welsh; art 
director, Arthur B. Sullivan. 

Display posters, R. H. Macy & Co.; 
artist, Erik Fris; art director, 
Howard Richmond. 

Magazine covers, Crowell Publish- 
ing Company; artist, Edwin A. 
Georgi; art director, Henry B. 
Quinnan. 


C. |. T. STARTS 
FIRST CAMPAIGN 


New York, April 15.—Commer- 
cial Investment Trust Corporation 
this week started its first general 
advertising campaign in 28 years of 
business. The program of this sales 
financing company is designed “to 
promote a wider understanding of 
the essential part instalment selling 
plays in building up markets to sup- 
port mass production.” 

The theme featured is “As sales 
go up, prices come down.” Advertise- 
ments will show the reduction in 
prices brought about by mass pro- 
duction of many different products. 

The campaign will appear in 30 
newspapers in large cities and in 
three national magazines. Adver- 
tisements will be 600 or 800 lines in 
regular insertions until the end of 
the year, while magazine space will 
be pages and two-third pages every 
month. 

Hawley Advertising Company is 
the agency, with Harry Field as ac- 
count executive. 


Buckridge Adds Two 

Julian A. Grace and Donald Schill- 
ing have joined the new business de- 
partment of J. O. Buckridge & Co., 
Detroit. Mr. Grace was formerly 
with Unwin Advertising Agency, and 
Mr. Schilling has been with the ad- 
vertising department of The J. L. 
Hudson Co. 


Gets Aro Account 
Aro Equipment Corporation, 
Bryan, O., lubricating equipment, has 
appointed United States Advertising 
Corporation, Toledo. 


ELGIN INDUSTRIAL 


EMPLOYMENT COM- 


PARES WITH TRUE STORY CIRCULATION 


‘ 


INDUST aN 


+ + t t 


4 4 
t 7 t 


Newsstand Type Circulation:—1l. Makes your advertisement better read. 2. Gets 
your advertisement read by people with money to spend. Follow the Payroll 
With True Story—Largest Newsstand Sale in the World—And at the Premium 


Price of 15e. 


Metropolitan 


@ Baltimore SUN: Boston GLOBE -Bufffalo TIMES = Louis GLOBE-DEMOCRAT 
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Cosmopolitan’s 
Circulation 


First 3 months 
1930, averages 


1,805,000 


copies per issue 
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ADVERTISING AGE 


April 20, 1936 


MANUFACTURERS 
SEE GOOD OIL 
BURNER SEASON 


Detroit, April 16.—With more than 
4,000 members on hand, the twelfth 
annual convention of the Oil Burner 
Institute was in full swing here to- 
day, with a high spirit of optimism 
prevailing throughout the floor of 
the Convention Hall, where hun- 
dreds of exhibits were on display, 
and in the convention meetings, 


where the general feeling was that 
1936 would be far more successful 


than in 1935, when operations 
reached a new high. 
Perhaps the most _ significant 


thoughts of the entire convention 
were those developed by Ralph S. 
Beale, sales manager of the Norge 
heating and conditioning division of 
Borg-Warner Corporation, when he 
spoke before the institute this morn- 
ing. 

“The industry is facing a tremend- 
ous expansion,” he told the dele- 
gates, “and with the saturation now 
of 4.6 per cent from the national 
standpoint, but well above 10 per 
cent in relation to those territories 
that are more susceptible to the use 
of automatic oil heat, it is now 
ready to forge ahead. Without ques- 


tion, there are thousands upon thou- 
sands of families, who, although 
held back in their investment in au- 
tomatic oil heat during the past few 
years, have given consideration to it, 
and through self education are now 
at the point where they desire to 
own all of its outstanding conveni- 
ences.” 


Information Scarce 


“Unfortunately,” Mr. Beale point- 
ed out, “there has been no great 
willingness on the part of any manu- 
facturer to invest in advertising of 
an educational nature. In fact, the 
oil burner industry is one of the 
most backward in its use of national] 
advertising. It is difficult for the 
average home maker, who has some 
information in relation to automatic 


heat, to obtain persuasive informa- 
tion, or to educate herself to a 
greater desire. 

“Likewise, the marketing pro- 
grams of the majority of manufac- 
turers leave much to be desired. 
There isn’t the proper amount of 
printed promotion. When there is it 
is apt to be too technical in nature, 
and too often neglects emotional em- 
phasis upon the home making bene- 
fits of oil heat.” 

Elaborating on this theme, Mr. 
Beale pointed out that where many 
concerns spend huge sums tooling 
their assembly lines, they are loath 
to invest reasonable amounts in edu- 
cating the public. 

“I would like to bring out the self- 
evident fact that until customers are 
produced, no company can physical- 


tions. 


come tax payments, 


come taxes. 


turns filed. 


NEWS FLASH! 


Florida income tax collections 
for March, 1936, showed the fol- 
lowing significant increases over 


collections for March, 1935: 

11.65% increase in income taxes 
paid by individuals and corpora- 
22% increase in corporation in- 
11.2% increase in individual in- 


19% increase in number of re- 


22% increase in gift taxes. 


New York 


Philadelphia 
GARNER & 


Chicago 


Better Than Average Coverage 


In Jacksonville proper, the Florida Times-Union (Daily and 
Sunday) covers more than 85 per cent of all literate families. In 
Jacksonville’s broad and prosperous retail trading territory, the 
Times-Union covers 64 per cent of ALL families. Such intensity 
of coverage is far above the national average. 


In A Better Than Average Market 


Jacksonville’s per capita spendable income of $679 is 32.3 per cent 
above the national average of $513. Hook this extra spending 
margin to the Times-Union’s dominant 
coverage and it is easy to see why all 
campaigns intended to sell major markets 
must include Jacksonville . . . and why 
any campaign intended to be effective in 
Jacksonville must appear in the Florida 
Times-Union. 


Average Net Paid Circulation 


(By A. B. C. Standards) 
(Oct. 1, 1935 to March 15, 1936) 


ABOVE 65,000 
ABOVE 70,000 


The Florida Cimes- Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Dail, i— FLORIDA'S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Los Angeles 


Detroit San Francisco 
GRANT, Atlanta, Georgia 


MEMBER AUDIT BUREAU OF CIRCULATIONS 


Daily 
Sunday 


Seattle 


ly deliver its products in profitable 
volume,” he said. 


Result of Survey 


Mr. Beale interestingly unfolded 
the results of a survey his company 
has made among the women of 
America. He said that Norge had 
talked to 34,866 women in every 
state and in 397 _ individual 
cities, and found that their buying 
intentions were greater in extent 
and more positive in nature than 
ever before. In relation to oil 
burners, there is a 32.1 per cent buy- 
ing intent this year, compared with 
15 per cent last year. Further, it 
was found that women showed a 41.9 
per cent interest in oil burners in- 
stalled in their present heating 
plants, while 38.6 per cent ex- 
pressed interest in a new and com- 
plete burning unit. The factors, said 
Mr. Beale, of prime interest to po- 
tential buyers came in this order: 
economy, convenience, dependabil- 
ity, heating efficiency, reputation of 
the maker, and reputation of the 


dealer. Price is but a 1.4 per cent 
factor. 
W. C. Wood, secretary-treasurer 


of Timken Silent Automatic Com- 
pany, bespoke the importance and 
value of government financing to the 
industry, Thursday morning. He 
also remarked that if it were not for 
government agencies and finance 
companies the sales of the oil burn- 
er industry would have been con- 
siderably curtailed. 


Aid to Dealers 


“At least 50 per cent of all sales 
are made on a conditional basis,” he 
declared, “with the majority on 
terms of three years. In being able 
to discount paper on good credit 
risks with financial institutions, the 
oil burner dealer is able to secure 
part if not all of his required work- 
ing capital.” 

He said that proper sales training 
is essential. Fewer dissatisfied users 
and bad debts result when salesmen 
are trained to give prospects facts 
only, and abstain from verbal or 
written promises of “extras.” 


Barnard Is Optimistic 


The value of market research was 
treated by T. L. Barnard, of N. W. 
Ayer Sons, Ine. Speaking of his 
work in the oil burner research field, 
Mr. Barnard predicted a _ banner 
year for the industry. 

“Obviously no one today would un- 
dertake construction of a new home 
without giving consideration to aw. 
tomatic heat,” he _ said. “Changes 
have taken place in the last six 
years that have made this patent. 
There is not an old home owner who, 
watching new homes go up with 
their insulation, air-conditioning, 
steel construction and other modern 
features, has not observed with re- 
luctance the obsolescence which is 
being forced on his present resi- 
dence.” 


Two Appoint E. Katz 


WDAE, Tampa, Fla., has appointed 
E. Katz Special Agency as national 
representative. WOWO, Fort Wayne, 
Ind., which divided its business be- 
tween Katz and Norman Craig, New 
York, has placed all its business with 
E. Katz. 


Pin print 
rint 4 
The power of any publication is con- 
tained in what it says and how it says it. 
“Straight from the Shoulder” editing by 
men not afraid to tell the truth in print, 
has made BAKERS’ HELPER the best 
read, most respected business paper for 
bakers. They know they can depend on 
this publication to fight hard for all that 
is good for the baking industry, making 
its blows effective, but never hitting 


below the belt. 


Hard Hitting copy in BAKERS’ HELPER 
will do a hard hitting selling job to 
bakers worthy of your selling efforts. 
Census shows 9,118 bakers do 92.8% of 


the business in the industry. 
Send for a copy of “Baking Industry 
Facts and Figures.” 
* 


BAKERSHELPER 


¥% MAGATINE 4 BAKERY PRACTICE of MANAGEMENT 
HELPING BAKERS SINCE 1887 
Member of ABC-ABP 
880 South Wells Street, 
Chicago 
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ADVERTISING AGE 


Oh, you have? 
It’s one of your good markets? 


Then this is for you. 


Cincinnati is a radio city. And of all the network stations in Cincinnati, 
WKRC is the only one delivering to the advertiser the complete program 
service of a major network. @ The consistent quality of WKRC {and CBS} 
programs has won the station its major Cincinnati audience. This audience is 


delivered to the advertiser at a cost- per- thousand 


listeners amongst the very lowest in radio! @ In 


WKRC’s Primary listening area there are more than 


one million radio listeners whose spending power is 
over 30% higher than the national average. @ And 


on WKRC you can reach this prosperous market — 


the whole Cincinnati market —at the lowest cost. 


WKRE 1000 watts — Owned and Operated by the COLUMBIA BROADCASTING SYSTEM 
REPRESENTED BY RADIO SALES, Inc. « NEW YORK, 485 Madison Ave.,WIckersham 2-2000 
CHICAGO, 410 North Michigan Avenue, Whitehall 6000 * DETROIT, Fisher Building, Trinity 2-5500 
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Duffy Talks on 
Evaluation of 
Business Press 


New York, April 14.—In the end, 
the question of circulation expan- 
sion must be settled by the space 
buyer. Readership, rather than mere 
volume of circulation, must be the 
basis of a sound decision. Ben 
Duffy, of Batten, Barton, Durstine & 
Osborn, Inc., took this attitude in a 
discussion of circulation trends at 
the April meeting of the Technical 
Publicity Association. Mr. Duffy was 
greeted by an overflow audience. 

Circulation, he said, is defined as 


the extent to which a thing is dis- 
tributed. This omits readership. 
Mr. Duffy discussed the value to ad- 
vertisers of primary circulation and 
that of borderline readers, or those 
not strictly in the field served by the 
business publication. Both may be 
used advantageously, depending on 
the purpose of the advertising. 


Davis on Premiums 


Fred R. Davis, General Electric 
Company, urged space buyers to 
keep posted on the extent that 
premiums are used by a publication 
and the type of premium, facts 


given in ABC reports. As to whether 


commented that what the publisher 
pays to get it does not necessarily 


the space buyer should have any in-| 
terest in the cost of circulation, he | 


change the readers’ views toward 
the publication. 

G. L. Kimball, Marschalk & Pratt, 
Inc., asserted that renewal percent- 
ages are a minor stability factor in 
the business field, because there are 
many influences, mergers and 
changes in frequency and subscrip- 
tion rates, etc., which necessitate 
individual evaluation of the figures. 

Roger Wensley, G. M. Basford Co., 
was elected chairman of the T.P.A. 

Other officers were elected as fol- 
lows: R. W. Denman, Troy Laundry 
Machinery Co., first vice-president; 
R. A. Wheeler, International Nickel 
Co., second vice-president; Keith B. 
Lydiard, Babcock & Wilcox Co., sec- 
retary-treasurer. 

Active directors elected are Charles 
McDonough, Combustion Engineer- 


ing Company and Leon H. A. Weav- 
er, Superheater Company. H. J. 
Payne, Associated Business Papers, 
Inc., and W. L. Glenzing, Civil Engi- 
neering, were elected associate di- 
rectors. 


Both Radio Chains 
Make March Gains 


Preliminary figures for the two 
major radio networks show that 
both registered gains in March. 

Columbia’s March billing was $2,- 
172,382, a gain of 18 per cent over 
March, 1935. National Broadcasting 
Company billed $3,036,353, a gain of 
3 per cent. 


Artwil Moves 
Artwil Company, New York adver- 
tising agency, will move to 22 W. 
48th St. on May 1. 


is very great. 


we'll talk about our readers, instead. For 


by its readers 


The temptation to talk about ourselves 


But we won't do that; 


you. can best judge a 


the calibre of our writers. 
Vander 


among the finest writers on Wall Street 


and finance in 


Robert P. 


poel and Lewis Haney are 


America. But perhaps 


Kroger Chain 
Promotes Two; 
Rumor Changes 


New York, April 14.—Two impor- 
tant promotions of executives of 
Kroger Grocery and Baking Com- 
pany have been 
announced. Ste- 
phen A. Dougias 
has become di- 
rector of sales 
promotion, and 
W. Mason Smith, 
assistant general 
manager of op- 
erations. 

Mr. Douglas 
has been general 
meat sales man- 
ager of the com- 
pany since 1931. 
He was formerly sales manager for 
Swift & Co. Mr. Smith came to 
Kroger from James O. McKinsey & 
Co., management 
engineers, where 
he specialized in 
organization, 
merchandising 
and financial 
problems of large 
corporations. 

These men 
step into. their 
new posts at a 
time when sweep- 
ing changes in 
policies of the 
the larger’ gro- 
ery chains, 
emphasis on retail operation and 
more on wholesaling and manufac- 
turing activities, appear to be on 
the horizon. 


S. A. Douglas 


W. M. Smith 


involving lessening of 


Ponder New Policy? 


It is reported that Kroger is con- 
templating a change in its policy 
of complete ownership and manage- 
ment of retail outlets, under some 
plan which would permit relief from 
heavy taxation and increasing com- 
petition, yet make possible a de- 
gree of control over store manage- 
ment. 

Kroger’s manufacturing, packag- 
ing and distribution earnings are on 
the upgrade, comparing favorably 
with retail operations. The com- 
pany is testing plans for increasing 
its volume of manufacturing, pack- 
aging, processing, and wholesaling. 

The chain’s private brands are 
growing in importance, now making 
up about 25 per cent of total dollar 
sales. Kroger owns more than 60 
registered brands, and has private 
labels covering several hundred food 
and grocer-staples. About half of 
its private label goods is prepared 
in Kroger plants. 


A RECORD TURN-OUT FOR 
AMERICAN SPORTS PROMOTIONS 


IN 1935 

Sport Participants Spectators 
Softball : 15,120 1,500,000 
National Softball gos? 160,000° 
Bowling a car acaba 6,100 56,000 
Baseball ii. ceseeee 4,250 ..- os 
Basketball .eccccccee 7,340 300,000 
Table Tennis .....++++ 20,000 1,000°* 
Sy ea ere 1,500 3,500°* 
Girls’ Novice Swim .... 450 2,600 
Kentucky Derby Contest 125,000) ..+-++++-. 
Totals 180,660 2,023,100 


at more than 50,000,000. 


**Attendance at finals only; 
mate season's crowds. 


impossible to esti- 


CHICAGO AMERICAN 


aaa 


*In final meet at Lincoln Park only; more 
than 15,000 teams took part in qualifying play 
throughout the country, with crowds estimated 


new spaper, 


“Whats Unique About, the American?” 
Vou say. 


First of all, 
ample, 


For ex- 
for puffing out 
our chests like pouter pigeons while 
we tell you about it: last year over 
2.000.000) Chieago American readers. 
mostly men, attended our sports promo- 
tions, not to mention the 180,660 men 
and women who participated in them. 
That's something of a record, and we're 
very proud of it. But it’s easily ex- 
plained. No sporting pages in Chicago 
have the following that those of the 
American enjoy, day in and day out. 


“OW K.. lets say they respond. But what 
about their spending power?” 


its responsiveness, 
and excuse 


A fair question. 
of answering it. 
pages. We’ 
the most 
Chicago. 


And here's one way 
Consider our financial 
ve seen to it that they are 
accurate financial pages in 
That's one thing: another ts 


were putting the cart before the horse; 
the real reason for our readers’ interest 
in our financial pages is obvious: they 
have money. And the reason we know 
they have good, substantial incomes is 
because our readers, for the most part, 
are in their 30s and 40s—the golden age 
for buying power, according to econo- 
mists. That's why we call them the 
Leading Americans in today’s market! 


“But are there enough ‘Leading Ameri- 
cans to give coverage in the Chicago 
market?” 


Let us answer that by saying that more 
men read the Chicago American in their 
homes at night than any other news- 
paper. This is not a conjecture, but a 
fact, established by surveys and A, B.C. 
reports-for we have a readership of 
over 450,000—the largest evening cireu- 
lation in Chicago. Talking man to man, 
we urge you, Mr. Advertiser, to get wise 
to the American. It means business— 
big business—in Chicago. 


-».a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


Danbury Fair Appoints 


G. Mortimer Rundle, executive di- 
rector of the Great Danbury Fair, has 
appointed Hirsch-Turpen, Inc., New 
York, to handle the 67th annual fair. 
An increased appropriation will per- 
mit use of 50 Eastern newspapers, in 
addition to outdoor advertising and 
direct mail. The fair will be held 
Oct. 5-10. 


ST Newspaper 
in OMAHA 


for over 20 years in 


@ CIRCULATION 
@ ADVERTISING 
@ NEWS FEATURES 


Omaha World Herald 


mara & Ormsbee, Ine. } 


National Adv. Representative 
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| Now is the time to 


~ BLOW 
oe Your Whistle 


eee 


4 


Oklahoma City stepped into the lead in the 
10th Federal Reserve District's race for 
business during February when department 


store sales forged ahead 19% . . leading the 


area's average gain by 15% and the national 
average by 6%! Similarly, bank debits 
spurted ahead of the district 5.3% for a 
14.6% gain. Building permits reached 50% 
of the area's total and was nearly 300 


percent above last year. 


And, in March, bank debits climbed 17%, 
while private building permits jumped 339%. 


With all general business indices point- 
ing to steady, marked gains during the next 
few months, now is the time to blow your 


whistle in the Oklahoma City market. You 


can do it with single effectiveness by con- 
centrating your advertising schedules in the 
Oklahoman and Times. Your sales messages 
in these newspapers go into 9 out of every 
10 homes in the city; into 3 out of every 


5 in the trade area... at the LOWEST 


milline rate in the state. 


The Sunday Oklahoman's net paid 
average circulation for March 
reached an all-time high...127,494! 


aily Oklahoman - Oklahoma City Times 


National Representatives: E. Katz Special Advertising Agency 
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ADVERTISING AGE 


April 20, 1936 


1936 EXHIBITION 
OF ADVERTISING 
ART UNDER WAY 


Watson and MeKee Address 
Art Directors’ Club 


( Pictures on Page 43) 

Chicago, April 15.—-The fourth an- 
nual exhibit of advertising art by 
Chicago artists, sponsored by the 
Art Directors’ Club of Chicago, 
opened at Marshall Field & Co.’s 
store today. The show, which in- 
cludes a wide variety of material 
produced by leading artists, design- 
ers and photographers of Chicago, 
will be on view until April 29. It 
is an invitational exhibit, and there 
are no awards. Harold Mundstock, 
of Roche, Williams & Cunnyngham, 
is chairman of the exhibition com- 
mittee. 

At the opening luncheon today, Dr. 
Dudley Crafts Watson and Homer 
McKee, Chicago agency head, spoke. 
Mr. Watson, a well-known art critic, 
made a plea for the recognition of 
the newer forms of art in the com- 
mercial field, and said that in Russia 
and some of the other Continental 
countries expressionism and other 
advanced art forms are being em- 
ployed in advertising to advantage. 


Emotion in Art | 


“Commercial art,” he said, “is not | 
yet speaking the new language of 
art. But the success with which 
appeals to the human mind are being 
made through new modes of expres- 
sion suggests that in advertising the 
purely objective reproduction of mer- 
chandise might be supplemented 
with a more emotional quality by 
means of the new forms for which 
descriptive words have not yet been 
provided.” 

Dr. Watson said that he believed 
that Professor Rexford Guy Tugwell 
is right in saying that much more 
leisure time will be provided for 
workers in the future, and that for 
that reason the population as a 
whole will have time for the finer 
things of life and will be able to 
appreciate and enjoy them. 

“Automobile designers and others 
who have studied industrial design 
have created products which combine 
beauty and utility in large measure,” 
he said. “Advertising is far more 
beautiful today than ever before. In 
fact, it is much more interesting 
than the text matter provided by the 
editors. But there is a great oppor- 
tunity now to employ some of the 
ideas which have made such rapid 
headway in the field of fine art, but 
which thus far have not been 
adapted to the commercial field.” 

Talking to Farmers 

Mr. McKee said that advertisers 
are compelled to remember that they 
are addressing Bill and Emmy Spiv- 
ens, and therefore cannot get too 
far ahead of their audiences. How- 
ever, he agreed that the strictly fac- 
tual, reason-why approach to adver- 
tising copy may later give way to a 
more emotional appeal, through both 
words and illustrations. 

As an example, he read a piece of 
copy addressed to farmers and sched- 
uled to appear soon in farm papers 
over the signature of Sears, Roebuck 
& Co. It is part of the 50th anni- 
versary campaign of the mail-order 
house, and discusses in sentimental 
vein the partnership which has 
existed between the company and its 
customers on the farms during the 
past half-century. This sort of ad- 
vertising, Mr. McKee said, he has 
found to be just as effective as that 
which is entirely factual in char- 
acter. 

The artists whose work is shown 
in the current exhibit are as follows: 
Vincent Kelly, Clarence Kerby, Ed- 
win Henry, R. A. MacKenzie, Otho 
Schuth, Francis Chase, Donald Mills, 
Gerald O. Young, Duncan-Ryan, Inc., 
Stankey Ekman: 


Jack Cline, Severt Andrewson, 
Harry Anderson, Leslie Michaelson, | 
Alexander Kortner, Haddon Sund- 


r= Ralph Frederick, Hendrick 
Dahl, Underwood & Underwood, John 
Paul Pennebaker; 

W. Rodney Chirpe, Paul Ressinger, 
Giovanni Suter, William P. Welsh, 
John Averill, Taylor Poore, W. O. 
Kling, Walter S. Oschman, Raphael 
G. Wolff, Inc., Fred K. Mizen, Gil- 
bert B. Seehausen, Stanley Lazarus, 
M. Martin Johnson, Crescent Engrav- 
ing Co., George Trimmer, Hugh Mce- 
Barron, Joy Bowerman, George Mal- 
lory, Henry D. Brennan; 


Charles William Thill, Willard- 
Grayson-Smythe, Stephen J. Heiser, 
Wesley Bowman Studio, Inc., Clarke 


Jackson, Harry H. Farrell, W. C. 
Griffith, Raymond F. Daboll, Vernon 
Calvert Hart, Valentino Sarra. 


RFC Will Open 
Loan Offices 
in 3 Districts 


Washington, D. C., April 16.—The 
Reconstruction Finance Corporation 


will open offices in Tupelo, Miss., 
Hartford, Conn., and _ Springfield, 
ferers, Jesse H. Jones, chairman, 


Mass., to facilitate loans to flood suf- 
announced today. A bill allotting 
$50,000,000 of RFC funds for this 
purpose has been passed by Congress. 
It increases insurance coverage on 
flood loans from 10 to 20 per cent. 

In addition to this sum, the RFC is 


authorized to make loans to indus- 
try under the RFC Act, when rea- 
sonably good collateral is forthcom- 
ing. The Boston & Maine Railroad, 
among others, is availing itself of 
this provision, having applied for 
$2,000,000. The ICC must approve 
the loan in this instance, however. 
Railroads Rebuild 


Other railroads are prepared to 
rebuild damaged facilities with 
money from current revenues, Balti- 
more & Ohio and the New Haven 
being in this class. 

Harry Hopkins, head of the ERC, 
has thus far declined to state how 
much money will be allotted to flood 
areas for reconstruction. 


vata 


Promote “Central” Watch 
in National Campaign 


National advertising on a new line 
of watches in the $6.95-$20 price 
range has been started by Central 
Watch Co., New York, with a full 
page in Collier’s, and a schedule in- 
cluding Saturday Evening Post and 
other publications. 

Brown & Tarcher, New York, han- 
dle the account, with Joseph M. 
Wayer, account executive. 


Schedule for Walk-Over 
Geo. E. Keith Co., Brockton, Mass. 
manufacturer of Walk-Over 
will advertise men’s shoes in Col. 
lier’s and its women’s line in 
Woman's Home Companion’ and 
Vogue. 


, 


shoes, 


“WITH A MARKET 


AS BIG AS OURS, WE > 
NEED MAGAZINE | 
MASS CIRCULATION 


HERE’S MAGAZINE POWER: 4,500,000 circulation in America’s rich- 


est markets... first-rate entertainment that wins whole-family reader- 


ship and long life .. . rich color printing that makes readers stop, 
look, and want your product. 


HERE’S NEWSPAPER SALES PUNCH: the local shopping appeal and 


NEW YORK: 420 Lexington Avenue 


Atlanta, Baltimore, Birmingham, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Dallas, 


CHICAGO: 360 North Michigan Avenue 


DETROIT: Genera! Motors Building 


Detroit, Indianapolis, Memphis, Milwaukee, Minneapolis, New Orleans, New ! fecha Phil 
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April 20, 1936 


ADVERTISING AGE 


Boston Hears 
Both Sides of 
Tariff Debate 


Boston, Mass., April 14.—As James | 


R. Bancroft, president, American In- 
stitute of Finance, urged a freer 
movement of goods between nations 
as a means of stimulating recovery, 
16 New England lace manufacturing 
firms used large space in the Boston 
Transcript to demand protection of 
this ancient American industry from 
the encroachments of cheap foreign 
labor. The copy was inspired by re- 


| ports that the tariff on French lace 


may be lowered. 

Mr. Bancroft, addressing the Ad- 
vertising Club of Boston at its 
weekly luncheon at the Hotel Statler, 
asserted that toreign trade is the 
most depressed business in the coun- 


try, amounting only to about 40 per) 


cent of former volume. 

A readjustment of tariffs is neces- 
sary to improve it, he affirmed. Mr. 
Bancroft deplored the “Buy America” 
movement, asserting that such an 
insular policy cannot be profitable. 


Gets “Republican” 
Millville, N. J., Daily Republican 
has appointed Howland and How- 
land, Inc., as national representative. 


Neva-Wet Plans 
Fashion Cruise 


for 400 Buyers 


New York, April 16—-A snow 
to Europe, to stimulate interest in 
ski-ing apparel, will leave Oct. 24 
from New York, under arrangements 
made by the Neva-Wet Corporation 
of America, New York, which manu- 
factures a water-repellent prepara- 
tion for fabrics. 

The party will include 400 store 
executives who will visit France and 


boat 


Switzerland to study fashions in 


* SMITH'S CHAIN WONT TIE 
UP WITH OUR CAMPAIGN, _ 


UNLESS IT'S IN HIS 


NEWSPAPER /” 


P Bush Street 


"a * ae 


» LOCAL 


winter sport clothing. Practically 
the entire first-class section of the 
liner Lafayette is reserved for the 
group, according to Ralph A. Meyer, 
sales promotion manager. It is pro- 
posed to limit each store to one rep- 
resentative. 


Leaves “Journal” 
Gordon F. Garlington, local adver- 
tising manager of the Knoxville, 
Tenn., Journal, has resigned effective 
May 1, to enter the insurance busi- 
ness. 


WMCA Expands News 


International News Service now 
furnishes a day and night news re- 
port to radio station WMCA, New 
York. 


quick sales action of 21 great metropolitan newspapers ... the 


papers that dealers themselves read, respect and prefer for their 


own advertising .. . that cover 1 in every 3¥2 families in these 


21 busy trading areas. 


AND HERE’S THE BILL: just Y¢ 


LOS ANGELES: Lincoln Building 


per family for a full color page! 


Ot en CL 


Autopoint to Sell 


Fountain Pen Scale 


Columbus, O., April 16.—Et- 
fective April 28, Autopoint 
Company, Chicago, will get ex- 
clusive sales rights to the Post- 
A-Lett, scale built to look like 
a fountain pen, from Exact 
Weight Scale Company. Its 
chief function is in the weigh- 
ing of mailing pieces up to 


eight ounces. Made in many ~ 
colors, Post-A-Lett has been = 
sold through many types of 
outlets. 


LOSE INSURANCE, 
$0) PUT BANKERS 
IN CAR FINANCE 


New York, April 16.—Fire insur- 
ance companies found so much auto- 
mobile coverage being written by 
finance companies that they were 
forced to create competition for the 
latter in order to maintain their po- 
sitions in the field. London Assur 
ance and associated companies as 
sert that their efforts to induce 
bankers to enter automotive financ- 
ing have been sensationally suc- 
cessful. 

The reverse of the picture is also 
interesting. According to a plan de 
veloped for London agents by Jar- 
vis W. Mason, the insurance men 
will first familiarize themselves with 
finance plans used by their local 
banks, then maintain close contact 


with the owners of all cars more 
than three years old. 
Under this plan, the insurance 


men, outnumbering automobile sales- 
men, will often learn of a new pros- 
pect before the car dealer does. The 
implication is that insurance agents 
will endeavor to swing the business 
to automobile manufacturers who 
are not interested in writing insur- 
ance. 
Trend Is Reversed 


“In the last few months scores 
of commercial banks have entered 
automobile financing for the first 
time,’ Walter Meiss, executive gen- 
eral agent of the companies, said. 

“In by far the majority of cases 
the insurance is now going to local 
agents. Hundreds of banks, both 
large and small, are now seriously 


| considering going into this profitable 


field because they have found that 
the methods are simple and that in- 
stalment financing of automobile 
purchases is a logical, lucrative out- 
let for surplus funds of commercial 
banks. 

“Most of them realize that a man’s 
right to select his own insurance 
agent is as inalienable, as inviolable, 
as his right to select his own doc- 
tor, lawyer or architect. The bank- 
ers Know, too, that they cannot well 
do without the good will of the local 


| insurance agents and brokers. 


“In the past two months more 


| than 5,000 of our booklets, ‘A Profit- 


able Thought, Mr. Banker,’ have 
been requested by bankers, and by 
agents for their bankers.” 


Dill & Collins Plan 


Advertising Exhibit 


Dill & Collins, Philadelphia paper 
makers, have arranged a traveling 
exhibit containing over 400 printed 
advertising pieces and 150 photo- 
graphs. The specimens demonstrate 
use by leading firms of effective di- 
rect mail. 

The New York exhibit will be held 
at Hotel New Yorker April 28-30. 
Talks will be given by Jules Boday. 
McCann-Erickson, Inc.; Harry Groes- 
beck, Jr., Photo-Engravers Board of 
Trade of New York; George Welp 
and Carl Foss, of Internationa! 
Printing Ink Corporation. 


Savage to |. P. C. 


F. Henry Savage has been ap 
pointed sales manager, book and 


bond divisions, International Pape: 
Co., New York. He was formerly in 
the sales department of American 


Writing Paper Co.. Holyoke. Mass 
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English Patent 
Medicine Bill 


Dies in House 


England, April 14.—The 
regulation of advertising 
of patent medicine died a-borning 
here when the House of Commons 
killed the bill by the simple process 
of staying away from the debate. 
Less than the necessary 40 members 
were present, the measure auto- 
matically going to the discard. 
Another bill designed to 
more effectively with patent medi- 
cine copy will be introduced. Its 
supporters say that the first failed 
because it was not strong enough. 
A. Duckworth, proponent of the 
Medicines and Surgical Appliances 
Bill, made a strong speech urging 
its passage. He quoted advertising 
ot Par-rimac, which claimed to cure 
diabetes for five dollars. Other ad- 
vertisements of tuberculosis and 
deafness “cures” were introduced. 


Wilson Flays Bill 


London 


proposed 


cope 


On the other hand, Sir Arnold 
Wilson launched a bitter tirade 
against the bill. Asserting that 


“enormous frauds” are being perpe- 
trated on the + eee, he said that the 


bill under discussion failed to pro- 
vide adequate protection. 

“The loathsome atmosphere of 
fear is being created by a thousand 
advertisements,” he exclaimed. “We 
all know them—the fear of some 
form of disease, fear of some per- 
sonal disability, fear for one’s chil- 
dren and for one’s family.” 


Cantor to Broadcast 
for Texaco Next Fall 


The Texas Company has signed 
Eddie Cantor for next season. Can- 
tor will conclude his present Pebeco 
show, heard on Columbia, on May 10. 
The network which the Texaco pro- 
gram will use has not yet been de- 
cided. 

Hanff-Metzger, Inc., is the agency. 


Launches Guest Bread 


Hathaway Baking Co., Cambridge, 
Mass., is using newspapers to intro- 
duce Guest bread in New England. 
The product will be sold during the 
first week in a colored carton model 
of the House of Hathaway. W. E. 
Long Co., Chicago, is the agency. 


MacLean in New York 


H. H. MacLean has been appointed 
manager of the local advertising 
division of Scripps-Howard News- 
papers, New York. He was formerly 
in the local display advertising de- 


partment of Pittsburgh Press. 


SPECIAL HEADS 
FOR PREMIUMS, 
RALSTON IDEA 


Urges Grocers to Group 
Offers in Advertising 


St. Louis, Mo., April 15.—In spite 
of the successes registered by many 
national advertisers with premiums 
for children, G. R. Sugrue, Western 
sales manager, cereal department, 
Ralston Purina Company, believes 
that both manufacturers and deal- 
ers would roll up a far larger volume 
if premium offers were grouped in 
one spot in each retail newspaper 
advertisement. 

Mr. Sugrue’s company, therefore, 
is making a large assortment of mats 
and electrotypes available to dealers 
free. Cuts of the two Tom Mix guns 
offered by Ralston Purina are pro- 
vided on the same basis. 

The suggested headings range in 


size from a small single-column mat- 
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te thi. $ oil of 5 Coverage 


Circulation figures for 6 months ending March 31st, 1936, just issued, show 
another gain in NEWS-POST popularity. More Home Delivered—more City Zone—more 
Trading Zone—more Total Circulation—than the previous six months, and more of each 


kind by far than any other 


Baltimore Evening Paper. 


Total Circulation Now 


(Publisher's 


BA 


204.842 


Statement, siz 


EEN 


months ending March 31, 1936) 


Baltimore’s Family Newspaper 
Represented Nationally by 
INTERNATIONAL ADVERTISING SERVICE 


RODNEY E. BOONE, General Manager 


HEARST 


The Baltimore American is up, too. 


Total cir- 


culation for six months ending March 3lst, 


1936— 


233,317—the greatest in all the South. 


ONE SUGGESTED HEADING FOR CONTESTS 


Ree 


yy special department in 
our newspaper advertising 

Re 
‘ " 17 > ail 


". 
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ee 


We are starting 


just for you! Watch for it. It 
will tell you about all the 
X., things you want for yourself. 
Candy, gum, cakes. . Prizes 
and premiums you can get 
by saving box tops. This is 
the way it will look. 


Cepgit , 

los, LAL f 

Pre, x 
* 


EVERY DAY a” 
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rix to a two-column box heading sev- 
eral inches deep. Each may be used 
daily or weekly, the latter plan being 
most practicable for grocers whose 
appropriations are limited. 


Purchased by Children 


A summary of the plan issued by 
Ralston Purina Company points out 
that a recent Detroit audit by check- 
ers showed that children are respon- 
sible for 40 per cent of all transac- 
tions in neighborhood stores and 
about 20 per cent in traffic stores. 


Other findings of the survey: 

1. Many items bought by children 
are single-package sales on which a 
longer margin of profit is frequently 
made. 


2. Children purchase largely dur- 
ing the early days of the week when 
traffic is needed. 

3. Child preference often leads to 
family preference for certain stores. 

4. Children’s purchases swell sales 
of volume items particularly. 

“Children are impressionable,” 
continued the Ralston Purina argu- 
ment. “We all remember many ex- 
periences of childhood more vividly 
than things that happened last 
week. Make them like to trade in 
your store now—raise their stand- 
ing from errand boys and girls to 
the dignity of shoppers and they will 


like to trade with you when they 
are adults.” 


Many Use Premiums 


The company pointed out that 
many leading advertisers are using 
premiums, the list including Quaker 
Oats, Nestle’s, Procter & Gamble, 
Ovaltine, Wheaties, Pabst-Ett, Gen- 
eral Foods, Kellogg and many 
others. 

“You can get children to buy these 
products (or have their mothers buy 
them),’ the company continued, “by 
featuring these ‘kid’ premiums regu- 
larly in your own advertising. And 
along with them feature candy, gum, 
cakes and other treats that children 
want. 

“Newspaper space costs plenty of 
money. How much would it be worth 
to you if your newspaper advertise- 
ment was placed in the mother’s 
hands by the child?” 


E-F Exhibits Displays 

Einson-Freeman Co., New York, 
staged an exhibit of new trends in 
window and store displays at the 
Roosevelt Hotel, New York, last 
week. Exhibits featured window dis- 
plays combining motion and light, 
photographic and portrait cut-outs 
with three-dimensional effects, struc- 
tural types, and counter displays con- 
taining entertainment devices. 


QUIET! THE BOSS 


IS READING 
PRACTICAL 


PRACTICAL 
BUILDER 


Published by the publishers of Bumping SuprLy News 
59 East Van Buren Street, Chicago 


UNDERWOOD & UNDERWOOD 


NEW YORK 


HCW wae timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mail from world’s 
Cost only 810 each. Model releases 


largest file. 


protect you 


CHICAGO DETROIT 
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April 20, 1936 


ADVERTISING AGE 


Tre ASSOCIATED WEEKLY is a natural; we have included it in your magazine list with a 
number of four color pages. 


“As you know, your Coast manager has been asking for a reproduction of the package 
in color in the advertising; claims it creates a larger degree of brand consciousness and 
has a better effect on the trade. We have had our Production Department check up and 
they tell us the newspapers in the group really do a bang-up job of color printing. 


“By distributing through the twelve largest markets on the Coast instead of through 
a few, we get a double advantage; first, our ads are in the same mediums with those of 
your most important retail outlets; second, and quite important, the people who read 
those papers have a very intimate feeling toward them because they carry news of their 
own neighbors and friends. 


“But most important is the fact that our analysis of the individual papers in the group 
shows that they reach into, because they are edited for, the best homes in all of the twelve 
communities; into the homes of your best and most profitable customers. 


“Here is the list of newspapers which comprise the group; note that they are all leaders 
in their respective community: 


SAN FRANCISCO CHRONICLE e OAKLAND TRIBUNE e SACRAMENTO UNION e LOS ANGELES 

TIMES e LONG BEACH PRESS-TELEGRAM e SAN DIEGO UNION e PHOENIX, ARIZONA 

REPUBLIC e PORTLAND OREGONIAN e TACOMA LEDGER e SEATTLE TIMES e SPOKANE 
SPOKESMAN-REVIEW e SALT LAKE TRIBUNE 


“Over one million and one hundred thousand circulation and a 41% coverage of all families.’ 


Mleck] 
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Advertising for Motor Safety 


Few even in the advertising field 
have realized the extent of the drive 
which is now under way against au- 
tomobile accidents. The subject is 
of such importance, from the stand- 
point of the public as well as adver- 
tising and merchandising interests, 
that ApverRTISING AGE has devoted 
considerable space in this issue to 
a review of what is being done and 
what has been accomplished. 

While statistics for a _ limited 
period are not of great significance, 
it is encouraging to know that 
fatalities resulting from automobile 
accidents showed a decrease in the 
first two months of 1936 compared 
with last year. The bad weather 
which was recorded during the past 
winter may have decreased the 
volume of traffic and also slowed up 
motor car speeds, so that these fig- 
ures may not prove that any definite 
change in the situation has been 
brought about, but at least they sug- 
that the accident toll can be 
reduced. 

The lead in the fight against traf- 
fic hazards was taken several years 
ago by the insurance companies, led 
by the Travelers of Hartford. Ina 
broadcast over the Mutual Broad- 
casting System, scheduled for last 
Saturday, as part of the series on 
“Understanding Advertising,” 
ADVERTISING AGE credited the Trav- 
elers with having been the pioneer 
in this important and 


gest 


necessary 


Emmy Spivens 


fight on what is one of the great 
problems of the day. 

The automotive industry itself, 
which for a time appeared to feel 
that any discussion of the dangers 
of careless or reckless driving would 
harm business, has realized that the 
time has come for action, and is 
using advertising and other pub- 
licity methods with real vigor and 
courage in a determined effort to re- 
duce the human and economic loss 
due to accidents. With 36,000 peo- 
ple killed by automobiles last year, 
and hundreds of thousands disabled, 
there is no longer any point in try- 
ing to disregard the challenge of the 
traffic problem. 

The Automobile 
Association, through Paul G. Hoff- 
man, president of the Studebaker 
Automobile Company, has _ con- 
tributed $250,000 to the work of vari- 
ous agencies which are studying the 
accident situation. Such organiza- 
tions as the National Safety Coun- 
cil and the traffic bureau of Harvard 
University will profit from 
these funds. 

Advertising has been such an im- 
portant factor in popularizing and 
extending the use of the motor car 
that it is fitting that advertising 
should likewise play a big part in 
arousing public consciousness’ to 
the point of action in reducing pre- 
ventable losses from automobile ac- 
cidents. 


Manufacturers’ 


use of 


on Advertising 


Art 


After Dr. Dudley Crafts Watson, 
art critic, had told the Art Directors’ 
Club of Chicago at the opening of 
its annual exhibit that commercial 
art should employ the ideas of the 
expressionists, as Russian and other 
Continental advertising has done, 
Homer McKee, the sage of the Wa- 
bash, came to bat with an interest- 
ing and practical observation. 

“Advertising is addressed to Bill 
and Emmy Spivens,” he pointed out, 
“and we want to be sure that any- 
thing that we present to them will 
be understood. Let’s not get too far 
out in front of the audience.” 

Mr. McKee is right; and advertis- 
ing art, to be commercially effective, 
must be so obvious in its appeal as 
not to require the services of an art 
critic employing a new language, as 
Dr. Watson suggested, in order to in- 
terpret the symbols of an art which 


cannot be understood by the 
common people. 

On the other hand, Emmy Spivens 
and her Bill need not be appealed to 
on a strictly factual and reason-why 
basis. As Mr. McKee, who has won 
acclaim in the writing of copy which 
has a definite emotional appeal, 
pointed out, this type of advertising 
may easily be more effective than 
the reason-why variety. After all, 
most buying decisions are made 
with emotion, a more powerful influ- 
ence than cold logic. 

Art directors who have been en- 
tirely objective in their treatment of 
advertising illustrations may well 
consider the possibilities of a less 


Zreat 


realistic and more emotional ap- 
proach. It isn’t necessary that 
Emmy Spivens understand the 


method, as long as she can feel its 
effect. 
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—Chicago Tribune 


Would Extend Move 


for Standardization 

To the Editor: I was glad to read 
of Art Director Uptegrove making a 
supreme endeavor to standardize the 
page sizes of magazines, according 
to your issue of April 6. 

Undoubtedly concerted action will 
be made in time, and before long I 
believe that such standardization 
will come to pass. 

Then I hope the publishers of 
trade journals will get together to 
standardize not only their pages, but 
their fractional units. 

At this writing I have before me 
a program of 1, page advertisements 
to appear in six technical journals, 
and out of these six two of the 4 
page sizes are 33g x5, two are 34, x 
4°,, one is 33 x 4%, and the other is 
34,x 47. Thus a nightmare tor the 
production man. 

Lro P. Bort, JR., 
Harvey-Massengale Co., 
Atlanta, Ga. 
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FHA and Financing Costs 


To the Editor: Permit me to ex- 
press my personal appreciation and 
that of other officers of the Federal 
Housing Administration for the lead- 
ing editorial in your March 30 issue, 
under the title “FHA and Financing 
Costs.” 

This 


poses 


editorial presents the pur- 
and policies of the National 
Housing Act in a direct and convinc- 
ing way and I am sure it will have 
widespread beneficial effect. 

As you know, the cooperation of 
|}advertising executives generally in 
| stimulating the revival of home 
building and modernization has been 
;} conspicuous. This form of com- 
munity enterprise has produced a 
vast re-employment of wage earners, 
greater demand for construction ma- 
terials and substantial increase in 
revenue advertising lineage among 
newspapers and other mediums 
throughout the country. 

We fully realize the importance of 
the generous support vou have given 
to this program. 


| 


L. R. GIGNILLIAT, JBR., 
Deputy Administrator, Federal 
Housing Administration, 
Washington, D.C 
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Vital Subject Now 


Given Consideration 
To the Editor: We thought you 
might be interested in our contribu- 
tion to the promotion of marital 
harmony. This is in the form of a 
window display which propounds the 
following: “For irreproachable bed 
manners, visit our omniscient sleep 
shop.” 
This is more than just a declara- 
tion that the Sleep Shop is the Emily 


of the Advertiser 


Post of bedroom etiquette. For we 
have gained this specialized omnis- 
cience only after considerable experi- 
ence with the problems and com- 
plaints of the marital victims of im- 
perfect boudoir etiquette. 

The window display has drama- 
tized the common bedroom sins of 
commission and omission by hus- 
band and wife. And the moral is 
sharpened by the presentation of the 
tragic leading character. A _ lady 
mannikin lies, rather aggrieved from 
a recent spat, on a double bed. 
Across the center of the bed stands, 
eloquently, a fenced partition, over- 
whelming evidence of existing dis- 
cord, resultant from outraged sensi- 
bilities. 

The moral we preach is that care- 
ful thought should be given to the 
sleeping life requirements. The needs 
of both husband and wife can vary 
surprisingly and intelligent and gal- 
lant consideration must be granted 
to each other’s needs and whims. 
The window display explains how. 


NoRMAN DINE, 


Lewis & Conger, The Sleep Shop, 
New York. 
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Divided Opinion on 
Activities of Club 


To the Editor: Because of my 
close application to the study of ad- 
vertising work, both locally and 
through the Advertising Federation 
of America, I have reached the con- 
clusion that an advertising club 
should interest itself in civic affairs. 
Not necessarily should it become a 
civic club. 

One of our worthy and influential 
members is inclined to feel that the 
Advertising Club of Jacksonville, of 
which I am a director and past presi- 
dent, should confine its activity to 
those directly interested in adver- 
tising. 

I should appreciate your opinion. 

S. H. FIrre.p, 


Rarnett National Bank, 
Jacksonville, Fla. 
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Recipe for Success 

To the Editor: I was interested in 
the recent report by ADVERTISING 
AGE of the formation of an associa- 
tion of advertising managers of 
breweries, to combat criticism and to 
exchange information to improve the 
tone of beer advertising. 

Does solution and correction lie in 
that direction? The association might 
better finance a movement for bigger 
and lustier criticism. That might 
really do some good. It is a waste 
of energy to combat criticism. 

If public criticism has reached a 
point that causes anxiety to the in- 
dustry, either the product or the in- 
dustry is not acceptable to the pub- 


lic, or those at the helm of the in- 
dustry’s advertising have gone sour. 

There is no royal road to good- 
will building, sales-clicking brewery 
advertising. If and when such ob- 
jectives are obtained by some brew- 
ery, it will be due to some hard- 
working, fact-finding, night-studying, 
lone wolf advertising man who 
created a dominant idea. 


A. T. MILLER, 
Cleveland Advertising Club. 


vse? 


The Iconoclast Who 
Scorns Advertising 


To the Editor: Once upon a time 
I read an article about the man who 
boasts that he never reads an adver- 
tisement and never uses anything 
that is advertised. 

Believe it or not, I met such a 
specimen this morning. I say “speci- 
men” advisedly, in the sense that 
any character harboring such an 
opinion is most rare. 

He reminded me of the story I 
read so many years ago tracing the 
unbeliever’s activity from the time 
he awakens in the morning on a 
Simmons bed to the time he opens 
the nationally advertised Yale lock 
at his office and so on through the 
day. 

I wonder if any of your readers 
can tell me where this story ap- 
peared and whether it is still ex- 
tant. 

MILTON FEINBERG, 
Advertising, Philadelphia. 
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Clearing House for 


Ideas Is Suggested 

To the Editor: It has been with a 
measure of skepticism that I sit in 
the midst of my morass and read of 
the contest sponsored by ADVERTIS- 
ING AGE. A caducous refrain keeps 
repeating: “‘After the contest, what?” 

Granting that your contest is for 
the benefit of “future” advertising 
men, I am wondering just what the 
net benefit will be. 

I firmly believe that a bureau or 
agency sponsored by a _ responsible 
association of publications like Ap 
VERTISING AGE and its confederates 
could do an inestimable amount of 
good and service not only to the 
“future” advertising men, but also 
to the present advertising profession. 
To such a bureau “future” advertis- 
ing men might send drawings, copy, 
lay-outs, and out-lined campaigns for 
registration. A small fee for regis- 
tration might be charged—such as 
is done by the Screen Writers Guild. 
The material is then forwarded to 
the most prospective markets. 

With a reputable backing, I know 
of very few advertising managers or 
agencies who would not welcome an 
opportunity to see new ideas. If the 
materiai is accepted, the bureau 
would collect a 10 per cent or other 
charge to help meet the expense. 
Also established advertising men 
could use the bureau for marketing 
their own ideas. 

As an illustration, I have long har- 
bored a “natural” idea for a series of 
advertisements concerning a product 
in an entirely different field. I do 
not care to let that idea go forth in 
this weary world without protection, 
and I do not have the facilities to 
present it. In this instance, I could 
use such a bureau. How many other 
advertising men are in the same 
position! 

Many small local industries and 
manufacturers do not have an ad- 
vertising department or an agency. 
They argue that it is too expensive 
(we will not become involved in 
that) and as a result, the sister-in- 
law of the sales manager writes the 
copy and booklets they need, because 
she has had a course in English 
composition in the local high school. 
Such a company could contact the 
bureau and one of the “future” ad- 
vertising men assigned to the job. 
It might mean a future position for 
him. 

This bureau could perfect and sup- 
ply the answer to a great demand. 
The two points I have mentioned are 
only a few. I believe that you have 
enough imagination to supply a few 
of the other functions that space 
prevents mentioning. 


Sotto Vocr. 
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TOTAL ADVERTISING—1st Quarter—1933 to 1936 


1933 1934 1935 1936 
- T T 4 442,777 


TRIBUNE 


3,233,569 The Chicago Tribune dur- 


ing the first quarter of 


ee TS .--4 2.749.970 1936 led all other Chicago 
2,672,048 a any aan 


ume of advertising. 


Pe It gained 369,411 lines 
2,101,446 f° 
a 4th PAPER 1,962,614 of advertising over the 
wa nn a ain same period of 1935, and 
Pd “ 1,209,208 over the same 
— 


1,449 346 period of 1933. These 


1.202.671 were the largest gains reg- 


istered by any Chicago 
newspaper. 
The Tribune now leads 


969,408 F- -— - 


the next Chicago news- 


paper by the widest margin 


in history. 


Chicago Tribune 


THE WORLD‘S GREATEST NEWSPAPER 
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= ial 20, 


Pennsylvania 


Bans Products 
of 5 Distillers 


Pittsburgh, Pa., April 16.—While 
the Commonwealth of Pennsylvania 
wars with five of the largest dis- 
tilling companies operating in the 
state over payment of the liquor 
floor tax levied by the 1933 Legis- 
lature, the supply of popular blended 


and bonded whiskies runs low. 
Pending settlement of the suit in- 


stituted by Attorney General Mar- 
giotti in Dauphin County Court, the 
State liquor stores, which are a 


monopoly in Pennsylvania, have been 
forbidden to buy from the distilleries 
in question. Meanwhile the plaintiffs 
are continuing their advertising 
without abatement in hope of an 
early settlement. 


Companies Involved 


Attorney General Margiotti is at- 
tempting to collect $7,071,000 in 
liquor floor taxes as follows: Schen- 
ley Products Company, $360,411; 
Joseph F. Finch Company, $4,989,- 
942; A. Overholt Company, $1,212,- 
199.06; A. Overholt & Co., successor 
to the Large Distilling Company, 
$163,080, and J. A. Dougherty & Sons, 


pees by the 
| test the 


Inc., $346,272. All are 
The floor tax imposed 
$2 a gallon on all liquor 
in Pennsylvania at the time the 
state’s liquor control law went into 
effect. The state, threatened with a 
distilling companies to 
constitutionality of the floor 
tax, agreed to postpone collections 
until the liquor was disposed of 
through state stores, 


a levy of 
in storage 


Appoints Presbrey 
Westergaard, Berg-Johnson Co., 
Brooklyn, N. Y., importer of Berg- 
man’s Swedish bread, has appointed 
Frank Presbrey Co., New York. In- 
itial advertising will be in New York. 
K. G. Martin is account executive. 


Haupt Named M anager 


Howard C. Haupt has been ap- 
pointed manager of the newly opened 
New York office of Industrial Cor- 
poration, management engineers, 115 


Broadway. He was formerly with 
Crossley, Ine., Remington Arms, and 
others. 


Barrett Joins F&S&R 

Ralph Barrett has joined Fuller & 
Smith & Ross as account executive. 
He was with Standard Brands, Inc. 
for five years, and later with 
& Albright. During recent 
has operated his own advertising 
and merchandising service. 


subsidiaries | 
|of National Distillers, Inc. 


McKee | 
vears he 


New Conoco Campaign 

Continental Oil Co., Ponca City, 
Okla., will launch its Spring cam- 
paign with a color spread in the 
May 9 issue of The Saturday Evening 
Post, to be followed by monthly color 
pages featuring Germ - Processed 
motor oil. Tracy-Locke-Dawson, Inc., 
New York, is the agency. 


pe in C harge 


A. Scott Anderson will assemble 
the display of advertising and sales 
promotion at the Life Advertisers 
Association convention in Chicago 
in November. He is manager of the 
service section in charge of sales pro- 
motion for the Equitable Life Insur- 
ance Company of Iowa. 


Joins Wertheimer 


Barbara Frost has joined L. D. 
Wertheimer Co., New York, in the 
copywriting and publicity depart- 
ments. She was formerly in charge 
of advertising for F. A. Stokes Com- 
pany, book publishers. 


Now Wyndosplay 

window 
Dayton, O., 
Wyndos- 


Process Co., 
ord St., 
name to 


Acme Paint 
displays, 124 E. 
has changed its 
play Co, 


Levisee Moves 
L. J. Levisee & Associates, adver- 
tising counselors, have moved to 369 
Lexington Avenue, New York. 


L¥#AD DE 


See the burglars, Dear Reader 


it was the daily J 
Oregon. It’s 


way since there are 


LAree newspapers 1 
major markets. 


THE J 


Sky PAL” DIS GAME 
WOVLD BEAT CRACKIN / 
SAFES \IF ALL PAPERS 


s one chance in eight any- 
only 7 other Rule of | 


RULE OF. 


You do 
not see the space-buyer, not even under 
the desk, or in the safe. (As if any space- 
buyer ever had a safe!) ‘The clues on the 
desk solve the mystery! He found a Rule 
of ‘Three newspaper and startled the 
family by arriving on the 5:40. Probably 


ournal of Portland, 


n all the country in 


The Rule of Three 


CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 
the Pacific Northwest. . . 
it has 28 per cent more city 
circulation than any other 
Portland daily. 


] ADVERTISING LEADERSHIP 


The daily Journal leads in 


+ retail linage, general linage, 


total paid linage. 


LOWEST MILLINE RATE 
The daily Journal has the 


lowest milline rate of any 


CHEER UP, ‘BOYS, THIS Is A BANQUET 


C. P. (Tex) Simpson, general sales manager of Pontiac, has a chat 
with H. G. Weaver, director of customers’ research, General Motors 
ee lati at a Pontiac cebi in Detroit. 


SUPPLIERS OF 
ENGRAVERS GET! 
ORDERSTO CEASE 


Washington, D. C., April 15.—Dis- 
continuance of alleged agreements 
by 11 companies to fix, maintain and 
enforce uniform prices, terms and 
discounts at which zinc and copper 
plates are sold to photo-engravers 
has been ordered by the Federal 
Trade Commission. 

The order also is directed against 
the Photo Engravers Copper and 


Zine Grinders Association, Jersey 
City, N. J., of which the 11 concerns 


are members, and against the asso- 


ciation’s officers. Named as such 
were Oliver L. Edes, Plymouth, 
Mass.; Harold M. Pitman, Cicero, 
Ill.; Walter Pitman, Jersey City, 
N. Y., and J. Petter Lally, Pitts- 
burgh. 

The corporations involved are 
said to manufacture more than 90 


per cent of the zine and copper plates 
used for engraving purposes in the 
United States. 


Name 11 Companies 


. They are: Edes Manufacturing 
Co., Plymouth, Mass.; American 
Steel & Copper Plate Co., Jersey 


City, N. J.; New York Steel & Cop- 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 

- two monthly papers which have the greatest 
subscriber audience in air conditioning. 
“Headquarters” for complete market and media data. 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN , 


per Plate Co., Brooklyn; Rolled 
Plate Metal Co., Brooklyn; National 
Steel & Copper Plate Co., Chicago 
Harold M. Pitman Co., Cicero, Il.; 
Pacific Steel & Copper Plate Co., 
San Francisco; American Zinc Prod- 
ucts Co., Greencastle, Ind.; American 
Nickeloid Co., Peru, Ill.; C. G, Hus- 
sey & Co., Pittsburgh, and Bridge- 
port Engravers Supply Co., Bridge- 
port, Conn. 

Under the order, the companies are 
prohibited from exchanging informa- 
tion as to the prices, terms and dis- 
counts at which they are to sell their 
products. The association is re- 
quired to discontinue codperating 
with companies and individual re- 
spondents by holding meetings at 
which to enter into price fixing 
agreements and at which the trade 
association acts, it is charged, as a 
clearing house for exchange of in- 
formation submitted by the corpora- 
tion, including reports as to the sales 
of their products, together with 
prices, discounts and terms thereof. 


Universal Adds Norton 

Universal Camera Corp., New York, 
has acquired the Norton Camera, 
and added it to the Univex line. It 
will be redesigned to use the Univex 
10-cent roll film, and renamed the 
Norton-Univex. 


Promote Miracle Whip 


Kraft-Phenix Cheese Corporation, 


Chicago, will launch a spring news- 
paper campaign for “Miracle Whip” 


salad dressing. J. Walter Thompson 
Co., Chicago, is the agency. 


Come to 


BOTH PAPERS 
ARE ABC 
AND ABP 


Residential 
Air Conditioning 


» CHICAGO 


Pacific Northwest daily. 


OURNAL 


¥ Portland, Oregon ¥ 


REYNOLDS-FI 
NEW YORK, CHICAGO, PHILA 


TZGERALD, 


Inc., National Representatives 
DELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call. 


“PHILADELPHIA New 


YORK CHICAGO BOSTON 
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ADVERTISING AGE 


To the 
Future! 


The New York Herald Tribune 
is for all-family reading ... 
welcomed in hundrecs of thou- 
sands of homes where there are 
growing children, because it is 
carefully written and ably ed- 
ited: because it is exciting and 
progressive without being sen- 
sational; because its news col- 
umns reflect all sides of public 
questions impartially; and fi- 
nally, because it is _ legibly 
printed. 


oa - of 


Speaking of being “legibly 
printed,” the Franc.s Way-.anu 
Ayer Cup for typozraphical ex- 
cellence this year has been 
awarded to the New York Her- 
ald Tribune. By winning it 
three times the Herald Tribune 
thus takes permanent posses- 
sion of the highest honors in 
printing awarded to United 
States newspapers. 


The children pictured on this 
page live in homes where the 
New York Herald Tribune is a 
daily visitor. The young girl at 
the top is a freshman in a high 
school on Long Island; the pair 
of young men are brothers; the 
girl on skates is in the fourth 
grade of public school; the boy 
with the ball is in the eighth 
grade; the young lady reading 
her Herald Tribune lives in 
Woodside, Queens; the very 
youngest person pictured is a 
newcomer to New Canaan, 
Conn. 
z *” 
Recently, a nine-year-old wrote 
and told us why he likes the 
Herald Tribune: 
“IT am nine years old and 
like the Herald Tribune best 
of the papers. I like the 
dark way you print the 
headline. 
I think you put easier words 
in the columns. 
If you want to read at least 
it’s small enough to get 
done with some time. 
I like the way you put the 
radio columns. 
That's all. 
(signed) 
A liker of the 
Herald Tribune.” 


a me * 


In addition to printed features 
which appeal to children, such 
as Burgess’ daily Nature Stories, 
crossword puzzles, comics, grav- 
ure pictures, the New York 
Herald Tribune engages in extra 
activities for its young readers. 
For instance, there is the Ju- 
nior Garden Club Council, in 
which 6,531 children have been 
enrolled in a year. 


* . He 


Herald Tribune circulation in 
high schools and colleges is 
growing—rapidly. The average 
daily sale to high school stu- 
dents for class room work dur- 
ing the September-January 
term this year was 5,886 copies, 
an increase of 106% over the 
same period last year. Average 
subscription sales (less news- 
stand sales) to college students 
in the same period was 5,559 
weekdays, 6,967 Sundays. 


* ® * 


Among under-privileged chil- 
dren, the Herald Tribune’s fa- 
mous Fresh Air Fund has been 
doing commendable work for 
generations. Supported by con- 
tributions from Herald Tribune 
readers, the Fresh Air Fund 
provides vacations for thou- 
ands of tenement children 
every year. Last year, $113,027 
Yas contributed, and 12,2338 
children were sent away for 
two weeks or more. Children in 
Herald Tribune families them- 
selves donated several hundred 
dollars of this total. 


* * * 


Che Herald Tribune Home In- 
Sutute has issued two booklets 
tor the use of children, which 
are offered to readers at 15c 
each, 8.000 copies of “Gifts a 
Child Can Make” have been 
sold since its publication two 
‘Cars ago. A booklet just is- 
sued _ “Dishes a Child Can 
Cook” has already sold 1,390 
copies. 
cg a * 

The children of today are ycur 
istomers of tomorrow. In the 
‘ery young readers in the fami- 
“eS Which make up its circula- 
“on, the Herald Tribune offers 
‘ou a bit of the future. 


~ 


now, count these 


in New York. Nor the most beautiful. 


healthy . . . and normal. With parents who 


of 


dutinttinn: The paper that 


thinking. The Herald Tribune is their 


have, because they are the readers with both the mind and the imoney to buy. 


*More than 480,000 on Sundays 


| your best 


These are the 


CHILDREN 


f 


customers a few years from 


children. They 


are not the richest children 


and wear have made old. One thing both chiidren 


and parents hold to—is their Herald Tribune. 


To 


them, as to more than 330,000* other families, it is their kind 3 & 


newspaper. Their definition of a good newspaper is a personal 


«= 


tibune 


A MASSED MARKET WITH THE MIND AND MONEY TO BUY 


NEW YORK: Main Office : 230 West 41st St. e CHICAGO, DETROIT, ST. LOUIS: Guy 8S, Osborn, Scolaro & Meeker, Inc. « BOSTON : 
M.L.Tylere SAN FRANCISCO, LOS ANGELES, SEATTLE: Fenger-Hall Co., Ltd. «PARIS: European Edition, New York Herald Tribune 


The children (or their parents) pictured on this page read the Herald Tribune. Advertisers who win their confidence early in life 
cant fail to profit as they grow older. In a changing world, they are almost the most permanent kind of advertising investment. 
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ADVERTISING AGE 


April 20, 1936 


‘Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


15-week 15-week 


Period Period Week Week 
Iended Mnded Percent Ended Ended Percent 
Apr. 13, Apr. 11, Gain Apr. 13, Apr. 11, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
ek Th wceuse as 4,175,146 4,067,364 —2.6 291,522 377,580 -+29.5 
Atianta, Ga. ..... 3,825,925 $4,307,030 +12.6 306,698 347,466 +13.3 
Birmingham, Ala. 3,638,460 2,945,270 +-8.4 209,468 237,482 -+13.4 
Boston, Mass. 5,873,149 5,562,512 —5.3 490,631 501,685 +2.3 
Bridgeport, Conn. 3,105,844 3,159,080 +1.7 238,392 269,360 4+-12.9 
puenmease, NM. Y..0+ €,471,784 4,134,886 —7.5 438,998 391,342 —106.9 
Camden, N. J. ... 1,057,032 1,076,083 +-1.8 93,262 81,701 —12.4 
Cedar Rapids, Ia. 1,235,990 1,303,666 +5.5 99,666 114,198 +14.6 
Chattanooga, Tenn. 2,119,148 1,856,845 —12.4 144,277 150,920 + 4.6 
Chicago, Ill. ..... 7,767,724 8,234,857 + 6.0 676,575 795,978 +17.6 
Cincinnati, O. .. 4,696,975 4,581,758 —2.5 366,836 398,612 +8.7 
Cleveland, O. 5,119,511 5,303,767 + 3.6 441,308 429,155 —2.8 
Delies, Tex. ..... 5,291,378 5,817,505 + 9.9 407,426 453,479 -+-11.3 
SS a 4,253,126 3,701,614 —12.9 403,676 294,448 —27.1 
EE cs ee arg 216,655 242,735 +12.0 
Des Moines, la.... 1,826,310 1,759,885 —3.6 147,537 147,474 er 
Detroit, Mich. 5,974,931 5,881,151 —1.6 514,460 529,111 + 2.8 
a) Se ee 1,913,100 1,891,050 —1.2 175,868 157,458 —10.5 
Evansville, Ind... 3,243,660 $3,555,538 + 9.6 251,930 273,518 + 8.6 
Fall River, Mass.. $17,831 914,498 —0.4 74,537 69,972 —6.1 
Peeme, MICH, ..cs- 2,456,370 2,581,518 +51 185,066 191,688 + 3.6 
i i” 1,380,418 1,538,654 11.4 114,506 150,346 +31.2 
Grand Rapids, Mich. 2,516,658 2,475,868 —1.6 249,264 231,070 —7.3 
Greenville, S. C... 1,710,282 1,569,661 8.2 188,314 128,596 —31.7 
Indianapolis, Ind. 4,657,878 4,628,966 —0.4 379,662 401,586 + 5.8 
Jersey City, N. J. 624,032 667,018 +6.9 45,748 52,075 +13.8 
Kansas City, Kans. 568,687 594,251 +4.5 44,534 51,450 +15.5 
Knoxville, Tenn... 2,289,865 2,568,398 +12.1 181,426 207,858 +14.6 
Little Rock, Ark. 2,633,890 2,544,612 —3.4 194,460 196,882 +1.2 
Lynn, Mass. ..... 2,866,220 2,736,552 —4.5 248,766 228,900 —7.9 
Manchester, N. H. 966,432 934,992 3.3 78,853 88,368 +12.1 
Memphis, Tenn. 3,075,492 3,046,642 -0.9 227,794 257,880 +13.2 
Milwaukee, Wis.. 3,518,583 3,740,178 +6.3 333,611 337,317 +1.1 
Minneapolis, Minn. 4,036,290 4,258,102 +5.5 334,444 351,157 +4.9 
New Bedford, Mass. 943,514 875,364 —7.2 70,882 68,516 —3.3 
New Orleans, La. 5,164,538 5,463,681 + 5.8 419,697 367,830 —12.4 
New York, N. Y.. 16,625,104 18,192,553 +-9.4 1,377,957 1,411,384 +2.4 
Brooklyn, N. Y. 2,098,896 1,916,263 —8.7 204,363 168,859 —17.4 
Norfolk, Va. ‘ 2,518,880 2,572,108 + 2.1 198,534 189,448 —4.5 
Oakland, Calif. 2,038,849 2,148,963 +5.4 168,654 191,925 +13.8 
Oklahoma City, 

OEMS Bees wees 2,929,353 3,112,020 + 6.2 219,520 247,436 4+4-12.7 
FOGrie, Tih. cscs 3,084,137 3,058,381 —O.8 279,822 271,218 —3.1 
Philadelphia, Pa.. 8,044,920 8,156,512 +1.4 684,266 625,510 —8.6 
Phoenix, Ariz. .. 2,133,950 2,183,020 +2.3 172,130 146,636 —14.8 
*Pittsburgh, Pa. 6,733,666 5,858,530 —12.9 571,480 539,406 —5.6 
Portland, Oreg. 2,887,850 3,200,532 +10.8 210,546 260,686 +23.8 
Providence, R. TI.. 3,848,288 3,763,913 2.2 307,501 284,910 -7.3 
Richmond, Va. .. $8,284,554 3,448,340 + 4.9 225,750 291,536 + 29.1 
Rochester, N. Y.. 4,814,330 4,847,261 + 0.7 413,804 382,194 —7.6 
Rock Island-Moline 2,127,370 2,412,456 +-13.4 193,522 236,740 +22.3 
Sacramento, Calif. 2,993,692 3,087,809 3.1 214,960 298,946 46.5 
San Antonio, Tex. 1,540,969 1,807,343 +17.3 123,137 140,504 +14.1 
San Diego, Calif.. 3,402,954 3,961,222 +16.1 244,482 292,124 -+19.5 
San Francisco, Cal. 4,053,992 4,318,970 + 6.5 310,550 338,574 +-9.0 
South Bend, Ind.. 2,297,510 2,288,899 —0.4 201,546 200,277 —-0.5 
Spokane, Wash. .. 1,788,022 2,054,586 -+14.8 130,886 166,886 27.5 
St. Louis, Mo. 5,134,225 5,064,090 —1.4 403,645 427,230 +5.8 
St. Paul, Minn.... 3,483,926 3,703,620 + 6.3 270,648 300,866 +11.2 
Syracuse, N. Y... 3,528,308 3,667,729 + 4.0 272,314 289,541 1-6.3 
Tacoma, Wash 1,782,676 2,007,488 +-12.6 116,816 131,222 +12.3 
Tampa, Fla, 1,949,586 1,612,226 17.3 158,606 — 33,504 —15.8 
Toronto, Ont., Can. 7,489,686 7,118,877 —5.0 $81,580 $06,057 —15.7 
Washington, D. C. 10,718,295 11,853,900 +10.6 721,204 842,759 116.9 
Worcester, Mass.. 3,782,296 3,736,498 —1.2 278,456 278,259 es 
Youngstown, O. 3,108,434 2,913,806 —6.3 260,064 258,254 emul): T 

Total .... 280,140,841 234,346,131 +1.8 18,703,287 19,258,024 +29 

*Only skeleton papers issued between March 18 and March 28, 1936, due to 


flood 


Retail Lineage 


for Week Is Up 
2.9% Over 1935 


Chicago, April 17—Aided some- 
what by the fact that Easter came 
earlier this year than last, retail ac- 
tivity during the week ended April 
11 exceeded the corresponding week 
of 1935 by a higher margin than did 
the week ended April 4, according to 
the AbveRTISING AGE index. 

During the week ended April 11, 
the newspapers of 65 reporting cities 
carried a total of 19,258,024 lines of 
retail display advertising, an  in- 
crease of 2.9 per cent from the 18,- 
703,287 lines carried last year. For 
the week ended April 4 the increase 
over last year was 1.8 per cent. 


Up 1.8% for Year 


For the 15-week period since the 
beginning of the year, retail lineage 
in the reporting cities is up 1.8 per 
cent over the corresponding period 
of 1935. The 1936 total to date is 


@ Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
and McCandlish service. 


@ Faithful Reproduction of the 
artist's sketch. 


@ Brilliance of McCandlish inks. 
@ Fine presswork. 
@ Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


234,546,131 lines, while the corre- 
McCAN DLISH sponding 1935 total is 230,140,841 
lines. ; 

LtT H Oo G RAPH i Detailed figures for each of the 

¢ (@) R p oO R AT I (@} N cities measured are given in the 

; : a E : tabulation which appears on this 
Roberts Ave. and Stokley St. page. ; a 

PHILADELPHIA The weekly record of the cities 


measured, showing the gain or loss 


from the corresponding week of | 
1935, is as follows: 
Ver Cent 


Week Ending Difference 


NN ie EAR ere + 2.5 
Oe Siac eawewne hana +65.4 
OS ee +6.3 
ee Ce eee +3.6 
Se rae +3.2 
ee +1.0 
ee —O0.8 
ay. oe: are rrr ee —4,.2 
oi ge: eer ee +1.$ 
Pe Saks wre bath hak ne haed + 3.3 
ED 24 Sa Semnwan eae bord ae + 2.4 
SS | ae eee +- 6.1 
EE TN da ace cakes aha ok wae +3.1 
>= ee eee eee +1.8 
Rete Be ctaadkakac cae s ias + 2.9 


Hercules Moves 
New York offices of Hercules Pow- 
der Co., have been moved to 22 E. 
40th St. 


Use “Neighbor” Plan 


The oil division of Cook & Brown 
Co., Oshkosh, Wis., will introduce in 
Winnebago County the “Hello Neigh- 
bor” plan of gasoline service stations 
developed in Milwaukee last year by 
Pate Oil Co. Eleven outlets have 
been given exclusive rights to Chal- 
lenge motor fuel and Hello Neighbor 
canned oil. 


New Packaging Catalog 


The eighth annual edition of the 
Packaging Catalog has been issued 
by Breskin & Charlton Publishing 
Corporation, New York. It contains 
416 pages and is divided into 14 sec- 
tions for easy reference. 


Plan New Pipe Line 
for Oil Distribution 


George Arnett, Spokane, Wash., one 
of a group of Wyoming oil producers, 
has applied to the city for a franchise 
for house-to-house fuel oil distribu- 
tion by pipe lines. 

The plan is to sell the oil as the 
city now sells its water. 


“Plastics” Contest 


Modern Plastics, New York, is con- 
ducting a competition in plastics de- 
sign, with $750 in prizes to be 
awarded. Entries will be received 
until Aug. 15, and can include any 
design made within the year up to 
that date. There is no entry fee. 
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April 20, 1936 


ADVERTISING AGE 


Ethridge Goes | 
to Louisville 
from Richmond 


Louisville, Ky., April 15.—Mark 
Ethridge, president and publisher of 
the Richmond, Va., Times-Dispatch, 
has accepted an offer to become gen- 
eral manager of the Louisville 
Courier-Journal and Times, effective 
May 1. 

It is believed that J. D. Wise, who 
has been in charge of several South- 
ern newspapers controlled by Inter- 


national Paper Company, will go to | 
aes fepatoh as general man) 110s is planning to celebrate its 
om" birthday May 1 with the largest is- 
Mr. Ethridge became general man: | .y¢ jn its 48 years. The issue, dated 
ager of the Times-Dispatch in De-| May 9, will carry 112 pages, with 
cember, 1934, after nine years with | 59%, pages of advertising. Largest 
the Macon Telegraph and one year as|issue up to now was that of April 
assistant general manager of the|11, 1936, when 56% pages of adver- 
Washington Post. He was given the|tising were carried. 
title of publisher five months later. | — 


— ; “Air News” Organized 
Brown Rejoins Gillette National Air News, 108 S. Main 
Major V. J. Brown has rejoined| St., South Bend, Ind., has been in- 

Gillette Publishing Co., 

publishing director 


Collier’s Big Issue 


of Roads and\ voted to aviation and allied indus- 


Streets. He joined Gillette in 1927,| tries. Principals are Russell P. 
leaving six years later for active| Johnson, Helen Z. Johnson and 
army duty. Walker Houseman. 


Chicago, as| corporated to publish a paper de- 


Benton Relinquishes 
Active Agency Work 


William B. Benton has resigned as 
chairman of the board of Benton & 
Bowles, Inc., New York, in order to 
engage in other activities. He will 
continue as a director of the com- 
pany. 

Chester Bowles was elected chair- 
man to succeed Mr. Benton, while all 
other officers were re-elected at the 
annual stockholders meeting April 13. 


Another for Odlin 


Wyman-Gordon Co., Worcester, 
Mass., drop forgings, has appointed 
John W. Odlin Co., Worcester. Auto- 
motive publications will be used. 


The Farm Market where SELLING 
KEEPS UP with Advertising! 


Here! A concentrated compact, farming area—Eight states 
where SIXTY PER CENT of all the farms are in CLASS 
“A” and ALL the farms have 70% higher average income 


then the U. S. average. 


It’s THE big R. F. D. sales opportunity ...the most 
logical place to promote sales with direct-to-farm adver- 
tising because concentration makes it possible to place the 
necessary distribution of product that— 


Completes the deal between 
Advertising and Selling. . . 


The Midwest Farm Papers cover 1,150,800 farm homes... 
actual neighbors along all R. F. D. routes . . . every second 
Saturday (no 30-day, rush-copy, intermission), all so 
accurately spotted that a sales manager can spot his retail 
outlets to exactly coincide with M. F. P. advertising. 
It’s ANTI-SCATTER for both advertising and distribu- 
Being strictly LOCAL papers, the reader interest 
and dealer acceptance are admitted to be second only to 


tion. 


the home town newspaper 
in R. F. D. advertising. 


< a ae TR 
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TO COAST * 


MORE MONEY 
HERE TOO 


... It’s the very BEST BUY 


> , Ry 
a AC 


HOW MANY STORES TO 
REACH A MILLION READERS 
SCATTERED FROM COAST 


HOW MANY STORES TO és 
SERVE AMILLION READERS/” 
CONCENTRATED HERE? [ 


Concentrated Cdvertising for a Concentrated ‘Market 
PRAIRIE FARMER - The NEBRASKA FARMER - THE FARMER saint PAUL 
WALLACES’ FARMER and lowa Homestead - WISCONSIN AGRICULTURIST and Farmer 


Anetac 2, 


EVERY 14 DAYS TO 1,150,800 FARM HOMES 


"ARM DADERS 


PAINT SUCCESS — 
ATTRIBUTED TO 
AID TO LUMBER 


Cincinnati, O., April 15—How a 
paint manufacturer dramatized lum- 
ber, to the benefit of both wood and 
paint, was the story told the Cin- 
cinnati Advertisers Club today by 
C. A. Vallee, president and general 
manager of Marietta Paint & Color 
Company. 

Speaking on “An Adventure in Ad- 
vertising,” Mr. LaVallee traced the 
growth of a national coéperative ad- 
vertising campaign by his company 
and lumber interests. The drive 
produced more outlets for Marietta 
paint, and helped lumber to meet 
competition. 

“In 1928, our business was slip- 
ping, and we had to find a way to 
bring it back,” he said. “We looked 
at the hardware retail business 
first, but felt it would not help us. 
We then conceived the idea of secur- 
ing codperation of retail lumber 
dealers by dramatizing lumber.” 

The start was made by addresses 
to lumber groups at their annual 
conventions. After a hard struggle, 
Marietta secured assistance from 
maple lumber interests, and began 
work. Results showed that the two 
products were natural allies. 


Result of Campaign 


In 1928, Marietta had only six full 
line outlets, but in 1930 had in- 
creased this number to 250. 

“By dramatizing lumber,” he said, 
“we decreased its competition with 
steel, concrete, etc., and through the 
success of the maple lumber cam- 
paign sold other lumber organiza- 
tions on the plan. 

“The thing which gratified our 
company was the way the lumber 
people took hold after they were 
shown that the coéperative cam- 
paign could be put over, and we re- 
ceived considerable publicity and ad- 
vertising, as practically every lumber 
advertisement carried a credit line 
for our company. 

“The result of all this codperative 
advertising is that the lumber busi- 
ness is coming back from a low ina 
bad depression period, until today 
lumber men are smiling, planning 
new ways to dramatize their prod- 
uct, and calling on us to assist 
them.” 


Another Campaign 
for Wheeling Steel 


Two major national advertising 
campaigns are now running for sub- 
sidiaries of Wheeling Steel Corpora- 
tion—Wheeling Corrugating Co. and 
The Consolidated Expanded Metal 
Companies—and J. L. Grimes, gen- 
eral advertising manager, has an- 
nounced that the parent company is 
inaugurating a third national cam- 
paign under its own name. 

The new campaign starts May 16 
with full page copy in Business 
Week, Collier’s, News-Week and The 
Saturday Evening Post. Similar 
size space will be used in United 
States News, Wall Street Journal and 
an extensive list of other publica- 
tions. 


Ford Opens Show 


at Atlantic City 


Ford Motor Co. has reopened its 
exhibit at Atlantic City. The exhib- 
ition hall, redecorated by Walter 
Dorwin Teague, houses a completely 
equipped model service station dem- 
onstrating the Ford method of serv- 
ice and parts and accessory 
merchandising. 

A complete line of Fords, Lincolns, 
Lincoln-Zephyrs and Ford trucks and 
commercial cars is displayed. 


Goodyear Planning 


to Decentralize 


Following the lead of B. F. Good- 
rich Co. which announced plans to 
establish mechanical goods and tire 
plants outside of Ohio as part of a 
decentralization move, Goodyear Tire 
& Rubber Co. and General Tire & 
Rubber Co. also indicate they will 
prepare to build part of their produc- 
| tion outside of Ohio. 
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ADVERTISING AGE 


April 20, 1936 


Power of Advertising 


Cuts Motor Death Toll 


Chicago, April 16.—Advertising ap- 
parently has scored another, and 
one of its greatest triumphs. With 
scores of advertisers marshalling 
their copy to fight the terrific auto- 
motive accident toll, the first two 
months of this year saw a reduction 
in the number of fatal accidents. 
While the decline was small, it is 
highly significant because it marks 
the first break in the mounting 
death roll in many veurs 

January-February deaths in motor 
vehicle accidents aggregated 4,580, 
against 4,710 in 1935. The National 
Safety Council, Chicago, which has 
been the medium through which 
many advertisers have worked, is 
authority for these figures. 


Car Industry Leads 
Since Jan. 1, 1936, a veritable bar- 
rage of advertising has been em- 
ployed to break down the apparently 
impregnable defenses behind which 


the battalions of death have oper- 
ated. Insurance companies, auto- 
mobile manufacturers, tire manu- 


facturers, oil companies, and many 
others with a less direct interest in 
reduction of accidents have thrown 
their advertising dollars into the 
breach, with results indicated. 

With enlightened selfishness, the 
automobile field has marched in the 
vanguard. Both in direct advertis- 
ing and in codperation with other or- 
ganizations, car producers have given 
the safety factor the spotlight. 


Motorists Get Booklets 


The industry has placed millions 
ot booklets on safety in the hands of 
motorists, has formed safety clubs 
among drivers, has exhibited motion 
pictures to huge audiences, and has 
succeeded in awakening drivers to a 
sense of the high responsibility 


which rests in their hands when they 
take the wheel. 

Sidney J. Williams, director of pub- 
lic safety, National Safety Council, 
expressed to ADVERTISING AGE warm 
praise for efforts made on behalf of 
the safe driving movement by auto- 
mobile manufacturers and other ad- 
vertisers, and by the press and 
radio. 

“There were probably more words 
written and printed about accident 
prevention during 1935 and thus far 
this year than ever before,” he com- 
mented. “Public indignation, long 
simmering, finally boiled over and 
for the first time in the 24-year his- 
tory of our organization accidents 
became featured news. 

“Many large advertisers concen- 
trated on the highway safety prob- 
lem, in newspapers, magazines and 
radio. If this interest can be main- 
tained, it will mark a new era in the 
safety movement. 


Roll of Honor 


“Among advertisers who are help- 
ing in the safety movement are Gen- 
eral Motors Corporation, Buick, 
Pontiac, Chevrolet, Chrysler, Stude- 
baker, Plymouth, Alemite, Standard 
Brands, Swift & Co., International 
Harvester Company, Johns-Manville, 
Phileco, several of the leading tire 
companies, the large oil companies, 
and many others.” 

General Motors Corporation has 
consistently hammered away at the 
safety problem. Early in 1935, there 
was placed under way a G-M institu- 
tional campaign in magazines on 
engineering research in which safety 
was emphasized. 

Last summer, the company issued 
a booklet, “We Drivers,” a manual 
of advice on motoring. To date, 
more than 2,000,000 copies have been 


distributed. The company has set a 
goal of 10,000,000 copies. 

The booklet was developed from 
three-minute talks on safety given 
in conjunction with the General 
Motors Symphony Concert radio pro- 
gram in the first half of 1935. These 
talks are still a feature of the broad- 
casts. 

“We Drivers” stresses that the 
finest machines are wholly dependent 
upon human control. 


Removing Death Cars 


Chevrolet Motor Company started 
1936 with a $1,000,000 coédperative 
plan to help move its dealers’ stocks 
of used cars, and to retire unworthy 
vehicles from the highways, a plan so 
successful that it was extended 
through February. 

Chevrolet paid dealers $20 for 
every old automobile accepted in 
trade for scrapping or junking. It 
also featured a bonus to salesmen. 

Pontiac Motor Company this year 
inaugurated liberal offers to reward 
dealers for junking obsolete auto- 
mobiles. It hopes to remove 10,000 
mechanically unfit cars from traffic. 

Buick Motor Car Company’s efforts 
to promote safety have netted a mem- 
bership of over 100,000 car owners 
throughout the United States in the 
Buick Safety Legion, pledged to 
safety on the highways and observ- 
ance of traffic laws, Buick informed 
ADVERTISING AGE. Membership of 2,- 
000,000 drivers is the goal of the 
three-months-old Legion. 

In addition, a new safety feature 
recently was added in production. “A 
Safety First” reminder is printed on 
the instrument panel of every Buick 
car leaving the factory. It appears 
just above the speedometer dial. 


Plymouth Uses Film 


The Plymouth division of Chrysler 
Corporation is spending from $50,000 
to $150,000 annually to make drivers 
safety-conscious. 

Foremost in Plymouth’s present 
efforts is circulation of its sound 
film, ‘“‘Everybody’s Business,’ which 


STANDING GUARD AT 


BUSIEST INTERSECTION 


Art Museum Circle, Philadelphia, scene of many a smash-up, has had fewer since 
this sign went up. Benjamin Eshleman Co., Philadelphia, is the agency. 


is sponsored by National Safety 
Council, The film carries no direct 
advertising. 

To date the picture has been shown 
in more than 4,000 theaters, with an 
estimated attendance of 16,000,000 
persons. It is being put to novel use 
in Los’ Angeles. Judge Charles 
Newell Carns of Los Angeles’ mu- 
nicipal court ordered the film to be 
shown twice daily in his courtroom. 

Another Plymouth activity has 
been loaning of cars, especially 
painted to attract attention, to police 
departments. The cars are equipped 
for broadcasting of safety messages. 

Turning its attention to school 
safety patrol work, Plymouth re- 
cently rewarded 66 boys from Detroit 
and 44 from Chicago with trips to 
Washington, for their outstanding 
work. 

In addition, Plymouth has_ spon- 
sored a nation-wide tour of Barney 
Oldfield, the famous speed driver, 
who has been spreading the safety 
gospel before luncheon clubs, traffic 


% More people drive to work in privately owned 


cars in Detroit than in any other city of its size in 


the world. 


% Perhaps it is because they want to patronize 


home industry; perhaps it 


would be unbecoming 


the citizens of the world’s motor center to do other- 
wise. At any rate anyone who ever visited Detroit 
will tell you of the constant stream of traffic, the 
congested parking lots and the prevalence of the 


traffic cop. 


% Which makes it doubly important that your 
advertising in Detroit reach HOMES. To make 
certain that advertising in The News will be read 


under the most favorable 


conditions, The News 


employs 3,000 junior salesmen who carry no other 
newspaper. They operate from 135 Detroit News 
owned and supervised sub-stations and deliver 76% 


of The News’ total city 
the home. 


circulation directly to 


% There is the secret of Detroit News effective- 


ness in selling your product. 


HOME read adver- 


tising in the largest financially able group available 
in Detroit gives you command of America’s fourth 
market’s greatest sales potential. 


76‘° Home Delivered Circulation 


Brings Advertising Results 


The Detroit News 


THE 


HOME NEWSPAPER—76% HOME-DELIVERED IN DETROIT 
ae Sig | MEMBER METROPOLITAN SUNDAY NEWSPAPERS gaan 
New York: I. A. Klein, Inc. ! 


> 


. Chicago: a E. Lutz 


organizations, 
gatherings. 

The Studebaker Corporation com- 
pleted April 4 a codperative one- 
month safety campaign with New 
York City. Studebaker contributed 
three passenger cars and a truck, and 
paid for safety demonstrations of 
these machines by Cliff Bergere, race 
and stunt driver. The demonstrations 
were given before high school stu- 
dents, clubs, and others. 

Similar activity, with Studebaker 
coéperation, is now being carried out 
in Philadelphia. 


schools, and _ other 


DeSoto Shows Causes 


Twelve hundred dealers are now 
exhibiting in their showrooms a new 
sound film, “De Soto’s Answer to 
America’s Plea for Safety,” released 
nationally by the De Soto division 
of Chrysler Corporation. The films 
are also available to schools, police 
departments, service clubs, and other 
organizations. 

The first half of the film graphic- 
ally portrays causes of accidents, and 
the need for observance of laws by 
pedestrians as well as drivers. The 
second half discusses importance of 
such safety features as equal pres- 
sure hydraulic brakes, safety bodies, 
and safety glass. 

Other automobile companies, in- 
cluding Pontiac Motor Car Company, 
have prepared safe driving films, 
showing them to hundreds of thou- 
sands of motorists. 

Three hundred thousand copies of 
International Harvester Company’s 
“IT Drive Safely” booklet, have been 
distributed, Sam Houston, in charge 
of sales promotion for International 
trucks, said. 

The booklet is primarily a manual 
of instruction for bus and _ truck 
drivers, but is also helpful to motor- 
ists. It was first offered in the Au- 
gust issue of “International Trail,” 
the IHC magazine for fleet owners, 
truck dealers and salesmen. Later 
it was publicized in other publica- 
tions. 

A campaign in general and busi- 
ness magazines broke in January, 


(Continued on Page 23) 


ART DIRECTOR'S 
WIFE SAYS “THANKS!” 


Chicago, April 18 A _ pile of 
layouts to make by morning. 
And a dinner party at home that 
night! Better call home. 


“Honestly, dear. 


Work.” 


“But the Van der Witts are com- 
ing. You promised!” (sob-sob) 
With that she banged the re- 
ceiver. He held his head. 


The inspiration! He called 
FRANKLIN 3470. At 6 he was 
home with the ATLAS photostats 
that would make those layouts 
easy to bat out after dinner. 


Which goes to show that “GOOD 
PHOTOSTATS QUICK” is more 


I can’t make it. 


than a slogan at ATLAS! Call 
FRANKLIN 3470. One of 4 
ATLAService Stations in down 


town Chicago is just around the 
corner from you. 


ie > 


2. 


; i 
‘ 


a fea ie et, Ry “Seateh, tine Sea TT 
‘ 4 aie aD “Jatoaa WS” Se Epa ale See ‘3 er Nae i 2 PSs: gee Cae 1S Wee SD ea As 
; él es é eae Ma cs ae Ce ae it sas GA ys Se) ae CT eM Me Wo Bal ke ae “> 

~ x 4 ve i ee ; ce tf ete Re te ees ONG a Ee ae ae ia hes ee IE) ca ES tg pry ten, adel S Beatie he a” i a ee 7 

<a Aaa! SON ee ae ee > : acs ae OOS cnt, Ss Saree tel ty yt i ea Bie gear Meee ae cng fee RE ee EG Mt, "pty ECP ert re ek cle ly Bat 
x POP At eee & & NB J Pad? 2S ae Pe 5 Gore: ‘ edie : } a e St aoe 5B 5. Ma NNR tia ee aA soa ges stl Le: oe oe Cg ag a hey Gocee an Beaten Be ena ates ete SG ad oe ay Shirt 
2 pare ae Bee ae. OP Se 4 she pf es 1 a Ae ka al ee a. 4 : tt Sey eee ee Lf Ge. Pent cane Ney kote oj ane 
nt i ne ed 4 ge ae pe a Foe x Se BS % Renee ae = be gt See eat ert n: Vagos Bg ee # . a Ce Se ty te a fe Le eg ar tage: te re. ote 
; 7 ~ : ~ ; aa : met a pre 7. 2 ad het ht ae ae er Pet RY hy Tere” ‘ e et i 2 ‘ i : c ¥ oe ake 

73 i ; - a eee oem Pg ae me ee wae ae Ls Se es jee NA, ae Ree Ss ap? hate Be oS . 

. f ao: = ; eats : ¥ oe ys yee pe Pe 2 mens re er aes We a : 

3 ate TL Se Pa cee ae eee ee ee ae a See hae, | : 
ee a Ee 
| ee 
ee ‘ 
ee | 
——_— | 
wien “ 
, H aie 
E : ¢ , on oe ° 
|| eae ¥ 
» ee Wt ystttth Pee | Cee: LE 
Hit . A \ ae .E WH 
| , | Tak i i } \ ee / fe I Hit 
: | th a “nt 
mee ap om Wl é 
ne staal orn gee oe HI ; 

e gis: 8 ! ir ar" odatee? ; aERET Soe tas ET EP SATE SET: isis ‘ ' $ 

a + Py eh fii? ‘ gertetigieg of : Mabe ees tid ob ti byes | Mmm bebe PTR tats til its I 

E Hb ‘ ull a 

~% 4 ; i 

ol | dosuati Hii By 

P ° ‘ eT eli ws 3 

af ‘antes ™ ge ae oe mf Se eae . tie ea a 

os | ne 5 lee Mit: pital “3 : 

af ys Teg” hw sil * “ . . ¢ 

got i aan “ a . tt to - 5 
z 2 =. sae ie “ ae cai : sisisaaagp ong Oa 5 ead * 
. f aes onesies aerate artis STE ne Z 
a . me " ae ss ; Li Sosa F 

te P3 a ed apply r 

b beg a oN. ig Hs, bl 
ie | ( , ge i — 6 OE . Cs. ee ee eae E 
oa ae EE ~t, Se eS ; 

adi ae ae he 8 Ok 5 ee Cig Pn ci ae Rg Fe ee > "eo is 

er _ ‘ = See ee ; eo ee ‘ 

-. : = —S=S=S— —E é ¥ 

cs, —— = _ ba 

“a — Se —EEE * 

wi l — ve 

te. Sf 

— — 

ee ; i 

4 | a 

_ “A HZ | ¢ 

¢ “< i - PB | 

se 

ie y 
; a : 
\ 
Be 25 \ 
oe 
aes 
aces 
eR Ei? 3 
aa 4 
Pie es | | = 

— e 

ae : 4 

ai vee / 

i ‘ i » 

5M >, A 

ee a 
3 os 3 
oy 4 
Bi, wey 
: gli ger i 
es ‘a 
: 2s oe ‘ 
‘= LE agg... ; 
Bs a | { 
7 . es 
. ae Cyt * 2 -~ oo ae rr mene rear nore 
j sis 5 oe jot ae ee 
d i | Sle ag — 
RSs 4 Pate #8 gies ON ¢ : 
hs Veep — oe Fe | 
See ie og Je 4 7 Fae ate Oa e : es egecee Pats ae 

a a $ te, af gy, 

Be ot Ae S 4" i jy ee 

w — as ee . i 

‘ ~~ 6 5 , 

. ve: ee >. = . , wis : 
i a eye 3 ae : ae Sits 4 : . $ ‘ 
Pie ees Bt os.) asta j “Ween... | ‘4 
. ee ee “ ao r re 7 : pee ; 
ss: sw 5 » ~~ ee nel of “<kas 
: ' Pi - “ia see *~<9 : 
: ‘ ry J ae a7 iy 
¥ ; fing We td Me ~. mM 5 coma a ry 
; m * i = / ra ~~ a a o: : 
v ha Fd 4 oe Poe: . , dS a i ss, ©, i. ‘ 

; og .— Ss fee ee Ac ~ 2 Mahim ae - ae ; 

P of “ty 4 Rv 4 , re. , a Ca te kh ee # 

- " “3 ie 7 es i 5 Oy ay 1 ; 

: i 4 % eam fa” , , oe | 
. sth ee, 3 ~ ‘ ag, | 
4 at ; 4 > Si 3 Fe i M sa He ee ; 
F uf +2 ‘ 2 oes ; iw ae, 3" es 
eS sae i ‘ . ; i i “ _ is ee ne z 
_—s y -_— o> hy “s “a i ate my ipa - 
ee ee =” mo > eae ee Ee 
hg, Sea so ae + ih ‘ me . oA; ei (teey 
Pee det ; et ; A im Te js pi ‘ | 
“, & hie oS i £ = % on 

o re ‘ 7 Ts ee ‘ * e * a - 

sa a eae | Se 4G {* . fe. < ~o ig e *. 

3 re ' See ae i > £ ae Ns aw €¢". Hal 

- os eee. Fag 4 et . BS nate 

i % , a ; ats ee _ a 4 wath ai * me a ce 

ae 7 , yrott New _ jes B 

‘gilda oe > : + amg 
pil ech a AS eave The pe swale your a Sel ye “oe | 
7s - ) ol “4y SW {NOE evs NOME Se her 

4 ae ye , = “ pyle ait Sie i 

Ss Bea \ Sew 957.000 CUS otter one. al a | 

a4 a . ~ > ‘ sum Fe Bete get ee | 

' : per Me ieee Mae Ve _ - A 

al \ ‘caked ot bee 7; ve Y) a | 

ag . Veeaeato* . . ‘. , le 7 

ee wl 3 ‘ z ae 

ie ; \ . ss pe= A 4 Ma P a 

J \= <= Pe ; - Feta. % 4 , 

is tr tel ig a %e ae aS -_ *& et ~ = i ot oe 1 

ve @ iia ; : % Ps ar ae pad ae * \> ea \ % et we vr 7 ba oo _ pe | 

ee 7" i a \ ys ‘ (ot. Ae “ee 1 

4 7 : = m \ 7 . os ae * es ( 
“ . me ih ea EON rr eal Dae | 
ey “ . , a Te ae eon ‘ 
4 ; ee * aouteee i eee IC 
‘e , Sales Ne ae Pte a po 
ee \ ‘Se ‘A Pea 3 Seer aa ay to 
a J > + : es I yet oS CS en a. a ar. 
ee : r _, < ate tore " ae ee i 

. Teg a ‘ Pte ae eaes- ae ’ re .) 

7 aad be 0 : Siatllint nase i eee | | 
ee oR Ra” Es. LE eee ee ! 
<i : = Ky Seer: Be Rg oe ae <n 
a ci EN gO a ae Sige Fre ee 6 
iS : ; « ; . —~ a ae ee Oe Ssh ae 
OME TS is —er = > ae fis at \e "ts, ca gpd. a Py 

a Te k) “ae é. ze ie oe ae ~ 

pay Lea ci i ae.‘ an o% BR Nk) oe ee ie 

Tk. gaa as . ’ i Se ee 3 4 \ rs Pt ' 

a as eB a 2 ch AA RR ie cl a 

Re ene of the > E ‘ > % 7 x as, A ee ‘ 
hs ery, ies oe . z | oe } \ % bs EE re eee. SM 
ee as 3 oe é Ba ee r : xe * ‘ YY ae xs cdl 
J ee Se ee yh Cee. os Cnet OMe SA eos " 
a et alg = ie 4 Boo. ar 
. ae ta . se eo a 
Yam ae ee ye 7 <a , 7 ayes Wai eee 
be a hee, eh pore > = . - ae se oh D. ot Nee er 4 
Bien ew 2 Sat ee -,  , ea ae 
2 ea ae ae ‘i EF Rae ret bah hy: 3. Ae Ne ae Y ras ee eu } 
ee wel nae RE oh see ee ait ee oS ae ee Nig AS ee ae Ne 
Bees coe ae alin eee ae Se tk Se | 
= , eS ee ec = i OT Fae ba a Melo... i; Sze 
ad RP er ee ge A ae arse} iter 2g { wn =e P ‘~ ae 
3 % a F : i phe "i; < iad : Fe. PS Ph ee P eae _ - ie a ns As if es * 
7 A, ae Be {. Seno ~ pee 7, “aes ae fet i & ie” S ‘ eee 
? hay sale Oe ee : ' Toe es Shae a zs ee eee 
ge . ee) ae we ey, aes SS \ aidai =: 
a as . ) ee age ~ Fie <3 ee, ae “ 
paar eae i- . * sk el fe 2 nate, ’ seagate + . 
Se roe ee ee ua eae ; ee 
S os “4 = Gage eee ee ee 7 Siow aes ae = td ao Al 
a eo Ww i: rs ye Ege ee ee mars a. The ne hoa - oe its 
ae” Ta ae hire re * was Te d 
4 ; OT _ ie ee 5 A a Ess i. a 
abs ; gk ES eee: are a | \ 

yet Ga ? “jada eee ae | gee See eee Nc. ia a Siae a : I 
pear’ ties “kl Ree ad fiat eh PANE SS eget wae oe ot B 
as oat — ee aoe ei ee: ave ee ee “ie : l 

ae i * M. 

/~ y & an | ie 

= eile ie “he 

iat 

7 Bits i Pi 

= Joo Me 

7 * _ 

ce oe ae Sree tees / : 

tre aT yr aeck) eee oF ; - ‘ a etd A: . Ss 
“¥ Sees eae tet ~ Taare : an Maen Se ead SUNN A pt ‘as i ‘Sige alone. 5. ) ~ 
a ee 2 oe ee 7 Te, ee a” ee er apes re aoe tg TS UR pel DAA Sh et Rta aah eprom. S i Py: , RAC re SG «ee 
. a oe: AE EMP RG hacks ot Vly VA ieirt Slee Neat fais a ae eg ce Fee ew 
: SUE Ch ige ePenteee Ace te 8 x ee po si 


z 


lela a tas 0. 


ADVERTISING AGE 


LR aig nD Be 
a Spi Ce Re eas 
: Abi 


; Facial . 


ae Bi iy: ‘ 
ge = age ; 
os Bp cae - 


19 


set 


Mid-morning view on Pittsburgh’s Fifth Avenue at Wood Street, opening day, Monday, March 30 


Business is Booming in Pittsburgh with the Stability of Steel... 


Under date of March 31, came the 
following message: 


~ Although the Steel Corporation subsidia- 


riesand theiremployees were themselves prin- 
cipal sufferers from the flood, they were not 
deterred in their determination to get back 
(o normal, and prompt resumption of plant 
operations followed as quickly as the water 
receded. 

Today our normal working forces in the 
Pittsburgh district, with a weekly payroll 
running into millions of dollars, are back at 
work, and our plants again are rolling steel 
tor bridges, buildings, railroads, automo- 
biles, sheets and tin plate to serve the many 


he Pittsburgh Press 


A SCRIPPS-HOWARD NEWSPAPER 


Allegheny County Medical Society 
Allegheny County Retail Druggists 
Association 
Allied Boards of Trade 
Buhl Foundation 
( ‘vic Club of Allegheny County 
Motion Picture Theatre Owners of 
: ee Pennsylvania 
'tsburzh Automobile Dealers’ Association 


“sae. 


customers of our Pittsburgh district mills. 
In time of flood, fire, famine or war, the ener- 
gy, initiative and loyalty of our 200,000 em- 
ployees never have been found wanting.”’ 


UNITED STATES STEEL CORPORATION 
William A. Irvin, President 


The National Tube Company reported April 2 
that it will ‘blow in” the third of its four 
furnaces at McKeesport within the next 10 
days, giving employment to additional hun- 
dreds of men. This will be the first time since 
1930 that the company has had three of its 
four furnaces in operation. 


Pittsburgh Retail Grocers Association 
Pittsburgh Retail Hardware Association 


Retail Credit Men’s Association of Pittsburgh 


Retail Lumber Dealers Association of 
Western Pennsylvania 
Retail Merchants Association of Pittsburgh 


MORE SALES THAN EVER IN THE GOLDEN TRIANGLE 


L tie 
ae 


CHIOn 


Hundreds of Thousands of Buyers are Spending 
Millions of Dollars in the Golden Triangle... TODAY! 


HAT a ctowd! Every walk of life, every neighborhood 

and district—every trade and vocation represented there! 
Bankers and lawyers—clerks and stenographers—mechanics 
and housewives. Countless thousands of people with money 
to spend—and spending it!—buying your food, your furni- 
ture, your clothes, your automobiles, your refrigerators— 
spending as they seldom spent before—many of them spend- 
ing double the dollars of a year ago! Tangible, convincing 
evidence that Pittsburgh is spending its way FORWARD! 


Today, there’s more Gold than ever in the Golden Triangle. 


Depend on Pittsburgh for a record year! 


We'll make it a bigger and better 
FASTER PARADE, Said the customers at 
this millinery store on Fifth Avenue, 
Wednesday, April 1. 


An escalator scene in a Sixth Street 
department store, Wednesday, April 1, 
with business better than normal. 


No fooling... they’re buying... An 
April 1 corridor scene in a depart- 
ment store deep down in the Golden 
Triangle. 


Pittsburgh Coal Exchange 

Pittsburgh Commission for Industrial Expansion 
Pittsburgh Convention and Tourist Bureau 
Pittsburgh Food Brokers Association 

Pittsburgh Hotelmen’s Association 

Pittsburgh Real Estate Board 

Theatre Managers Association of Pittsburgh 
Western Pennsylvania Restaurant Association 
Western Pennsylvania Safety Council 


Pittsburgh Association of Manufacturers’ 
Representatives 

Pittsburgh Better Business Bureau, Inc. 

Pittsburgh Builders Exchange 

Pittsburgh Chamber of Commerce 

Pittsburgh Clearing House Association 
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Would You Like to Know | 


WHAT 2,000,000 FAMILIES | 
BUY EACH YEAR.. 


from Household and General 
ADVERTISERS P 


a 


How would you like to listen in, when — 
2,000,000 families discuss their buying 
plans for the coming year? More than that, 


$3,000 a year or less. More than 97% of 
them are wage-earners’ wives or elder 
daughters—or, wage-earners in their own 


how would you like to influence the spending of the money, 
which these 2,000,000 families lay out each year, for articles 
other than foods and medical or cosmetic supplies? e The second 
section of the monumental Fawcett Survey will 
soon be off the press. It takes you into the inti- 
- mate family buying councils of two million fami- 
lies which you may not be influencing at this 
time. e This two-million family group is composed 
mainly of young wives, their husbands and their 
babies. The balance of it is made up of those 
families in which young women, wage-earners, 
wield a powerful influence over purchases. e 
80 per cent of these young women either spend, 
or influence the spending of, family incomes of 


right. e The Fawcett Survey makes this important young-women 
market an open book indeed for you. It is an eye-opener, too— 
in its complete analysis of the market that waits for makers of 
everything from Turkish towels and household cleansers, to auto- 
mobile tires and electric kitchen aids. e Here 
is a complete, easy-to-read tabulation of the 
buying habits of one-fifteenth of America’s fami- 
lies. See in cold figures what they buy from you 
—and what they might buy from you if youtold . 
them of what you have to sell. Reserve your | 

copy of “The Age of Profit for Household and — 
General Advertisers’’ today. Address the 
nearest Fawcett Women’s Group Office. There _ 
is no obligation. 


EVERY CATEGORY FROM ELECTRIC IRONS TO AUTOMOBILES 


AUTOMOBILES COOKING UTENSILS HOSIERY SCOTCH 
AUTOMOBILE HEATERS CORSETS INSECT KILLERS SEWING MACHINES 
BEER DOG FOOD INSURANCE, ACCIDENT SHEETS 

BIRD FOOD DRESSES FOR GENERAL WEAR INSURANCE, LIFE SHOES 

BLANKETS ELECTRICAL APPLIANCES LUBRICATING OIL, AUTOMOBILE SOFT DRINKS 
BOURBON FABRIC DYES LUBRICATING OIL, HOUSEHOLD SWIM SUITS 
BRASSIERES FLOOR COVERING, BEDROOM MECHANICAL REFRIGERATION TELEPHONE 
MOVIE CAMERAS FLOOR COVERING, DINING ROOM PILLOW CASES TIRES 

SNAPSHOT GCAMERAS FLOOR COVERING, KITCHEN POLISH, AUTOMOBILE TOWELS 

CANDY FLOOR COVERING, LIVING ROOM POLISH, FLOOR TRAVEL 


CARPET SWEEPERS FOUNDATION GARMENTS 


POLISH, FURNITURE VACUUM CLEANERS 


CHEWING GUM GASOLINE RADIO, AUTOMOBILE WASHING MACHINES 
CIGARETTES GIN RADIO, HOME 
COOKING STOVES GIRDLES RYE 


ANALYZED IN THIS GIGANTIC 2-MILLION FAMILY PICTURE 
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SEND FOR THIS BOOK OF FACTS 


Regarding Lhese 2,000,000 WOMEN 
OF LONGEST BUYING LIFE! 


This second division of ““The Age of Profit’’ gives you a detailed analysis of one of the most 
important sections of your market—the section comprised of young women averaging 
25.5 years of age. These are the prospects who are entering into their most important 
period for you. Unlike older women, the members of this group haven't made all of their 
purchases yet. Their homes are not yet completely furnished. They have not yet formed 
hard and fast preferences for household cleansers—furniture polishes—brands of gaso- 
line. Find out how they buy now—and learn, too, how to influence the crystallizing of 
these women’s buying habits. Remember—they will be buying from someone for years 
longer than the older women to whom you may now be appealing. Learn now what they 
buy—whom they buy from—and what it is worth to win them to the habit of buying from 
you. This book is free—reserve it now without obligation. 
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Uses Advertising 
to Prevent Strike 


Milwaukee, Wis., April 
16.—To prevent a_ truck 
drivers’ strike, with its in- 
ternecine warfare, P. & V— 
Atlas Industrial Center took 
large space in newspapers 
to state the issues. After 
the elapse of a week, this 
appeal to public sentiment 
seems to have been success- 
ful. Copy explained that the 
issues were defined before, 
instead of after, the pro- 
posed strike, so that they 
would remain “a statement 
of fact.” 


CHARGE ‘FAMOUS 
NAMES’ CONTEST 
IS A LOTTERY 


St. Louis, Mo., April 15.—The 
smoldering war between St. Louis 
newspapers burst into open flame 
this week when the state attorney 
general moved against the St. Louis 
Globe-Democrat, alleging that its 
“famous names” contest is a lottery. 
While the lengthy allegations failed 
to indicate the exact basis for the 
charge, informed circles believe that 
the decision of the State Supreme 
Court will hinge on the following 
paragraphs: 

“Many of the cartoons have two 
or more equally appropriate names 
printed below them and the name 
used by respondent in determining 
the winners is a name selected in 
advance and known to respondent, 
but unknown to contestants. 

“The winners of said prizes will 
be determined by the ability of the 
contestants to guess what name has 
been given to each of the 84 car- 
toons,” 


Statement by Ray 


EK. Lansing Ray, publisher of the 
Globe-Democrat, issued the follow- 
ing statement over his name in a 
Page 1 box: 


“From the inception of the ‘Fa- 
mous Names’ contest newspaper 
competition has been exceedingly 


active in seeking to discredit the 
contest, with the purpose of forcing 
its discontinuance. 

“The Globe-Democrat, after con- 
sultation, not only with its own at- 
torneys, but others in whose judg- 
ment it has confidence, feels that not 
by the farthest stretch of imagina- 
tion could this contest be considered 
a lottery. Instead, the contest is a 
fascinating feature, based upon the 
intelligent solution of real puzzles, 
and is being greatly enjoyed by theu- 
sands of Globe-Democrat readers. 

“As long as the issue has been 
raised, the Globe-Democrat welcomes 
the opportunity to have the ques- 
tion settled by the court. Meanwhile 
the contest will proceed.” 


Origin of Contest 


The Globe-Democrat, in a later 
statement, explained that the contest 
is a syndicated feature furnished by 
Publishers Service Company, New 
York, featuring cartoons by Peter 
Arno. It is similar to contests con. 
ducted by newspapers in more than 
half the states of the nation, the 
paper asserted, and was passed on 
by United States postal authorities 
before it started. 

The contest began in the Globe- 
Democrat on Feb. 3, 1936, offering 
$15,000 in cash, with a capital prize 
of $10,000. 

A story in the Globe-Democrat 
quoted Mr. Ray as saying that the 
St. Louis Star-Times made the for- 
mal complaint to the attorney gen- 
eral-—“the only one made to him.” 


Barker Promoted 


C. W. Barker has been appointed 
general sales manager of Sherwin- 
Williams Co. of Canada, Ltd., Mon- 
treal. He will be in charge of all 
advertising and sales promotion. 


Joins Betty Wales 


Martin O. Kahn has been appoint- 
ed director of publicity for the Betty 
Wales Shop. He was previously with 
Balch, Price & Co. and Lamson & 
Hubbard of Boston in a similar ca- 
pacity, and was assistant to the ex- 
ecutive vice-president of Russeks 
Fifth Avenue. 


Gerard Joins Magazine 


Melvin Gerard has joined the ad- 
vertising department of The 
Parents’ Magazine, New York. He 
was formerly on the editorial staff of 
the Boston Evening Transcript, and 
directed the advertising promotion of 
Hunting & Fishing and National 
Sportsman. 


Thwing’s New Paper 


Thwing Instrument Co., Philadel- 
phia, has issued the first number of 
“Thwing’s Paper Tester,” a new 
house organ which will be published 
every two months for manufacturers, 
converters, buyers and users of paper 
and paper products. 


Explains Why 
Wrigley Sign 
Breaks Record 


New York, April 15.—The claim 
that the new Wrigley spectacular is 
the “world’s largest,” is based on 
“concentrated illuminated area,” A. 
E. Gans, vice-president of Outdoor 
Advertising, Inc., said today. Since 
the Wrigley sign was unveiled, there 
has been considerable discussion as 
to whether it is actually the largest 
in existence. 

Mr. Gans, who was instrumental in 
the sale of the Times Square spectac- 
ular to Wrigley, said that only the 
lighted surfaces were considered in 
estimating its size. 

The Wrigley sign contains 29,508 
lamps, while the next largest sign 
has only 17,240, he asserted. In addi- 
tion, the Wrigley lights are more 


powerful, the connected load being 
673 kw. as against 455 in the second 
largest. Thus the candlepower in the 
Wrigley sign is about four times that 
of its nearest rival. 

According to Mr. Gans, overall di- 
mensions are misleading because 
most large spectaculars are not per- 
fectly rectangular, hence the overall 
area includes a good deal of unoccu- 
pied sky. 


To Sponsor Yanks 


General Mills will sponsor broad- 
casts of all games of the New York 
Yankees, first of which was played 
April 14. The station is WMCA, 3 to 
5 each afternoon for the season. The 
same sponsor has a daily sports 
resume on the same station, at 6:30 
with Dick Fishel. 


Recognized by ANPA 


Henry J. Kaufman, Advertising, 
Washington, D. C., has been granted 
recognition by the American News- 
paper Publishers’ Association. 


Colwell to McGillvra 


N. P. Colwell has joined the New 
York office of Joseph Hershey Mc- 
Gillvra, radio station representative 
firm. Mr. Colwell was formerly with 
Roche, Williams & Cunnyngham, 
Chicago. 


Cigars Tie with Tracks 


Webster-Eisenlohr, Inc., cigar 
maker, has bought “Today’s Win- 
ners,” track result announcements, 
which has been a feature of WMCA, 
New York. 


Heiser Joins U & U 


Steve Heiser has joined Underwood 
& Underwood, photographers, Chi- 
cago. Charles Thill has been trans- 
ferred from Chicago to Underwood & 
Underwood’s Detroit studios. 


Vaughn Joins “Times” 


Gene Vaughn has resigned as ad- 
vertising manager of the Clinton, 
Ind., Daily Clintonian to join the In- 
dianapolis Times. 
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SAFETY DEMAND 
IN ADVERTISING 
CUTS FATALITIES 


(Continued from Page 18) 
with copy playing up truck drivers 
as careful motorists. “Honor where 
honor is due,” was the theme. IHC 
again offered the booklet. 

The “I Drive Safely” effort by IHC 
bas made a definite contribution to 
highway safety, Mr. Houston be- 
lieves. The IHC booklet is being 
used by truck fleet owners, safety 
councils, state police, city police de- 
partments, and many other indi- 
viduals and organizations. 

Not content with stressing safe 
driving in their. advertising, auto- 


mobile manufacturers recently con- 
tributed almost $250,000 to national 
organizations in the safety field. 
Paul G. Hoffman, president of The 
Studebaker Corporation, raised the 
funds as part of his work as chair- 
man of the safety traffic committee, 
Automobile Manufacturers Associa- 
tion, New York. 

The money has been divided among 
the American Automobile Associa- 
tion, American Legion, General Fed- 
eration of Women’s Clubs, Harvard 
University Bureau for Street Traffic 
Research, Highway Education Board, 
International Association of Chiefs 
of Police, National Grange, National 
Congress of Parents and Teachers 
and National Safety Council. 


Intensify Its Work 


With the new funds, the National 
Safety Council, for instance, will be 
able to employ more field men to 
assist in organization of official state 
highway commissions, stimulation of 


inter-city safety contests, and direc- 
tion of other activities. 

An A. M. A. grant of $54,000 to 
the Harvard University Bureau for 
street Traffic Research will make 
possible a broader program by the 
bureau, involving training of traffic 
control personnel and expansion of 
its technical analysis of traffic ail- 
ments. 

The point of view of automobile 
manufacturers, expressed by Mr. 
Hoffman, is that the automobile is 
not to blame for present conditions. 

“Automobile manufacturers are 
building today the safest cars that 
engineering genius has developed,” 
Mr. Hoffman declared. “Even during 
the depression millions of dollars 
were spent to improve the safety of 
body design construction, braking 
and steering mechanisms.” 


Alemite Helps Movement 


Alemite division of Stewart-War- 
ner Corporation, Chicago, has given 
substantial support to the safety 


movement with formation of its ABC 
safety club, advertised over the radio 
and in magazines. 

The company launched the club on 
its “Horace Heidt and His Alemite 
Brigadiers” program over CBS Jan. 2. 
Listeners were advised that Alemite 
dealers would supply them with a 
book of driving advice, “Safety 
Tips,” and a license plate emblem, 
bearing the words “Alemite Briga- 
diers Club” and the club slogan, 
“Always Be Careful.” 

Founding of the club was an- 
nounced in The Saturday Evening 
Post of Jan. 25, in a four-color page 
advertisement, headed, “These Piti- 
ful Martyrs.” Subsequent copy in the 
Post is continuing promotion of the 
club. 

Two-minute talks on safety have 
been given on the Alemite program 
since the company launched its safety 
drive. Guest speakers have included 
Mr. Hoffman; K. T. Keller, president, 
Chrysler Corporation; E. H. Mce- 
Carty, president, Nash Motors Com- 


ORNING whistles roar a 

throaty “Let’s Go!” in the auto- 
mobile centers of America—and 
438,000 men spring into action. By 
quitting time 10,000 new motor cars 
have left the production lines. The 
automotive industry is in full swing. 


Its vision and courage has been a 


contributortothe return of prosperity. 


But who buys all these cars? 


swer: they are purchased by that 
group of Active Americans who gear 
their automobiles to their lives—on- 
the-go people who crowd more miles 


and more hours into every day. 


You find their cars burning up gas, 
wearing down treads. You find them 
parked before stores and theatres, at 


airports, grandstands and filling 


tions. Wherever there’s something 
going on you find these active, vigor- 


ous people. 
You find them attracted to Colli 


for the same reason. The 2,400,000 
Collier’s families want action—and 


The more active the motorist 
the more TIRES he wears out 
and replaces— 


The more active the motorist 
the more GAS AND OIL his ear 


big 


An- 


they find it here every week. The 
editing is streamlined to their liking. 
Fiction moves like a blue streak. 
Articles never ramble. Editorials drive 
straight through without any detours. 


Collier’s appeals to quick minds. 
And quick minds reach quick decisions. 
That makes Collier’s Market—the 
Active Market—first in responsive- 
ness, whether you are offering auto- 
mobiles, pencils or insurance. As 
more and more advertisers discover 
this immediate pulling power, 


Collier’s continues its upward trend. 


Sta- 


The April 11th issue of Collier’s 
had the largest advertising revenue 
and the largest number of pages in 
Collier’s history. The month of 
March had the largest advertising 
revenue of any March in Collier’s 


history. And the first quarter of 1936 


er’s 


ter in Collier’s history. 


the more 


consumes—- 


had the largest linage and largest 
advertising revenue of any first quar- 


The more active the motorist 


BATTERIES and 
other accessories he buys— 


Collier’s.......... 


© 1936, The Crowell Publishing Co. 
THE CROWELL PUBLISHING COMPANY ¢ 250 Park Avenue, New York ¢ Publishers of COLLIER’'S * WOMAN'S HOME COMPANION «¢ THE AMERICAN 


MAGAZINE e 


THE COUNTRY HOME e 


The Largest Magazine Audience in the World — A. B. C. Average Net Paid Circulation - - - 8,552,169 


1871 CAMPAIGN 


ANOTHER 
RAILROAD MURDER! 


24 Killed, 40 Wounded, 


By the Rallroad Accidcnt near Boston, 
Aug. 27th. 


{ See Illustrations in Harper's Weekly. j 


Insure against Accidents by a 
(seneral Accident Policy in the 
TRAVELERS Life and Accident 
Insurance Company, of Hartford, 
Conn. 


The TRAVELERS has paid over 
Fourteen Thousand losses for 
Death or Injury by Accident. 


How Travelers campaigned for 
safety when railroads were new. 


pany; W. S. Knudsen, vice-president, 
General Motors Corporation; A. E. 
Barit, president, Hudson Motor Car 
Company; W. H. Cameron, managing 
director, National Safety Council; 
and George W. Barton, a director of 
the Chicago Motor Club. 


State Safety Drive 


The state of Michigan, home of the 
motor industry, has been a leader in 
safety education through advertising 
and publicity. This work was under- 
taken last fall by Campbell-Ewald 
Company, Detroit, which donated its 
services. Newspapers, outdoor poster 
organizations, radio stations and 
other mediums contributed space 
and time. 

‘Gruesome treatment of the acci- 
dent problem dominates advertising 
of many tire manufacturers, although 
this handling is deplored by auto- 
mobile companies. 

B. F. Goodrich Company is em- 
phasizing danger of blowouts with 
magazine and newspaper copy headed 
“Play Safe,” “Out of Luck,” and “You 
Can’t Win,” the advertising showing 
the havoc caused by careless motor- 
ists. 

New Tire to Help 


United States Rubber Products, 
Inc., this week announced in news- 
papers the new U. S. Royal Master 
tire, a product said to bring to car 
owners “a new era in safer driving.” 

Copy added several new phrases to 
the advertising vocabulary, proclaim- 
ing that the tire has “centipede grip” 
and that “It’s de-skidded.”” Developed 
after years of experiments, the tire 
is so constructed that hundreds of 
rubber fingers grip the road with 
each wheel revolution, making the 
car safer from side skids and forward 
skids, copy déclared. 

“This tire, the U. S. Royal Master, 
protects human life . . increases 
tire life . . . improves driving com- 
fort and adds smartness to the sleek 
beauty of today’s cars,” the text read. 
“A super-quality tire inside and out, 
it introduces new performance stand- 
ards.” 

A concerted attack on the acci- 
dent problem is planned by oil com- 
panies for the week of May 23 to 30, 
“Lubricate for Safety Week.” 

Behind this promotion is_ the 
thought that manufacturers are 
building safety into modern vehicles, 
but motorists do not always observe 
safe driving principles and practices, 
one of which is periodic lubrication. 

Methods of incorporating mention 
of the week, and the slogan, “Lubri- 
cate for Safety,” in company adver- 
tising and promotional literature, are 
left to discretion of individual com- 
panies. 

The idea for the week originated 
with Victor Scales, public relations 
director, American Petroleum Insti- 
tute, New York. Major oil companies 
accepted the plan, and named a com- 
mittee to carry out details. W. H. 
Correa, Socony-Vacuum Oil Company, 
Inc., New York, is chairman. 

An important factor in the indus- 

(Continued on Page 24) 
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SAFETY DEMAND 
IN ADVERTISING 
CUTS FATALITIES 


(Continued from Page 23) 


try, the National Association of 
Lubricating Grease Manufacturers, 
appointed a committee to give ’Lubri- 
cate for Safety Week” active support 
with advertising in business publica- 
tions. 

Accidents resulting from lack of 
lubrication, the oil companies will 
point out, apparently have two main 
causes. The first is excessive driver 
fatigue occasioned by hard-working 
parts. The second is mechanical 
wear, breakage, or failure occasioned 
by lack of, or faulty lubrication. 

The Bendix Products Corporation, 
South Bend, Ind., will hold a “Ben- 
dix Highway Safety Convention” at 
South Bend May 25 to May 28. 

The company has sent 22 field men 


vitations will be extended to the 
“No. 1” and “No. 2” men to attend 
the safety meeting. Complete records 
of convention proceedings will be 
sent by air mail each day to every 
employe of all Bendix distributors. 

The convention will be addressed 
by Governor McNutt of Indiana, and 
Don Stiver, director of publicity 
safety of Indiana, among others. 
Convention programs will be broad- 
cast over South Bend radio stations 

More than 10,000 motorists have 
joined the “Not Over Fifty” club 
sponsored by Lumbermens Mutual 
Casualty Company, Chicago, N. C. 
Flanagin, manager of the business 
extension department, said. 

Sole requirements for membership 
are the agreement to paste a small 
red arrow bearing the slogan “Not 
Over Fifty” on the speedometer and 
willingness to observe ten common 
sense rules, The member agrees to 
drive “not over fifty” on open high- 
ways, Slower on city streets. 


insurance Behind Safety 


Lumbermens Mutual launched the 
club on a Chicago radio program last 
fall, as a test. In January, advertis- 
ing plans were sent to all agents, 


OLD SAFETY COPY 
“EYES AND SEE NOT” 


T 1S HARD), while diving, to keep our eyes glued 

upon a ribbon of road. It is a temptation to let the 
mind wander far from the task of driving. It is diffi. 
cult to be constantly on the alert 

Yet in that split second when we forget to watch 
the rvad, the unexpected caa happen -and most often 


does. 


Study of last year’s staggering toll of 990,000 in- 
juries and 33,000 deaths shows that many of them were 
caused by brief lapses of attention, 

So, if eternal vigilance is not too great a price for 
liberty, is it too great a price for the safety of those 


we love? 


Published in the butevest of Safety 


THE TRAVELERS 


1. Powe ee Leewee, Prete 
.¥ me 
06 Heer Oance Comease 


HART PORE CONNECTICUT 


These Companses have expentod # talk tet the prevention of 


Lie tte Vanes Seeteeen Voie will mtd dienes antes efqurans tinned ech ewent anaitansd 


How Travelers advertised a 
decade ago. 


Nation's Business to feature the club. 
Newspaper mats, radio announce- 


on a nation-wide tour. 


Personal in-|and the company scheduled space in 


©. J. MILLE 


holds an early morning staff meeting 


O. J. Miller, right, 
discusses Operating 
problems with E. E., 
George, left, with the 
aid of the dispatching 
hoard. 


O. J. Miller’s first interest on arriving at the office 
in the morning is the condition of the load, its 
division on plant and tie-lines, etc., which he 
checks with E. E. George, system operations, 
Charles Rogers, Chief Dispatcher, and R. H. 
Bennett, Manager of Production. But a typical 
day with “O. J.” includes many other regular and 


special activities. For instance: 


He checked with C. R. Matlock on the progress 
Production & Transmission employees were mak- 
ing in the Company-wide merchandise sales ac- 
tivity. He learned that the P. & T. Department 
had made its quota in 80% of the allotted time, 
that the department expected to reach at least 
150% before the campaign closed, and that 200 
I, E. S. Better Sight lamps had been sold in six 
weeks by P. & T. employees. 


Transmission 


R. I. Johnson, 
dropped in to discuss plans for organizing addi- 


Superintendent, 


tional crews to take care of increased construction 
. Checked with E. C. Williamson, Elec- 


trical Superintendent, on progress of substation 


work 


changes being made in Nashville, and of moving 


transformers at Selmer to take care of overloaded 


conditions. 


Attended Board Meeting of Kiwanis Club Direc- 
tors, then lunched with Dr. Lin D. Cartwright, 
pastor, and J. M. Pennybacker, deacon of the First 
Christian Church, to formulate financial plans for 


the church. 


Discussed with Safety Director, J. J. Connors, plans 
for educating employees on state and local driving 
laws and went over various other points to be 


emphasized at employee safety meetings. 


"OC. J.’ keeps abreast of the times 


Q. J. Miller appreciates the advantages of knowing 
what is going on in the electrical industry and 
“keeps abreast of the times by reading Electrical 
World,” which has been coming to his desk for 


over 10 years. 


You can keep your products “abreast of the times” 
through the advertising pages of Electrical World. 
For more complete details, address ELECTRICAL 
WORLD, 330 West 42nd Street, New York, N. Y. 


ments, window displays and mem- 


Manager, Production & Transmission Depart- 
ment, The Tennessee Electric Power Company, 


bership cards were furnished to 
agents. For states where its use is 
permitted, a rear window sticker was 
also made available. 

Well over 250,000 copies of “L-M-C 
Children’s Safety Lessons” booklet, 
which the company published orig- 
inally six years ago, have been dis- 
tributed. The booklet provides 
rhymed lessons in safety, and illus- 
trations of street scenes, for color- 
ing by the school children. Posters 
and music, correlated with the book- 
let, are provided for use by teachers. 

In many cases, advertisers have 
subordinated their personal mes- 
sages to the safety problem. A cur- 
rent magazine advertisement of the 
Travelers Insurance Company, Hart- 
ford, Conn., and other Travelers’ 
companies, is an example of this 
treatment. 

Two-thirds of page space is devot- 
ed to a black and white drawing of 
two men in the front seat of a car. 
An underline reads “Overheard While 
Waiting for the Traffic Light.” Text 
at the bottom of the page places 
emphasis on the safe driving prob- 
lem, then discusses the need for 
adequate automobile insurance in a 
recognized company. The closing 
line, ‘““Moral: Insure in The Travel- 
ers,” is the only mention made of 
the company. 


“Civilized at Last” 


“Yes, Joe, they’ve got me civilized 
at last,” the advertisement quotes 
one of the men. 

“I don’t pay much attention to 
statistics, but last year’s 36,000 au- 
tomobile deaths got me. That acci- 
dent Bill was in opened my eyes, 
even though I’d been driving ever 
since the first flivver was built. It 
made me realize that some of the 
chances I was taking were about as 
sensible as clowning with a loaded 
pistol. 

“So I made up my mind to get 
more fun and less risk out of my 
car. I quit driving as though the 
world was on fire and I was the fire 
department. Now I follow the rules 
of the road closer than if they were 
tattooed on my windshield. And I’m 
getting a big kick out of going places 
without the nervous strain that 
comes from guessing close on 
curves.” 

“The oldest safety advertisement 
I have ever been able to find is one 
that The Travelers inserted in the 
Sept. 16, 1871, issue of Harper's 
Weekly,” C. W. Van Beynum, man- 


ager of The Travelers publicity de. 
partment, informed ADVERTISING AGE. 
“In those days we didn’t mince 
matters very much and we likewise 
just had to hook up business with 
safety. 

“In our more recent advertising 
we have kept business out of it en- 
tirely. I presume that our real ad- 
vertising, if you apply the word ‘ad. 
vertising’ only to that which appears 
in periodicals published by others 
than ourselves, dates from 1931, al- 
though we have been getting out 
safety material of various sorts in 
printed form for many years and 
have been broadcasting safety ap- 
peals over our own radio station 
since it was established in 1924.” 


Never-Ending War 


The Travelers companies have pub- 
lished a monthly periodical, called 
The Travelers Standard, devoted en- 
tirely to safety, since October, 1912. 
The companies’ sixth annual booklet 
on the subject of automobile acci- 
dents was recently published under 
the title, “Live and Let Live.” This 
booklet presents accident statistics 
in popularized form, through use of 
cartoons and other illustrations. 

“Advertising has not been used as 
successfully to promote the sale of 
insurance as it has that of many 
products,” Mr. Van Beynum com- 
mented. “In fact, we seem to have 
done better advertising for safety 
and health and for fire prevention 
than we have for direct business. 

“Expenditures for these things can, 
of course, be rationalized and justi- 
fied on the ground that that is the 
only way in which we can reduce 
the price of our service to the pub- 
lic and make sure of a profit. 

“The fire insurance companies did 
a good job of fire prevention between 
1910 and 1920, and apparently got 
some results; results now appear to 
be in sight on this safety thing. 

“To accomplish what we are after 
along safety lines it seems to us nec- 
essary to use both advertising and 
publicity. I don’t believe the job can 
be accomplished by either alone. 
Personally, I don’t think it’s entirely 
an insurance company job either, 
and I’m glad to note that others are 
lending a hand.” 


Benefits of Movement 


If accidents could be materially 
reduced, insurance could be sold at 
a lower price and to a larger num- 

(Continued on Page 26) 


50,000 WATTS 


NBC Blue Network 


BOSTON 


From Vermont to Cape Cod, from Connecticut to 
Maine, these two stations do the work of a network 
—blanketing 4 5ths of the purchasing power. They’re 
what you need to do a selling job in New England. 


WBZ WBZA 


1,000 WATTS 


NBC Blue Network 


SPRINGFIELD, MASS. 
Two of NBC’s Managed and Operated Stations 
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In nine years, in the nine richest districts in New York City, 
News circulation increased 120%—gained in every district! 
\. FLA’ , “ 
ed het nates median expenditure $5 Median Annual News gain Daily News % family 
n- ; — Set 0,255 copies of The News Pete ese on Family Expenditure since 1925 circulation coverage 
) co. ‘ age 50. . 
-_ Pe Fifth Avenue $10,511 106.0% 11,787 65.7% 
ci- 3 Plaza 8,961 220.0 5,500 81.3 
“ Central Park W. 8,702 97.6 25,824 79.0 
a Neponsit 8,048 239.7 1,370 88.0 
of Douglaston 7,703 89.3 855 49.5 
Columbia U. 6,238 84.4 13,142 70.5 
a Forest Hills 6,117 315.5 3,707 52.1 
ho Hollis 5,479 515.1 3,333 63.1 
m- Flatlands 5,098 107.5 6,255 50.8 
Hn Source: News annual audits 
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SAFETY DEMAND 
IN ADVERTISING 
CUTS FATALITIES 


(Continued from Page 24) 

ber of people, Mr. Van Beynum 
points out. Then, too, more fathers 
would be willing to let their children 
drive more than they do now; more 
people would be willing to drive at 
night; more cars would be in use 
more of the time. 

“So far much of the fire has been 
centered on the careless and incom- 
petent driver,” Mr. Van Beynum 
notes. “In the future more of it 
must be addressed to the careless 
walker.” 

Utica Mutual Insurance Company, 
Utica, N. Y., sought to arouse inter- 
est in safety with a $1,000 letter- 
writing contest, asking for sugges- 
tions on the most practical way to 
reduce automobile accidents. Louis 
T. Masson, of Buffalo, was awarded 
first prize of $500. 

The contest was advertised in 17 
New York State newspapers during 
January. Close to 5,000 entries were 
received. 

Shortly before the contest was an- 
nounced, Utica Mutual issued a new 
booklet, ‘‘“Murder on the Highway!” 
dealing with the horrific side of ac- 
cidents. More than 25,000 of the 
booklets have been _ distributed. 
Among those using the booklets are 
many police court judges. 

“Over 120,000 careful drivers are 
insured by this company—that is why 
you may secure car insurance at 
lower cost,” Liberty Mutual Insur- 
ance Company, Philadelphia, pro- 
claims in newspaper advertising. 

The company offers a_ booklet, 
“How to Save Money on Your Auto- 
mobile Insurance,” but cautions 
readers that not everybody who 
fills in and mails the coupon will 
be accepted. 

“We are frank about this,” the in- 
surer declares. “If we took every 
Tom, Dick and Harry—careless irre- 
sponsible drivers as well as careful 
drivers—our accidents would be 
more and no saving would result.” 


Safety on Radio 


Walter Wilson, the “Uncle Bob” of 
the “Curb Is the Limit Club” pro- 
gram on WIND, Chicago, told Ab- 
VERTISING AGE that his program has 
pledged 815,000 children to observe 
safety rules, in its 12-year history. 
In all that time, only eight deaths 
of club members, resulting from 
highway accidents, have been re- 
corded. 

The program was launched on 
KYW, Chicago, on Jan. 5, 1923. It 
was transferred to WIND when 
KYW moved to Philadelphia in 1934. 
For the past eight years the program 
has been sponsored by Hydrox Cor- 
poration. It is heard daily except 
Sunday, and is sponsored by Hydrox 
Mondays, Wednesdays and Fridays. 

The following is the club pledge, 
featured on each broadcast: 

“In roadways I must never play, 

I have no legs to give away, 

I have no arms that I can spare, 
To keep them both I must take 

care.” 

Illustrating the value of safety 
work among children, Mr. Wilson 
said, is an incident in Ottumwa, Ia., 
four years ago. Three boys, out for 
a walk, came to an intersection. Two 
stepped into the highway and were 
instantly killed by an automobile. 
The third boy, asked why he had 
stayed on the curb, said: “Oh, I'ma 
member of the ‘Curb Is the Limit’ 
Club, and I was counting to ten be- 
fore I crossed.” 


“Killed in Action” 


The immensity of the motor ve- 
hicle accident toll is shown by com- 
parison with war fatalities. While 
60,150 Americans were killed or died 
of wounds in the World War, a 
larger number was killed in motor 
vehicle accidents in the United 
States in the past 18 months. 

More people were killed in motor 
vehicle accidents in this country in 
the past eight years than were killed 


the wars in which this country has 
been engaged, from the Revolution- 
ary War onward, the figures being 
259,029 against 244,357. 


place to the highway. There were 
31,500 deaths in home accidents last 
year, against 36,400 deaths in motor 
vehicle accidents. Public accidents, 
other than motor vehicle accidents, 
claimed 17,500. Under this heading 
come deaths due to drowning, ex: 
cessive heat, etc. Deaths in occu- 
pational accidents totaled 16,500. 


according to National Safety Coun- 
cil, is the kitchen. 

Six cities have won recognition 
from the National Safety Council for 


The home is next most dangerous | 


: | 
Most dangerous room in the home, | 


1,578,000 AUTOMOBILES 62335 


Ss 1,023,000 ELECTRIC HOMES §=S@s 


The event 


Traffic 


coming traffic problems. 
was the fourth National 
Safety Contest. 


Cities Fight Death 


Winner of the grand prize for last 
year for all population groups was 
Evanston, Ill. This was the third 
time in four years that Evanston has 
either won or tied for first honors. 
Other cities winning first place in 
respective population groups were 
|Milwaukee, Providence, Syracuse, 
Superior, Wis., and Swissvale, Pa. 

Through intensive safety work, 
| these cities reduced their motor ve- 
hicle deaths by 17 per cent during 
1935. Evanston with two deaths es- 
|tablished a record rate of 2.9 deaths 


four years 


: : | ; ‘ 
in action or died of wounds in all of|constructive achievement in over-|per 100,000 population, a reduction 


of 75 per cent from 1934, 

In awarding prizes, judges con- 
sidered not only reduction in traffic 
accidents from the average of the 
three previous years, but also enact- 
ment of regulations, the setting up 
of administrative machinery, and 
conduct of organized educational 
activities. 

G-M Head Speaks 


Alfred P. Sloan, Jr., president of 
General Motors, and John P. Ken- 
nedy, news commentator, led the 
tribute to the contest winner at a 
luncheon in New York March 30. Mr. 
|Sloan spoke on “The New War on 
Accidents.” Mr. Kennedy acted as 
|{toastmaster. The speeches were 
| broadcast on an NBC network. 


advanced first by Country Gentleman 


ago. 


st 
yen? ro 


pamily 


| Lacquerwax to Fairbairn 


Minute Man Products Co., Hart- 
| ford, Conn., maker of Lacquerwax, a 
combined liquid wax and cleaner for 
automobile finishes, has appointed 
John B. Fairbairn Advertising Agen- 
cy, also of Hartford. Lee Baum is 
director of sales and advertising. 


Williamson Joins Whit 


Floyd E. Williamson has joined 
Lawrence B. Whit Organization, Inc., 
New York public relations counsel. 
He was formerly with the John Price 
Jones Corporation. 


Joins Radio Sales 


Stephen S. Fulk has joined Radio 
Sales, Inc., subsidiary of Columbia 
Broadcasting System. He was for- 
merly with Hearst Radio. 


‘ 


Reprint of a Country Geatleman adver- 
tisement which appeared in The Saturday 
Evening Post, June 18, 1932. 


COUNTRY GENTLEMAN FAMILIES 
ALONE REPRESENT 


378,000 MOTOR TRUCKS 


press 1,050,000 OW NED HOMES 


18,443,700 MEALS DAILY... AND THESE ARE THE FAMILIES WHO 


SET THE PACE FOR RURAL AMERICA. 
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ADVERTISING AGE 
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Gas Interests 
Give $500,000 
for Campaign 


New York, April 16.—American 
Gas Association has been successful 
in collecting close to $500,000 from 
its utility members for national co- 
jperative advertising, and has or- 
dered full speed ahead. 

The campaign will promote gas as 
the modern fuel for household, com- 
mercial and industrial use. The ma- 
jor effort, however, will be directed 
to the domestic market. 

Strong competition from the elec- 
trie service and appliance fields 


among other factors, led to plans 
for the campaign. A dream of the 
industry for many years, the co- 
éperative advertising proposal came 
to a head last October in Chicago, 
when the executive board approved 
plans to stage a three-year drive 
costing not more than $500,000 an- 
nually. One committee was named 
to raise funds, on the basis of four 
cents per meter operated, and an- 
other to seek agency counsel. 

Speakers at the October meeting, 
as reported in ADVERTISING AGE, de- 
clared that competitive advertising 
was leading consumers to believe 
that gas and gas appliances were 
outmoded servants. 

Presentations of advertising 
agencies, under consideration by the 
A.G.A. committee for some time, will 


be narrowed down at a meeting 
here Tuesday. The remaining agen- 
cies will be invited to submit de- 
tailed plans. 


Renew with F & § 


WHO, Des Moines; KSD, St. Louis, 
and KOIL, Omaha, have just renewed 
their contracts for national repre- 
sentation with Free & Sleininger, 
Inc. WHO is starting its fifth year 
with this organization, while KOIL 
has been with it for three years and 
KSD for two. 


Gets Hotel Accounts 
Rossi & Hirshon, New Bedford, 
Mass., has been appointed to handle 
advertising of Hotel Mellen, Fall 
River, Mass., and Taunton Hotel, 
Taunton, Mass. Newspapers and di- 


rect mail will be used. 


Checkmaster Plan 


To Get Extension 


The Checkmaster plan, by which ac- 
counts are accepted with deposits as 
small as $1, and 5 cents is charged 
for each withdrawal and deposit, will 
be installed in banks in cities out- 
side of New York, where one bank 
has enrolled more than 20,000 de- 
positors since July. 

Newspapers, radio, direct mail and 
ear cards are used to promote the 
plan. Kayton Spiero is the agency. 


Riley Advances Two 


Arthur Hunter, formerly assistant 
sales manager of Riley Stoker Corp., 
Worcester, Mass., has been appointed 
sales manager. He succeeds L. E. 
Griffith, who has been named general 
manager. 


ELLING FIRST FAMILIES first is sound 
policy, whether you operate from coast to 
coast, or from house to house. 


In national selling, the heaping up of sales and ad- 
vertising effort in cities often means neglecting the 
40% of sales that originate in places under 10,000. 


It is even clearer today than four years ago that 
the First Families of Ruralaria are just as good 
customers as the best city families—far better than 
many city families. Spendable farm income is five 
times what it was in 1932. Country people are 


buying new automobiles 


faster than city people. 


This is no time to sell Ruralaria short! 


Advertise first to first families—wherever they 
are. By all means advertise to First Families of 
Ruralaria before duplicating and reduplicating 


coverage in cities. 


Since Country Gentleman advanced this prin- 
ciple, 190 advertisers have used Country Gentle- 


has added hundreds of thousands of 


‘new customers for many advertisers 


b 


man for the first time and 155 advertisers have 
resumed regular schedules after an absence of two 
or more years. By including Country Gentleman 
in their advertising plans they have extended 
their market to hundreds of thousands of NEW, 


worth-while families. 


By every standard of measurement, the 
1,500,000 Country Gentleman families are First 
Families. Seventy per cent own homes. The ratio 
of automobile ownership to circulation is 105%. 


Publications edited primarily for city people can 
not possibly serve ALL the interests of Country 
Gentleman families as well as Country Gentleman 
does. For 3% cents per family you can influence 
them with a page every month for a year. 


If your product is one that most families 
can use or enjoy, Country Gentleman should 
be one of the first three magazines in your ad- 


vertising plan. 


CountTRY GENTLEMAN 


KEY TO 40% OF NATIONAL SALES POTENTIAL 


THE CURTIS PUBLISHING COMPANY * Philadelphia * Boston * Chicago * Cleveland + Detroit * New York * San Framcisco 
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George Hicks, NBC announcer, as 
he broadcast the Easter parade 
on Fifth Avenue. 
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ORGANIZE TO 
TURN TIDE OF 
OCEAN TRAVEL 


Association Formed to So- 
ordinate Promotion 


New York, April 15.—Formation of 
the National Resorts and Parks As- 
sociation, here directs attention to 
the numerous efforts under way to 
make United States-European travel 
less one-sided. Heretofore, foreign 
countries have been far more ener- 
getic than American agencies in pro- 
moting their respective attractions. 
It is said that for every dollar spent 
in this country by foreigners, Ameri- 
cans spent eight abroad. 

National Resorts and Parks Asso- 
ciation, incorporated under the laws 
of New York, will endeavor to Co- 
érdinate the efforts of all organiza- 
tions interested in promoting travel 
to this country. 

Current promotion in behalf of 
visits to the United States includes 
500,000 folders, which are being 
printed by a committee of railroads. 
The land carriers will be assisted in 
distribution by steamship lines 
which are members of the Transat- 
lantic Conference. The folders, con- 
taining maps of the United States 
with photographic illustrations of 
some of its attractions, will be 
printed in English, French, German, 
Italian and Swedish. 

International Publicity Associates 
have printed a booklet, in coépera- 
tion with the New York Chamber of 
Commerce, for foreign distribution. 

Steamship companies, among oth- 
ers, are anxious to assist in the 
development of two-way travel. An 
official of the French Line empha- 
sized this point, saying that his com- 
pany welcomes literature provided 
by or in behalf of any American 
city, hotel, railroad, chamber of 
commerce or other private or civic 
organization, for distribution in 
France, 

As a matter of fact, he indicated, 
American organizations have failed 
to meet the keen demand of French 
folk for information, especially as to 
the cost, of travel in the United 
States. The change in par value of 
the dollar, which almost doubled the 
wealth of the French, created a mag- 
nificent opportunity which American 
travel agencies as a whole ignored. 
The devaluation of the dollar also 
helped the mark, pound, lire, belga 
and other monetary units, which 
now buy many more American dol- 
lars than of yore. 

The Copeland-Lea bill, now before 
Congress in committee, will provide 
the impetus for additional promotion 
of this type. It will provide $75,000 
the first year, and $125,000 in suc- 
ceeding years, to promote foreign 
travel through a “United States 
Travel Commission.” 
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Controller 


; of ABC, Dies 


Chicago, April 13.—Walter J. Ma- 
fone, 40, genial and able controller 
for the Audit Bureau of Circulations, 

died suddenly last Friday of a heart 
r attack. When stricken, Mr. Malone, 
= who was thought to be in perfect 
health, was chatting with his wife 
Para while awaiting the call to dinner. 
pa Mr. Malone joined the A. B. C. 19 
; years ago, after making an excellent 
record in the field of financial audit- 


Ses 4 ing. His early service was in the 
= New York office, and his transfer to 
a Chicago and his controller's post 
ie came as the result of another prank 
‘ag of fate. 
Ps Mr. Malone was asked by O. C. 
= Harn, managing director, to report 
te to Chicago for a special piece of 
‘ work. A few hours after his arrival, 


the then A. B. C. controller died sud- 
denly and Mr. Malone was appointed 
to fill the vacancy. 

He was especially happy in his 
contacts with member publishers, 
with whom he was generally popu- 
lar. é Vi 

Funeral services for the A. Bb. C, Ba 
executive were held in Syracuse, N. 
Y., the home of Mrs. Malone, today. 
She is the only survivor. 


Smith, Organizer 
of Motorists, Dies 


of Commerce, 
Growth of the 


Chamber 
manager. 


as 


Motorists Association came into be-| ome here Friday. 

ing and challenged the leadership of — 

AAA. For several years a bitter bat- 

tle was waged, climaxed by a settle- Grant Mears, Former 
ment of differences. 

Thomas P. Henry of Detroit, then, 
as now, president of the AAA, con- 
tinued as head of the reunited fac- 
tions. He appointed Mr. Smith, 
formerly with the United States 


Phoenix, Ariz., 


Mears, 


of Marshall Field & Co., 


| died here yesterday. 


general 
AAA to its | 


Field Executive, Dies 
April 14.—Grant S. 
37, former general sales man- 
ager of the manufacturing division 
Chicago, 
Because of ill 


5 


Be Sate 


PROTECT 
MINOR INJURIES 
IMMEDIATELY 


BUY -TO-DAY 


os, dterilized Alter Packaging,» 
“ 


health he was forced to resign last 
January. 


distribution of its own products ex- 
clusively. 


Oil Expert Dead 
New York, April 14.—William Lee 
Gregory, vice-president in charge of 
marketing of Anglo-Mexican Petro- 
leum Corporation, died tonight after 
a four months illness. He was 55 
years old. 


He went to work in the 


BEFORE 

- the men of San 

a Antonio BUY they 
read THE LIGHT 


In 1935 the Men’s Wear stores of San 
Antonio placed 261,904 lines of ad- 
vertising in the three San Antonio 
newspapers. 


4 Of this total 202,263, or 77°, 
| peared in THE LIGHT. 


ap- 


indicating the retailers know that 
to reach the men of San Antonio, 
their number ONE medium is the 


Tampico agent of the Anguila com- 
pany in 1910, Two years later he 
came to New York. 


~- 


Morris Einson Dead 


in Jerusalem at 53 

Jerusalem, April 18.—Morris M. 
Einson, chairman and past president | 
of Kinson-Freeman Company, New| 
York, died here tonight of a heart 
attack, while on a brief visit. 

He retired as president in March, 
1935, after being associated with the 
company since 1902. He was cred- 
ited with spreading the jigsaw puzzle 
fad in 1932-33, in association with 
Francis D. Gonda and N. J. Leigh. 


Fall Kills Martin, 


Springtield, O., April 14.—William | 
| a. Martin, 82, civic leader 
lisher, died Sunday 
fered a week ago in a fall. 

Mr. 
Crowell Publishing 
1880 to 1907. 
he published two magazines, 
hold Journal and Floral. Life. 


Accident Fatal to 


Company 


Memphis, Tenn., April 
Katherine Blaylock D’Arcy, 
D’Arey Advertising Agency, 
accident near 
last Wednesday. 


mobile 
Ark., 


Forrest 


Felix Feist, M-G-M 


igs tae 
= RR 


th, ye. 


AN INDEPENDENT Uf 7) NEWSPAPER 


a 4 Represented Nationally by 
; PAUL BLOCK and ASSOCIATES 


New 
5 
roldwyn-Mayer Pictures 
tion since 1925, died yesterday 
Mount Sinai hospital. 

Mr. Feist entered the 
24 


after a shor 


ture industry when 


and pub: | 
of injuries suf- | 


= 
W.d.Malone, | STRIKING WINDOW DISPLAY FOR FIRST AID ID WEEK, ay 


NOT EVER TO PLAY AGAIN 


| This point-of-sale window trim is being offered free to druggists by Johnson & Johnson, who say it" ‘focuses 
on the individual a store all the drama packed in 95,000,000 pea of advertising.” 


| time 
‘tising manager for the Kinemacolor 
Company 
later 
Marshall | tions with leading film companies. 


present status as the strongest mo- Mr. Mears joined the Field com- 
Washington, D. C., April 14.—Er-|toring organization in the world,| pany in 1921, rising to the post of) 
nest N. Smith, executive vice-presi- | followed. general sales manager of 
dent of the American Automobile Field & Co., wholesale. He became 
Association, and peacemaker at a general sales manager of the newly- 
critical time in its history, died Fri- S. E. Walker Passes 
day morning after an illness of sev-| Warren, Pa., April 13S. E.| November, 1935, when the Field or- 
eral months’ duration. Walker, editor and publisher of the | ganization concentrated its non-re- 
Some 15 years ago the National] Warren Times-Mirror, died at  his|tail activities on manufacture and | 


Mexican | 
oil fields as a youth, and became the | 


| 


| 


Magazine Publisher | | 


Martin was superintendent of 
from | 
After leaving Crowell, | 
House- | 


Katherine D’ Arcy| 
14.—Mrs. | 

head of | 
Mem. | 
phis, was fatally injured in an auto- | 
City, 


in advertising, becoming adver- 


In 
posi- 


of America in 1907. 
vears he held executive 


Underwood to Occupy 


Own Eastern Home 


Underwood and Underwood Illus- 
tration Studios have purchased a 
five-story building at 319 E. 44th St., 
New York, which they will occupy 
May 15. It will provide facilities 
for an unobstructed studio, two 
stories high, with a balcony around 
it, large enough to drive an automo- 
bile in and out. 

In the basement will be a carpen- 
ter shop. An entire floor will be oc- 
cupied by a laboratory for black and 
white and color photography. Con- 
struction will follow the same lines 
as in the Chicago and Detroit 
studios. 


Cincinnati Soap 


Bought by Hewitt 


Hewitt Soap Co.. Dayton. O.. has 
purchased the business of Cincinnati 
Soap Co.. with the exception of one 
brand. The Cincinnati concern will 
become Grandpa Soap Co.. manufac- 
turing its brand of pine tar soap 
under that name. 

Hewitt was acquired by Procter & 
Gamble in 1933, but has continued in 
operation under its present name. 


American 
Lumberman’s 


greatest asset 
is the reader- 


created manufacturing division in Death Takes Caster, 


of Cities Service 


York, April 15.—Howard O. 
65, associate 


New 
Caster, 
Cities Service Group, and past 
As- 
Hospi- 


president of the American Gas 
sociation, died at Polyclinic 
tal yesterday. 

As president of the American Gas | 
he led attacks of | 
ot 


Association in 1933 
gas utilities 
the TVA. 


against 


operations 


ae 
— ——— 


The 21st 


Ze 


head of petro- | 
| leum and natural gas operations of | 
i the 


confidence it 
enjoys — built 
by years of 
honest editor- 
ial presenta- 
tion. 


American fimberman 


431 So. Dearborn St. 
CHICAGO 


The 1936 Edition— 


HE 1936 Product 

Edition of the Stan- 
dard Advertising Reg- 
ister will be ready for 
distribution early in 
April. Now is the time 
to enter your order for 
it; or if you want the 
most accurate and de- 
pendable service kept 
_ continuously corrected 
subscribe to the com- 
plete service, which 
includes the Register, 
Agency lists (3 issues 


Executive, Is Taken, 
York, April 16.—Felix Feist, | 
2, general sales manager for Metro- 
Cor ge 


a year) and monthly 
supplements to both 
plus the Special Bul- 
letins. 

The “Register” lists 
over 9500 advertisers 
giving complete data 
on each such as—per- 
sonnel, agency plac- 
ing the account, time 
of year that schedules 
are made up and other 
very helpful “Sales 
Building” material. 


Write our nearest office 


o NATIONAL REGISTER PUBLISHING CO. 


motion ple- 330 W. 42nd Street, New York 


4 


333 N. Michigan Ave., Chicago, lll 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 928. A Quick Picture of Booth 
Newspapers’ Michigan Market. 

This is a brochure with maps and 
illustrations, containing data on edi- 
torial features, circulation, and the 
Michigan market covered, by the 
eight Booth newspapers. 


No. 929. KNX Night-Time—Day 
Time Coverage Maps. 


These maps and accompanying 
tables provide a geographic break- 
down, by states and counties, of mail 
received by KNX from _ sponsored 
programs to show the “Voice of 
Hollywood’s” daytime and nighttime 
coverage. 


No. 931. Habitual Travellers Read 
The Literary Digest. 


A folder issued by The Literary 
Digest, showing, through a discus- 
sion of its editorial contents, the 
value of The Digest’s appeal for 
travel-minded readers. 


No. 932. Farm and Ranch Mer- 
chandiser’s Guide. 


This folder of merchandising helps 
for advertisers in the farm market, 
has been issued by Texas Farm and 
Ranch Publishing Company. 


No. 933. Food News. 


This folder, issued by Food Indus- 
tries, offers a variety of information 
about the food business, and an- 
nounces editorial plans for the June 
issue, Which will contain an exten- 
sive study of air conditioning in the 
food processing and storage fields. 


No. 853. “Fore!” 


This illustrated folder tells the 
story of the broadcasting set-up by 
which WKY aired the stroke-by-stroke 
account of the 1935 Professional 
Golfers Association tournament held 
in October at the Twin Hills course, 
Oklahoma City. It indicates how 
WKY, by broadcasting such features 
of local interest and importance, 
keeps itself sold to Oklahoma listen- 
ers. 


No. 9038. Drug Purchases Reveal the 
Living Standard of the Seven 
Farmers’ Families. 

Issued by Farm Journal, this folder 
describes a survey made among its 
readers to discover their drug and 


ee 


Your sales and 
advertising can 
profit thru.... 


kets 


( anattow HW. lip 


MARKETING RESEARCH ad 
ORGANIZATION 


Serving American Business 
| since 1870 


| A constant aid to Adver- 

| tising Agencies, Manu- 

facturers, Publishers 
and large Retailers 


on 


| 
| | Polk Services 
| 
} 


| Market Analysis . . Market- 
ing Research Advertising 
Surveys . Dealer and Con- 
sumer Investigations 

_ incidental Radio Checks . . 
| | Complete Field operations 
| |+ + Tabulation, Statistical 
and Quota Services. 


Find out how this Organization 
can help you—write 


MARKETING RESEARCH DIV. 


R. L. Polk & Co. 


Polk Bldg., Oe 

. 367 W. Adams 
Chicago 
Offices in principal cities 


cosmetic buying habits. More than 
100,000 answers reveal brand pref- 
erences among the items listed. 


No. 829. Women Who Are Buying 
in Department Stores. 


In this study by Good Housekeep- 
ing, 20,312 interviews with women 
customers in 231 departments of 14 
stores in 14 cities reveal the answers 
to two questions: “What magazines 
do you yourself read regularly?” and 
“Of these magazines is there any one 
in whose advertising pages you have 
particular confidence?” 


No. 872. 1985 Spokane Market 100% 
Retail Drug and Grocery Surveys. 


These are the second annual retail 
grocery and drug store surveys made 
by The Spokesman-Review and Spo- 


kane Daily Chronicle, 
through personal contact with all re- 
tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre 
sentative cities and towns of the out- 
side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica- 
tions. Data is so arranged as to be 
comparable with figures on sales 
standing of products in the Spokane 
market in 1934 and in 1931. 


No. 901. The Literary Digest’s Mo- 
tor Truck Poll. 


Complete results of a special motor 
truck poll made among its subscrib- 
ers are given in this booklet of 
The Literary Digest. Results reveal 
the number of Digest subscribers en- 
gaged in businesses and industries 


carried out|which operate motor trucks, how 


many trucks they operate, type of 
vehicles used and the positions of 
those who replied. 


No. 891. The Age of Profit for Food 

Advertisers. 

This is volume one of a three-part 
survey of the Fawcett Women’s 
Group market conducted by Ruth- 
rauff & Ryan. It contains a tabula- 
tion of facts on how women readers 
of Fawcett Women’s Group buy their 
food products, brands they prefer 
and prices they pay. 


No. 884. 
Service. 
NBC has issued this broadside to 

herald its newly available circulation 

service, furnished by a “statistical 


NBO Potential Circulation 


robot” that delivers circulation fig- 
ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera- 
tions. Listed are eleven important 
advantages offered by this service. 


No. 804. Midwest Farm Papers Mar- 
ket Data. 


The 21,594,712 people living in the 
midwest states are neatly pigeon- 
holed in this data compiled by the 
research department of Midwest 
Farm Paper Unit, Inc. Population 
distribution is given in racial and 
national groups, and numbers, as 
well as percentages, of population 
are shown for farms, villages, towns 
and cities. 


Income tax collections for Kentucky were 


reported to be approximately $1,000,000 


greater than at the same time last year. 
Workers estimate that the 1936 collections 
will be 52% above those of 1935, which 
were 72% above 1934 returns. This is but 


a single medium... 


another indication of the rising prosperity in 
this market which can be effectively covered 


by concentrating your advertising message in 


The Conrier-Zournal 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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April 20, 1936 


Radio Audit 
Bureau Ready 
with Report 


New York, April 17.—It is believed 
in informed circles that the joint 
committee for radio research—the 
“Radio Audit Bureau of Circulations” 
sponsored by the Advertising Re- 
search Foundation—will issue its first 
report within a week or ten days. 

Copies of the report, a count of 
radio receivers by states, prepared by 
a sub-committee of seven, have been 
distributed to the committee of 15. 
Members are now awaiting the call 
of John Benson, president of the 
American Association of Advertising 
Agencies and chairman of the radio 
research committee, to a meeting at 
which the question of when to release 
this material will be decided. 


Plan County Study 


It is possible that the committee 
will prefer to postpone publication of 
the state report until completion of 
the county report, which will not be 
ready for several weeks. It is under- 
stood there will be no further geo- 
graphical breakdown of set distribu- 
tion and that the county figures will 
be the starting point for the station 


| been made in clarifying opinion as to 
| methods. 


coverage studies to be issued by the | 
committee. 

The sub-committee in charge - 
not yet submitted a complete tenta- 
tive plan for measuring station “cir- 
culation,” though meetings have been 
held frequently and progress has 


The form of permanent or- 
ganization and the appointment of a 
director and staff will be taken up 
after the scope of regular activity has 


been defined. 


M arketing Cc counsel 
Adopts New Style 


Following resignation of Dr. George 
Halley, Glidden, Murphy & Halley, 
Chicago marketing counselors, have 
changed the name to _ Glidden, 
Murphy & Wile. As recently re- 
ported in Apverrisinc AGE, Mr. Wile 
is the new vice-president and secre- 
tary. 

Mr. Murphy, one of the founders, 
was formerly in the newspaper rep- 
resentative field. H. Coy Glidden is 
president. 


Personnel Changes 
at Paris & Peart 


John Bruyere has joined Paris & 
Peart, New York, as_ production 
manager dividing accounts with H. 
G. Joy. 

John 8S. Allen, who has been in the 
media department, has been ap- 


pointed assistant account executive. 


Court Approves 


Butler Reorganization 


Reorganization of James Butler 
Grocery Company as a _ voluntary 
chain has been approved in Federal 
Court, New York, subject to minor 
changes. Present stores will be sold 
to managers, and a number of inde- 
pendents will be added, according to 
present plans. 

According to the contract under 
which the stores will be sold, mem- 
/ber stores are required to make all 
| purchases through Butler, and to pay 
| the exact cost of rendering the vari- 
ous headquarters services. This fee 
in no case is to exceed 5 per cent 
of gross sales. Butler’s management 
profit will be 2 per cent of gross 
sales. 


Petroleum, Ranch, 
Appoint Vox Agency 


Sherwood Petroleum Oil Company, 
advertising a score of products in 
trade papers, has placed its account 
with Vox Co. of Advertising, New 
York. 

The same agency has been ap- 
pointed by the Valley Dude Ranch, 
Wallpack Center, N. J. Eastern 
newspapers will be used. 


“ Journal’ Moves 


Advertising offices of The Electric 
Journal will move April 27 from 30 
Rockefeller Plaza to 150 Broadway, 
New York. Grant Armor is adver- 
tising manager. 


works. 


bers of the advertising press. 


So that the Public 
May Know 


Each Saturday afternoon at 4:45 EST, fifteen 
minutes of instructive, entertaining material 
designed to give the true story of advertising 
to the public is presented over WOR and 
other stations of the Mutual and Yankee net- 
These programs, under the general 
title of “Understanding Advertising,” 
sponsored by WOR and prepared by mem- 


series of six programs is being broadcast by 
the editors of ADVERTISING AGE, and is 
based on current news developments in the 
advertising field. Advertising men and 
women will find these programs interesting 
to them, as well as to the general public. Get 
in the habit of listening to them. 


Tune In Each Saturday at 4:45 


The current 


are 


per in., $4.00; 13. to 15 in., per in., 
contracts. 


per in., 58.18; 4 to 6 in., per in., $4.50; 7 


The rates for this department are as follows: 

“Help Wanted” and “Situations Wanted,” 30 cents a line, minimum 
harge $1. 
. Alt Siher qincateenstons (single insertion rates): % inch, $2. a 1 to 3 in., 


to 9 in., per in., $4. 5; 10 to 12 in., 
$3.75. Write for discounts on term 


POSITIONS WANTED 


BUSINESS OPPORTUNITIES 


Young man, 23, formerly assistant 
production manager New York agency 
seeks position with opportunity. Thor- 
ough knowledge production methods. 
Now employed, desires future. 

Box 754, ADV ERTISING AGE, N. Y.C. 


Junior assistant, apprentice, or paste- 
up boy, 22, college trained in market- 
ing & advertising. Experience wanted. 
Box 755, ADVERTISING AGE, N. Y. C 


BUSINESS PAPER EXECUTIVE seeks 
change. Has long and successful rec- 
ord as editor, space salesman and 
sales promotion manager, with proved 
ability to co-ordinate work of edi- 
torial, circulation and advertising de- 
partments. Skillful in the use of di- 
rect mail and correspondence, and in 
planning campaigns for advertisers. 
Accustomed to working under ABC 
and ABP standards, this man is ma- 
ture, energetic and resourceful. He 
is well educated, experienced in deal- 
ing with intelligent executives, and 
yet able to mix well with subordi- 
nates. Not looking for a title or a 
snap, but something that takes real 
power. Box 756, ADVERTISING AGE 


FOR SALE 


Owner of well-established Merchan- 
dise Journal doing about $150,000 
gross desires associate with $50,000 
for expansion 

Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


WANTED — Artist to share space— 
north light—with small advertising 
agency. Must have good merchandis- 
ing discretion in layout and be able 
to do finished work. Must have own 
following 

Box 753, ADVERTISING AGE, Chicago 


PHOTO-OFFSET 
PHOTO-OFFSET IS THE ANSWER!!! 
Employ this process to reproduce sales 
letters, bulletins, and all forms of il- 
lustrated advertising literature. Cuts 
unnecessary. 

Rapid, Accurate and Economical 
600 COPIES (8%x11) $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST — 
Actual meprecuations of you 


Photo $15.00 "per 1000 
8x10 Size for Salesmen’s 
Samples $16.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


ART WORK AND CUTS 


FREE ELECTROS 
We will make you one electro of each 
halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, O. 


Broadcasting System, 
in the current New England radio 
shakeup, has leased WEEI, Boston, 
for a period of six years, to become 
effective April 1, 1937 at the latest. 


WEE! LEASED 


BY COLUMBIA 


New York, April 17.—Columbia 
participating 


Columbia’s former Boston outlet 


WNAC recently completed plans to 
replace WEEI on the NBC-Red net- 


work, to take effect Oct. 4, 1936. 
WPRO, Providence, joins the Co- 


lumbia chain, leaving the Inter-City 


Group, on Jan. 1, 1987. KNX, Los 


Angeles, will become Columbia’s key 


station on the Pacific Coast, replac- 
ing Don Lee stations KHJ, Los An- 


expiration of their contracts at the 
end of the year. 


WJZ Seeks Power 


National Broadcasting Company 
has filed an application to increase 


50,000 to 500,000 watts. 
the application would make WIZ 
equal in power to WLW, Cincinnati. 

The company is planning to erect 
a new 640-foot tower, to be ready for 
the tenth anniversary of the Na- 
tional Broadcasting Company next 
November. The only 500,000 watt sta- 
tion at present is WLW, Cincinnati. 
WGN, Chicago, WHO, Des Moines, 
and KNX, Los Angeles, are also seek- 
ing to increase to this strength. 


RCA Sponsors Tour 


week tour of the Philadelphia Sym- 
phony Orchestra under 
Leopold Stokowski. A_ special ten- 
car train will take the orchestra to 
leading cities for concerts, many of } 
which will be broadcast by the spon- 
sor over NBC naernye. 


pwn ANA 
Scott & Bowne, Bloomfield, N. J. 
have been elected to membership in 
the Association of National Advertis- 
ers, Ine., and will be represented by 
W. H. Mathee, vice-president and 
general manager. 


Week for Floors 


Better Floors Week will be ob- 
served beginning April 20, with 


several lumber associations among 
sponsors. 


geles, and KGB, San Diego, at the | 


of 500,000 Watts | 


the power of WJZ, New York, from | 
ranting of | 


RCA Victor is sponsoring a six- | 


direction of | | 


Spuds to Change 
Kenyon & Eckhardt, New York, 
are no longer handling advertising 
of Spuds, the agency announced last 
week, 


WSM 


50,000 WATTS 


Nashville, Tennessee 


“Personally, I am open to prod- 
ucts advertised on WSM because 
I hear so many favorable com- 
ments regarding this station.” 
Dr. Clarence Taylor, Owner 
Vanderbilt Pharmacy 


WHIO power has been 
increased to 5000 watts. 
New equipment is now 
being installed. 

This increase in power 


| 7 more than doubles the 
WHIO market. 


e : i 


| 


39 S. Ludlow, Dayton. Ohio 
National Representatives 


Sawyer-Ferguson-Walker Co. 
Chicago-Detroit-New York 
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ADVERTISING AGE 


1TH DISTRICT 
PLANS BANQUET 
AT MISSOURI U 


To Take Part in Famous 
Journalism Week 


Columbia, Mo., April 15.—Clubs of 
the Seventh District, Advertising 
Federation of America, will sponsor 
the banquet at the conclusion of the 
27th annual Journalism Week of the 
University of Missouri’s school May 8. 

Coéperating with the St. Louis 
and Kansas City advertising clubs 
will be representatives of other 
lubs in the Seventh District, which 
includes Missouri, Kansas, Arkansas, 
Mississippi, Eastern Louisiana, West- 
ern Tennessee, and Northeastern 
Oklahoma. The clubs will join the 
district federation in meetings be- 
ginning May 7. 


Prentiss on Program 


Speakers who have already ac- 
cepted Dean Martin’s invitation in- 
clude W. H. Prentiss, executive of the 
Armstrong Cork Company and Earle 
Ff. Pearson, general manager of the 
Advertising Federation of America, 
and an alumnus of the University of 
Missouri School of Journalism. 

Eberhard F. Deutsch, New Orleans 
attorney who prepared and _  sup- 
ported the successful appeal against 
the Louisiana advertising tax as 
proposed by Huey Long, will also tell 
his story. 

Bernarr Macfadden, New York pub- 
lisher, will speak at the annual 
meeting of the Missouri Writers’ 
Guild, May 4, as a part of the cele- 
bration. A “True Confessions” ban- 
quet honoring the noted publisher at 
the Daniel Boone Tavern will climax 
the day’s activities. 

Others on the first day’s program 
are Tom Collins, literary and Sunday 
editor of the Kansas City Journal- 
Post, and Mrs. Ida Migliaro, editor of 
Household Magazine. 


Och Invades U. S. 


Maurice Och, Swiss designer of 
ski wear, has named Gardner-Roths- 
child, Ine., New York agency, to 
handle advertising and promotion of 
his line, which will be produced by 
« group of American manufacturers. 


Martin Promoted 


J. H. Martin, sales manager of 
Reed and Barton, Taunton, Mass., 
maker of silverware, has been made 
vice-president. 


f 


FOOD FOR THOUGHT! 
Advertising and sales 

ideas seem to click in the 
convivial atmosphere of 
New York's newest .... 
Lounge Bar and Grill. 
Daily luncheon specials 
from 50c. Choicest liquors. 
Dancing from 5 o'clock 


onward. 


In the advertising 


) center f 1) 
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NEW YORK CITY 


(PHONE WI—2-4000 


Thrasher Appointed 


Allen Thrasher has been appointed 
sales manager of Hotel New Yorker. 
He was formerly Washington repre- 
sentative of National Hotel Manage- 
ment Co. Howard F. Hohl, general 
sales manager of National Hotel 
Management Co., is now with the 
Congress Hotel, Chicago, placed un- 
der management of the company. 


“Business” to Start 


Worcester, Mass., Chamber of Com- 
merce will publish “Worcester Busi- 
ness,” a monthly magazine, begin- 
ning in May. 


Irwin’s New Post 
Henry Irwin, merchandising ex- 
pert, has been elected vice-president 
and director of sales for American 
Radio Features, Inc., Los Angeles. 


Advertisers in 


Food Field O.K. 


Commission Plan 


New York, April 16.—Food adver- 
tisers strongly favor the advertising 
agency commission system, a survey 
by Food Industries. McGraw-Hill pub- 
lication, indicates. In this respect, 
they are somewhat more of a unit 
than are those in other fields, 86.4 
per cent approving it, compared with 
only 76.4 per cent in other lines. A 
total of 225 advertisers were queried 
in the investigation. 

On the other hand, a larger num- 
| ber of food advertisers than others 


| cash. 


favors a sliding scale on large appro- | 
priations. The percentage in the! 
food field thus expressing them- 
selves was 73.0, compared with 60.3 
among others. 

In spite of the foregoing, the com- 
mission basis is not universal in the 
food field. While 90.5 per cent use 
this plan, 7.1 per cent have adopted 
a fee basis and the remaining 2.4 per 
cent a combination and fee basis. 


American Can Contest 


A nation-wide canned foods menu 
recipe contest, sponsored by Amer- 
ican Can Co., New “York, and 
Women’s National Exposition of Arts 
and Industries, New York, will run 
to May 16. Prizes total $1,300 in 


Bureau Expands 


Advertising Bureau, Inc., will move 
both its New York and Boston offices 
to larger quarters May 1. The New 
York office will take larger space at 
the present location, 551 Fifth Ave., 
and the Boston office, in charge of 
Herbert Frank, will move to the Lit- 
tle Bldg., 80 Boylston St. 


Portland Agency Moves 

Crossley & Wicker Advertising 
Co., Portland, Ore., has moved to 
larger quarters on the third floor of 
the Oregonian Bldg. 


K-E Appoints Hamberg 


Stanley H. Hamberg has been ap- 
pointed space buyer of Kirtland- 
Engel Co., Chicago. He was formerly 
with Erwin, Wasey & Co. 


Le 


s COMPE 


wants. 
THE FARMER’S 


rural homes. 


NEW YORK—405 Lexington Ave. 
CHICAGO—307 N. Michigan Ave. 


strive for the attention and sales offered by 
the city women but only one magazine concentrates 
its entire effort in giving the rural woman what she 


} io a dozen or more city women’s magazines 


WIFE Magazine is the 


preferred magazine of the women in over a million 


They prefer it because every line is devoted to 
their problems. Regular features appear each month 
on foods, health, beauty and home management 
written by editors who are in constant personal 
touch with them, singly or in groups. 

THE FARMER’S WIFE Maégazine, like the 
wise young man, has chosen a field literally without 


The FARMER’S WIFE Magazine 


ST. PAUL—55 East Tenth St. 
SAN FRANCISCO—155 Montgomery St. 


TITION cdc RICHER MARKE 


WIN THE RURAL MARKET 


With the ONE MAGAZINE That Is Written 
Exclusively for the Rural Woman 


competition—yet a worth-while field in a very real 


sense. 


It reaches the one group of women who are 


today receiving the greatest increase in spendable 
incomes,—the MILLION rural women who do the 
BUYING for a MILLION rural families in the 


1289 richest farm counties. 


Singleness of purpose is the secret. 


If you, too, 


want to reach this rich market, by the most direct 
and effective means, call the nearest representative 


of THE FARMER’S 
WIFE Magazine. He 
will tell you why this 
magazine can do the job 
better, quicker, and more 
effectively. 
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ADVERTISING AGE 


April 20, 1936 


ADMIRATION OF 
MERE MALES TO 
HELP HOTPOINT 


Special Campaign Devoted to 
Calrod Durability 


Chicago, April 16.—To make an 
ally of the male, educated to me 
chanical processes through his ex- 
perience with automobiles, Edison 
General Electric Appliance Company 
will devote a campaign in the 
Saturday Evening Post almost en- 
tirely to the Calrod heating unit of 
its Hotpoint range. 

Minor emphasis in each page ad- 
vertisement will be devoted to il- 
lustrations and descriptions of Hot- 
point ranges and water heaters in 
which Calrod units are used. The 
chief story will be about the Calrod 
unit and its ability to “take it” un- 
der all conditions. 

In projecting this theme in the 
first advertisement of the _ series, 
Hotpoint went back to the introduc- |} _— 


FLOOD FAILS TO HALT PITTSBURGH AGENCY 


Walker & Downing met deadlines by taking temporary quarters in the William Penn Hotel. 


tion of the Masda lamp in contrast siecaiil was unharmed Twenty 
a Arma der seg relongcl minutes later, plugged in a Hotpoint 
Light, Calrod Means to Cookery,” Electric Range, it was cooking a 
the advertisement declared. “This fluffy omelet. , . 

is the story of a triumphant dis- And Calrod has survived a score 
covery in electricity—hailed as the of other dramatic tests of its 
greatest single advance since the strength, durability, speed and econ- 
Land 


omy. 
t 
a outmoded the old “Calrod is the greatest advance 


in electric cookery since George A. 
Winning the Husband Hughes invented the electric range. 
The second advertisement in the] It obsoletes salted other type of 
series will appear in the Saturday heating unit—brings the modern 
Evening Post next week. “Crash!|™iracle of swift electric cookery 
went a sledge hammer on this Cal-| Within the reach of every home.” 
rod unit. Twenty minutes later 
it was cooking a fluffy Omelet,” says 
the headline. The illustrations show Other advertisements in the series, 
a heavy sledge hammer descending | which will continue throughout the 
on a Calrod unit, and the omelet} year, will present other dramatiza- 
which the unit, properly connected, |tions-in-print of unusual Calrod 
cooked immediately afterwards. tests, says W. A. Grove, advertising 
The copy carries on this theme.J/and sales promotion manager of 
“Pound that Calrod = with your] Hotpoint. 
sledge,” said Hotpoint engineers to “In our campanion campaign on 
a husky iron worker. “Give it all] Hotpoint ranges, we appeal primarily 
you've got!” Crash! went the heavy]|to women, stressing those features 
hammer—yet the Calrod heating} of electric cookery which are of 


Strategy of Campaign 


—_ — 


HIGH — WIDE 


ann PROSPEROUS! 


That’s the best description we know 
of the Rocky Mountain Area. It’s a big 
market and you need a big station to 
sell it. KOA is the answer — for sales. 


50,000 WATTS 
DENVER 


One of NBC’s Managed and Operated Stations 


most direct interest to her,” says 
Mr. Grove. “In the current Calrod 
series, the appeal is most directly to 
men who, though equally interested 
in the results of electric cookery, 
are more likely to be attracted by 
the constructional features such as 
Calrod, which contribute to those re- 
sults. 

“The change-over from older 
methods of cookery to modern elec- 
tric cookery usually involves a ma- 
jor decision on the part of both the 
man and woman of every household. 
In thus reaching the men, we hope 
to win the same enthusiasm for the 
mechanical features of the electric 
range aS we are winning, from 
women, for the better results of 
electric cookery,” 

Coupons in each advertisement in- 
vite readers to write for Hotpoint’s 
booklet “Your Kitchen Modern.” 
There also appears a special mes- 
sage addressed to persons building 
new homes, or remodeling, urging 
the wiring of such homes for elec- 
tric ranges and water heaters. 

Hotpoint advertising is handled 
by Maxon, Inc. 


McGraw-Hill Make 


Personnel Changes 

A. W. Morrison has been appointed 
circulation manager of McGraw - Hill 
Publications, New York. The field 
circulation department on all papers 
except Business Week, will function 
under C. P. Jensen, acting field sales 
manager. 

Paul Birmingham, who has been 
division manager of circulation for 
the Lake Shore division, has been 
appointed Western product manager 
on industrial publications, with head- 
quarters in Chicago. 


“Union” in New Hands; 


Walsh Heads Group 

The Peekskill, N. Y., Union has 
been sold to new interests and will 
be published as the Press-Union be- 
ginning April 20. 

The new owners are Timothy 
Walsh, former publisher, Ossining 
Citizen-Sentinel who will act as gen- 
eral manager; Stephen F. Hogan 
and J. H. Dewsnap, White Plains; 
and Joseph W. Hogan, former circu- 
lation manager, White Plains Re- 
porter. Geo. B. David Company has 
been appointed national advertising 
representative. 


Smith Joins Fawcett 


Charles A. Smith has joined W. J. 
Fawcett, Inc., New York, as_ vice- 
president in charge of banking pro- 
motion and advertising counsel. He 
was advertising and new business 
manager of the Fifth Avenue Bank 
for 15 years prior to going in busi- 
ness for himself in 1934 as advertis- 
ing counsel for several New York 
banks. 


Plymouth to N. B. C. 


Plymouth division of Chrysler 
Corp., Detroit, will shift its Ed Wynn 
program from Columbia Broadcast- 
ing System to National Broadcasting 


Company May 12. 


OLD STANDARDS 
OF A.B. P. MAY 
GET NEW TEETH 


Chicago, April 16.—One of the most 
rigid codes ever adopted by a publish- 
ing organization will be presented to 
the spring meeting of Associated 
Business Papers, Inc., at Hot Springs, 
Va., May 2-4, when a committee head- 
ed by E. R. Shaw, Power Plant En- 
gineering, will offer a revised version 
of the old Standards of Practice. 

Some of the new rules on which 
members will vote are: 

“A member paper must not insert 
advertisements in which the name 
of the advertiser’s competitor is men- 
tioned. 

“A member paper must not insert 
advertisements of patent infringe- 
ment suits being started nor adver- 
tisements of preliminary injunctions, 
nor advertisements of any other liti- 
gation when the defendant’s side has 
not been heard and passed on by a 
court of authority.” 

Standardization of type pages is 
urged, though it is not mandatory. 
Suggested sizes are 41/,x6 inches, 
54%, x8, 7x10 and 81, x 11%. 


Definition of Preferred 


The new standards insist upon 
full payment for all preferred posi- 
tions, which are defined as “any posi- 
tion not available to all advertisers 
and prospective advertisers alike at 
run-of-paper rates.” A minimum ex: 
tra charge of 10 per cent is recom- 
mended for preferred position. 

A standard charge of 25 per cent 
above regular rates is recommended 
for bleed borders, to cover extra cost 
of printing as ‘well as the additional 
space occupied. Bleed border inserts 
will be charged at the established 
rate for two type pages, plus 25 per 
cent for the additional space, whether 
inserts are furnished by the adver- 
tiser or printed by the publisher, it 
is proposed. 

Mr. Shaw’s committee was made 
up of Warren Platt, National Petro- 
leum News; Howard Ehrlich, Me- 
Graw-Hill Publishing Co.; Philip 
Hubbard, Pencil Points; F. J. Frank, 
The Iron Age; J. Knight Willy, Ho- 
tel Monthly; and H. A. Morrison, 
Simmons-Boardman Publishing Co. 


“News-Bee” to Kahn 


Toledo News-Bee has appointed 
Kahn Advertising Co., Akron, as re- 
tail advertising counsel to work with 
its sales staff. 


Inland Press to Meet 
Inland Daily Press Association 
will hold its spring meeting June 2-3 

at the Hotel Sherman, Chicago. 


Call Hearing 
on Labels of 
Foreign Whisky 


Washington, D. C., April 16.—A 

hearing will be held by FAA April 
20 to determine whether regulations 
should be amended to authorize dis- 
tilled spirits of foreign origin to be 
labeled and advertised as “bottled in 
bond.” 
The hearing will not, however, 
alter provisions of the labeling and 
advertising regulations as they now 
stand, or extend the effective date 
of any provisions. 

All importers, distillers, rectifiers, 
wholesalers and other persons af- 
fected by the provisions are being 
cautioned by FAA that all advertis- 
ing of distilled spirits must conform 
on and after May 1, 1936, with the 
regulations as heretofore issued. No 
amendment to these regulations can 
become effective under the law un- 
less and until such amendment is 
promulgated by the Administrator, 
with the approval of the Secretary 
of the Treasury. 


IMPORTS TO JUMP, 
SAYS IRISH DISTILLER 


Boston, Mass., April 16.—En route 
to his base in Ireland, S. Wilson 
Boyd, chairman and managing direc- 
tor of Old Bushmills Irish whiskey, 
predicted that the United States will 
consume 1,250,000 cases of imported 
whiskey in 1937. 

Mr. Boyd based his prophecy on 
the fact that more than 1,000,000 
cases were imported in 1935 and a 
cut in duty of $6 a case is effective 
Jan. 1, 1087. 


Spector Opens Offices 

Raymond Spector, for two years 
vice-president of Donahue & Coe, New 
York, has organized a merchandis- 
ing and advertising service affiliated 
with Franklin Bruck Advertising 
Corporation, New York. 


De VRY 
SOUND LEADS 


in the World of Business 
for 


Increasing 


The New DeVry 16 mm. Sprocket 
Intermittent Sound Unit. 


In either the 16 or 35 mm. sizes, 
DeVry Sound Engineering is 50 
strikingly superior, that DeVry 
units now easily dominate the 
Industrial Field. 

The orders by Ford, Firestone. 
International Harvester, Standard 
Oil, Allis-Chalmers, Goodyear, 
Armstrong Cork, etc., are the 
largest ever awarded for this type 
of equipment. 

Literature or Demonstration on Request. 


Send your films, sales and advertising 
men to-— 


THE NATIONAL CONFERENCE on 


VISUAL EDUCATION & FILM EXHIBITION 


CHICAGO, JUNE 22 to 25, 1936 


Sign coupon below for free membershi? 
card and program. 


oo —_———ee Se Te an 


HERMAN A. DE VRY, inc., 1111 Center St., CHICAGO 


ANRC A SO NAC 


Apr 
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DEALER GETS AGENCY AWARD 


Ray E. Meagher, Iron Fireman dealer at Poughkeepsie, N. Y., receives Gerber & 
Crossley advertising award plaque from T. H. Banfield, Iron Fireman president, 


at Cleveland convention, for best story 


of a user for 1935 advertising. Left to 


right, C. T. Burg, general sales manager; E. C. Sammons, vice-president; Mr. 
Banfield; Mr. Meagher; Dale Wylie, sales promotion manager, and Howard B. 


Evans, division 


sales manager. 


Two Groups Name 


Lord and Thomas 


Lord and Thomas, Los Angeles, 
have been retained by California 
Chain Stores Association, which 
plans a newspaper and radio cam- 
paign. 

Atlantic Commission Company, 
fresh fruit and vegetable buying or- 
ganization of Great Atlantic and Pa- 
cific Tea Company, has also appoint- 
ed Lord and Thomas. 


McCleery with Agency 


James J. McCleery has joined Ray- 
mond R. Morgan Co., Hollywood, 
Calif. radio and advertising agency. 
For the past four years he has been 
an associate of John Hix in produc- 
tion of “Strange as Is Seems,” and 
previously was with West Coast pub- 
lications., 


Starts “Thiokol Facts” 


The first issue of “Thiokol Facts,” 
devoted to information on Thiokol 
applications, has been mailed by 
Thiokol Corporation, Yardville, N. J., 
manufacturer of synthetic rubber. 
The paper will be issued every other 
month. 


Boston to Publish 
News of Employes 


Boston City Hall News, a weekly 
newspaper devoted to activities of 
“2,000 city employes, will start April 
99 

Roy C. Blackburn is advertising 
manager, with headquarters at 27 
School St. 


Shaw to Mennen 
Oliver Shaw, formerly in the ad- 
vertising department of Procter & 
Gamble Co., Cincinnati, has been 
made foreign sales manager of Men- 
nen Co., Newark, N. J. 
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| BE A BIT 


SNOBBY 


| 

| —when you pick a premium. Foryour prod- 
| uctand your premium are closely associat- 
| ed in the consumer mind. Here are four 
| reasons why your product can afford to be 
| seenw ith an Eveready Flashlight premium. 
| 1. A mame that stands for the dest. 

| 2. They sellin millions on their own. 

| 3%- Backed by strong national advertising. 

| 4. They're useful, practical, popular. 


for special trade prices, write Dept. ( 4-4) 


NATIONAL CARBON COMPANY, INC. 
P.O. Box 600, Grand Central 
| Station, New York, N.Y. 


BOAT BUILDERS 
TRIM SAIL FOR 
NEW ADVENTURE 


New York, April 15.—With 25 de- 
partment stores as an opening wedge, 
the Cape Cod Ship Building Cor- 
poration, Wareham, Mass., is trim- 
ming sail for nationwide advertising 
and dry land, as against waterfront 
selling of small boats. 

The project already has won sup- 
port of important retail executives 
who view it as a means of develop- 
ing business in many related depart- 
ments. Waterfront boat dealers ex- 
pect it to create a new set of boat- 
ing devotees who ultimately will re- 
quire boats too large to be sold in 
department stores. 

Cape Cod’s decision to make a 
strong bid for the consumer’s out- 
door recreation dollar grew out of 
the phenomenal public acceptance of 
the ski in recent years. The market 
for boats is believed to be much 
larger, for the sport intrigues those 
of both sexes from the ages of five 
to 65. 


Williams in Charge 


Harvey L. Williams is the young 
man on whom rests responsibility 
for this revolutionary plan of creat- 
ing new volume for one of the oldest 
industries known. Last December he 
secured a long term option on the 
Cape Cod firm. The factory is now 
running at capacity and as soon as 
the summer slump appears it will 
start on warehouse stock in accord- 
ance with the 1936 program. 

The boats are being built with 
mass production methods. Although 
the company has a wide line varying 
in size from six-footers to the 28- 
foot overnight sloop, the drive on the 
forgotten pleasure boat market will 
be concentrated on the six-foot beach 
boat at $15.75 for youngsters of from 
five to 11; the Midget, a full-rigged 
seven-footer at $48.50, and the ten- 
foot knockabout for father and son 
at $98.50. These three can be dis- 
played in the average department or 
sporting goods store. 

How this is to be done is illus- 
trated at Saks Fifth Avenue, which 
has organized an indoor sailing 
school under direction of Gordon 
Raymond, well known amateur sailor. 
A wind tunnel, fed by two regula- 
tion ventilating fans, has been in- 
stalled. One of the small boats is 
placed in front of it on a turn table. 
Thus learners can get the feel of 
winds from various quarters and 
learn the rudiments of maneuvering. 

Saks announced a course of eight 


lessons at $5 in a direct mail piece, 


backed by newspaper advertising and 
store displays. At the end of the 
course a prize boat will be given 
the most expert boy or girl in each 
class. 


Attention to Children 


This year, most of the effort is be 
ing directed on Eastern prospects be- 
cause the firm was late in swinging 
into production. A number of Mid- 
dle Western stores, however, have 
arranged to sell the line and col- 
lateral equipment such as clothing, 
accessories, housewares and decora- 
tive items of a nautical motif, pur- 
chase of which this hobby demands. 


Special attention is given chil- 


PERHAPS 


good suit of clothes. 


typical of the hundreds 


lambs and wool. 


Lake Market Area. 


Seattle 


We show you the origin of a 
Look at 
the depth of that fleece! It is 


thousands produced annually 

by the Rambouillet flocks on the highland 
ranges of the Salt Lake Market Area, which 
contributes 30% of the nation’s sheep. 


That is one of the diversified basic re- 
sources which, including farming, mining, 
manufacturing and many correlated activi- 
ties, give this market a 52% greater per 
capita wealth than the national average. 


All of which takes on something of “major 
market” importance when you think of the 
784,624 people who live, and buy all their 
needs, within the boundaries of the Salt 


In some respects this market is unique. 
Geographically it covers a vast area. This 
area, in turn, is more or less isolated from 
the east and from the Pacific Coast. 


MORNING AND SUNDAY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


dren’s boats because of promise for 
the future. Dealers are offered a 25 
per cent discount plus a five per cent 
bonus on over-quota sales. 
Communities accessible to lakes 
and rivers as well as oceans will be 
tapped when distribution is complete. 
Then magazines and newspapers will 
round out the Cape Cod schedule, 
now confined to yachting publica- 
tions according to Mr. Williams. 


Appoints Miller 
Sleininger, Inc., radio station rep- 
resentative of Chicago and New 
York, has appointed M. Glen Miller, 
Chicago. Advertising, radio and 


amusement publications will be used. 


i 


of 


gram 
ket.” 


Many alert national advertisers are ener- 
getically engaged in “winning the west”— 
at one low cost—through the advertising 
columns of The Salt Lake Tribune-Tele- 
Latest facts and figures on the re- 
sources and sales opportunities in the Salt 
Lake Market Area, are available in booklet 
form to interested executives upon request. 


gram. 


one metropolis—Salt Lake City 

commercial capital and dis- 
tributing center. 
one metropolitan medium — 


The Salt Lake Tribune-Tele- 


which substantially serves the mar- 


Firearms Company 
Sells Razor Blades 


Marlin Firearms Co., New Haven, 
Conn., used a full page advertisement 
in the May issue of Outdoors, offer- 
ing 50 razor blades for 50 cents, with 
a “double your money back” guaran- 
tee. The blades fit all double edge 
razors. 

The offer introduces the new blade, 
which will be sold direct by mail 
only. 


Two for Goulston 
The Goulston Co., Inc., Boston, has 
been appointed by Suffolk Downs 
Race Track and by Farmers Cream- 
ery Association. 
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And it has 


Sunday 


It has 


"Coverage of the Salt Lake Tribune-Telegram 


90% of Salt Lake City 
homes 

80% of Salt Lake County 
homes 

52% of Utah homes 


40° of all homes in the 
entire market area 


Daily 
87% of Salt Lake City 
omes 
77% of Salt Lake County 
homes 
48% of Utah homes 


37°60 of all homes in the 
entire market area 


New York Detroit New York Detroit 
Chicago San Francisco Chicago San Francisco 
Philadelphia Los Angeles Cleveland Los Angeles 


Salt Lake Telegram 


Color Representatives: 
ASSOCIATED NEWSPAPER COLOR, INC. 


EVENING ONLY 
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IGHT 
NOW 


the clubs of America offer 
a great market for every- 
thing that means more 
comfort and greater 
luxury... in eating, sleep- 
ing, relaxing, entertaining, 
exercising 


The upswing that many markets 
promise just ahead is here right now 
in the 4,500 worthwhile city and 
country clubs of America. Income 
in 1935 was 31.6% ahead of 1934 
(from the recent CLUB MANAGE- 
MENT SURVEY). There is no longer 
any reason to hesitate—for now 
you can reach this great market for 
food, liquor, furnishings and the 
myriad other products necessary to 
the modern club, through its single 
dominant journal — CLUB MAN- 
AGEMENT — while the boom is 
fully under way. 


More than 19%, of the clubs plan 
to buy furniture in the near future; 
24.6°%,, carpets; 11.1°/,, refrigera- 
tion; 7.6°/,, air conditioning; 8.1%, 
kitchen equipment; 37.4°/,, glass- 
ware; 30.4%, silverware; 40.9%, 
paint; 16.2°/,, linens. 


The CLUB MANAGEMENT SUR- 
VEY tells the whole story of imme- 
diate purchasing power and accu- 
mulated needs in this field. May 
we send your copy? 


CLUB 


Management 


The 
Tational Magazine for Execittives 
of Town and Couittry Clubs 


PATTERSON PUBLISHING COMPANY 


Incorporated 1906 
(Also Publishers of The AMERICAN RESTAURANT) 
5 SO. WABASH AVE., CHICAGO) 
551 FIFTH AVE. NEW YORK CITY 


Getting Personal 


Yippee! Bruce Allen, g.s.m. of Western Union Telegraph, has been 
commissioned a Texas Ranger by Governor James V. Allred. Bruce’s 
staff immediately presented him with a toy pistol and holster, and the 
Sales Executives’ Club sent word that he is expected to wear his som- 
brero and chaps to meetings. . . 


George Little, of Richardson, 
Alley & Richards, who has serv- 
iced the Tiffany account for 35 
years, can put mellow stuff in the 
truck and shim-sham. He some- 
times has to explain to other 
guests at night clubs that he is 
not part of the show. . 


Len Lohr, NBC president and a 
prominent philatelist, has turned 
over his private conference room 
for meetings of the stamp club 
which he organized among en- 
thusiasts connected with the 
chain. Enid Withers, of the 
Mathes agency, and Don Ray- 
mond, Long Island Daily Press 
representative, were married a 
few days ago. One indication of 
their popularity was a handsome 
chest of silver, presented by 
agency associates of Mrs. Ray- 
mond, .. 


C. Lionel Marcus, of Parfum 
Corday, Inc., opened his first art 
exhibition April 18 at Jacques 
Seligmann. The collection of 50 
canvases is featured by “finger 


GOING NATIVE—Howard Smith, 
oils,” for which he developed the Ween ond” Preah ‘ae 
technique while painting in his G H k ° th 

office during lunch periods. The 0° ouse eeping, Scan ° 
executive-artist took up painting horizon from their windbreak 
for relaxation four years ago at cabana at Cocoa Beach during a 
the age of 43... Walter Chrysler, vacation. 

classed as a fugitive from justice 
when he failed to make an appearance in traffic court, was exonerated 
this week when it was discovered that an error had been made in reading 
a license number. It wasn’t the automobile manufacturer who had 
parked overtime... 


The marriage last week of Dorothy Foster, of Park Avenue, and 
Bruce Lamb, Boston representative of Time, provided society editors 
with a good deal of copy. They will reside after May 1 at 30 Holden 
Street, Cambridge, Mass. Mrs. Byrnece Macfadden Muckerman, 
daughter of the publisher, was married April 11 at Armonk to George 
Metaxa, actor and entertainer... 


The parents of Lee Cohn, Alexandria, La., have announced her in- 
tention to espouse Alfred Mernit, of the Robert Mernit agency, June 7. 
. . Ed Marks, J. Stirling Getchell; Frank Scheer, J. Walter Thompson 
Company, and Bill Plante, Geyer-Cornell and Newell, Inc., won the three 
first prizes in the March trade-mark guessing contest. sponsored by 
Allen-Hall Company. .. Eric Brandeis, American Offset Corporation, a 
pamphleteer in his spare time, usually writing on sales promotion, is at 
work on a new series called, ““Men People Talk About.” . . Capt. Ralph 
A. Meyer, Neva-Wet Corporation of America, won his captaincy in the 
British Royal Air Force. His air address is Roosevelt field, where he 
may often be found at the controls. He also travels by air wherever 
possible. .. 


The love light in the eyes of John Alan Aufhammer, of the sales 
department of Bethlehem Steel, is shining for Frances Holton, daughter 
of one of the Bethlehem vice-presidents. They will be married soon. . . 
H. W. Hardy, art director of the New York office of Forbes Lithograph, 
and Francis Hatch, BBDO’s Boston head, were two of the three judges 
who decided a poster contest for high school students in connection 
with Art Week in Boston. They awarded full art scholarships to two 
girls and three boys... 


Darwin Teilhet, of Ayer’s San Francisco staff, has broken down the 
modesty of his wife and collaborator to the point where her name will 
appear with his as co-author of the forthcoming mystery novel, ‘The 
Feather Cloak Murders.” Darwin is somewhat proud of having sue- 
cessfully exercised his authority as head of the family... 


Though, as reported elsewhere in this issue, E. R. Shaw, Chicago 
publisher and long-time A. B. C. official, is due at the A. B. P. meeting 
at Hot Springs, Va., May 2. there is serious doubt that he will be able 
to make the grade. Mr. Shaw, accomplished horseman and lover of 
the thoroughbred, seems to hear an insistent voice calling from Louis- 
ville, scene of the Kentucky Derby May 2... 


Ward Canaday, millionaire agency man, is recuperating in Ber- 
muda after his shift with the FHA... Keith McCormic, ‘Seattle's flying 
advertising man,” has become manager of the Seattle office of Stewart- 
McIntosh agency. 


Richard E. Berlin, general manager of Hearst Magazines, who has 
just flown around the world, relates that in Australia $100 American 
refrigerators sell for $300, while automobiles sold here at $700 are 
priced at $2,000. And you see lots of both, particularly the motor car. . . 


Richard Edson McGraw, nephew of the chairman of McGraw-Hill, 
who is on the staff of Malcolm Muir, president of the big publishing 
company, is officially engaged to Dorothy Jean Brown, of East Orange, 
N. J. His fiancee was adjudged the outstanding girl athlete at East 
Orange High in 1934, the year of her graduation. . . 


Norm McLeod, the Pittsburgh agency man, has been chosen as one 
of four nominees for the board of trustees, University of Pittsburgh. 
Only two will be elected. . . Rex Bell, president of Outdoor Advertising 
Association of America, may now be addressed as “brother” by a host 
of advertising men. He was initiated into Alpha Delta Sigma the other 
night. .. Chick Reincke, of Reincke-Ellis-Younggreen & Finn, Chicago, 
celebrated the safe arrival of Charles Arno Reincke, Jr., April 8 by dis- 
tributing miniature bottles of Glenmore’s famous Tavern Whisky, the 
attached card announcing “Another Miniature.’ This was somewhat 
libelous, however, as junior weighed in at 7 lbs., 8 ounces and whadda 
ya want to do about it? ... 


| 


Prize Contest 
Is Helped by 
Radio Program 


New York, April 16.—Announce- 
ment of the ADVERTISING AGE prize 
contests for essays on advertising, 
made as a part of the first broadcast 
prepared by ADVERTISING AGE in the 
series sponsored by WOR, brought 
scores of requests for details of the 
contest. 

Promotion of interest in the con- 
tests will be continued in connection 
with these broadcasts, which are 
heard each Saturday afternoon at 
4:45 p. m. EST over WOR and the 
Mutual and Yankee networks, as part 
of the “Understanding Advertising” 
series. 

With the prize contests entering 
their final week, renewed interest 
was manifested in them by students, 
educators, advertising men and 
others, with many indications that 
students throughout the country are 
hard at work polishing up the mate- 
rial which they hope will net them 
fame and fortune. 


Prizes Equally Divided 


A total of $1,000 in cash prizes is 
to be awarded by ADVERTISING AGE 
in these contests, with prizes being 
equally distributed between high 
school and college groups. 

College students are being asked 
to write essays of not more than 
1,500 words on “The Economic Value 
of Advertising,” while high school 
students are required to submit es- 
says of not more than 1,200 words 
on “How Advertising Helps the Con- 
sumer.” 

First award in each group is $250; 
second prize is $100, third prize is 
$50, and there are ten additional 
prizes of $10. In addition, the win- 
ner of the first award in both the 
high school and college groups will 
be given an all-expense trip to Bos- 
ton for the annual convention of the 
Advertising Federation of America, 
which will be held June 28 to July 2. 


Offer Sapolio Powder 


Enoch Morgan’s Sons Co., New 
York, launched “Spotless Town 
Gazette” over WJZ April 10 to in- 
troduce Sapolio powder. Plaskon 
utility box is given for the top of a 
Sapolio can or a sales slip. Maxon, 
Inc., is the agency. 


J-M Promotes Two 


R. L. Johnson has been promoted 
to assistant sales promotion man- 
ager, merchandising division, of 
Johns- Manville Corporation, New 
York. E. A. Phoenix has been pro- 
moted to assistant sales promotion 
manager, industrial division. 


Dermetics Appoints 
Dermetics, Inec., has appointed 
Badger and Browning & Hersey, New 
York, to handle its advertising. 
Dermetics operates salons in 30 cities 
with a direct selling organization in 
each. 


Gunn Joins Petry 
Terry Gunn has joined the New 
York sales staff of Edward Petry & 
Co., radio station representatives. 


| He was formerly advertising mana- 


ger of Acme White Lead & Color 
Works, Detroit. 


Joins Electrographic 
Bernard Moran has joined Electro- 
graphic Corporation to take charge 
of its book publishers and advertis- 
ers preparation department, with 
headquarters in New York. 


Launches Armor Polish 


Morrison-Atlas Co., Chicago, is 
using Chicago newspapers, through 
Kirtland-Engel Co., to introduce 
Armor, a new shoe polish. 


Murray Appoints Randall 
Edgar A. Murray Co., Detroit, in- 
secticides, has appointed The Fred 
M. Randall Co., of the same city. 
Newspapers will be used. 


Renfro with “Spur” 


Robert Bryant Renfro, former edi- 
tor of The Sportsman Pilot and as- 
sociate editor of Aero Digest, has 
been appointed editor-in-chief of 


| Spur. 


FLORIDA SELLS 
LESS FRUIT FOR 
LARGER REVENUE 


St. Petersburg, Fla., April 14. 
Florida’s first national advertising 
campaign on grapefruit, oranges and 
tangerines already has brought grow- 
ers $9,000,000 more than they re- 
ceived for the same amount sold up 
to March 31 last year, Marvin H. 
Walker, publicity director of the 
State Citrus Commission, told the 
annual meeting of Associated Dailies 
of Florida here. As 2,850,000 fewer 
boxes of fruit have been sold this 
season, the increase in net returns 
to date is about $4,285,000, he said. 

One result is a new summer cam- 
paign on Florida grapefruit and 
grapefruit juice to start soon. 

Average auction prices thus far 
this season have been 45 cents per 
box higher on Florida oranges, 54 
cents higher on Florida grapefruit 
and 33 cents higher on Florida tan- 
gerines, Mr. Walker reported. In 
the same period the price of Califor- 
nia oranges advanced 20 cents per 
box and the price of Texas grapefruit 
went 17 cents per box higher. 


Dailies’ New Staff 


H. D. Leavengood, manager Ocala 
Star, was elected president of the 
Associated Dailies, succeeding L. C. 
Brown, general manager, St. Peters- 
burg Evening Independent. Ralph 
Nicholson, Tampa Times, was elected 
vice-president, and Frank Beddow, 
Jacksonville Journal, treasurer. V. 
J. Obenauer, Jr., Jacksonville, was 
re-elected secretary. 

Florida citrus advertising cam- 
paign is financed by a state tax of 
one cent per box on oranges, three 
cents on grapefruit and five cents on 
tangerines. About three-fourths of 
this season’s appropriation has been 
spent in 99 newspapers in 75 mar- 
kets. Radio, booklets and dealer 
displays also have been used. Copy 
now running features grapefruit as 
a spring tonic, and emphasizes the 
economy in buying Florida’s large, 
juicy oranges. 

Florida canneries have purchased 
about 3,500,000 boxes of grapefruit 
thus far this season at an average 
price of about 70 cents per box, com- 
pared with purchases of about 4,500.- 
000 boxes up to the same time last 
year at an average of 32 cents per 
box, Mr. Walker declared. 


WKY in New Studios 


The Oklahoma City Daily Okla- 
homan issued a_ souvenir edition 
April 12 to announce opening of the 
new studios of radio station WKY 
in Skirvin Tower Hotel. 


Joins William Esty 


Constance Boland has joined the 
copy staff of William Esty & Co. New 
York. She has been with J. Walte: 
Thompson Company. 
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—Profusely Illus- 
trated. Your request willbring ~~ = 
only the book— no salesman. a 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Enameled Signs. 


Name 


Firm 


Address 
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‘CATCH 'EM YOUNG,’ SLOGAN OF HURLEY MACHINE 


Co-operating with dealers, the manufacturer of Thor household washers and ironers invites youthful pros- 
poets to visit the factory with their mothers and learn how the encnatina anal 


Largest Chain 
of Weeklies Is 


Formed in East 


New 
Press, 
tions, 


York, April 15.—Township 
Inc., and Woodyard Pubtica- 
both publishing weekly news- 
papers in Long Island, have consoli- 
dated their interests in a new com- 
pany to be known as Griscom-Wood- 
yard Publications, Ine. 

Township Press publishes nine 
weekly newspapers in Nassau Coun- 
ty, and Woodyard Publications owns 
seven weeklies on the North Shore 
of Nassau County. The 16 papers. 
some of which will be merged to 
avoid duplication of coverage, are 
said to constitute the largest chain 
of weeklies in the United States. 

Bronson W. Griscom, who has 
been publisher of Township Press 
since it was established in 1933, and 
its president since August, 1935, will 
he president and publisher of the 
new organization. Edward D. Wood- 
yard, chairman of the Woodyard 
Company board, continues in that of: 
fice, while Frank M. Dunbaugh, Jr., 
who formerly published two of the 
Township Press papers, will be vice- 
president. 


Smith Names Menkin 


David H. Smith, Inc., Lynn, Mass., 
cotton sportswear for women, has 
appointed Menkin Advertising, Inc., 
New York. 


WN week-end 


weather! 


@ You're sure to find balmy 
weather in Atlantic City these 
Spring days. Get away from 
routine for a week or a week- 
end eYou’ll enjoy every oppor- 
tunity for rest or play. Riding. 
Golf. Swimming in the great 
salt water pool. Loungy hours 
on the sun deck. Dine on mar- 
velous food and sleep with 
the murmur of the surf under 
your window e Rates at the Am- 
bassadorare economical...both 


American and European plan. 


She Ambassador 
ATLANTIC CITY 


William Hamilton, Managing Director 


HOW 10 OBTAIN 
RESULTS FROM 
A CONFERENCE 


Gardner Says Chairman Is 
Key to Problem 


New York, April 16—A warm de- 
fense of conferences which are prop- 
erly prepared for and conducted was 
made by Walter H. Gardner, general 
sales manager, Keystone Steel & 
Wire Co., Peoria, Ill., in April issue 
of “Executives Service Bulletin,” 
published by Metropolitan Life Insur- 
ance Company. 

At the same time, Mr. Gardner ad- 
mitted that many conferences fail 
to accomplish much of anything be- 
cause of the inviting side-paths 
which tend to distract attention from 
the somewhat dry subject originally 
scheduled. 

“The business conference may ham- 
mer out crisp decisions or fritter 
away droning hours,” he commented. 
He continued: 

“It is our observation that confer- 
ences integrate activities. They give 
the minority a chance to declare its 
opinions openly, rather than grum- 
blingly to obey a dictum from up- 
stairs. They give different depart- 
ment heads a chance to make sugges- 
tions. They banish misunderstand- 
ings and establish policies which, 
written or unwritten, chart the 
course of business. But a real con- 
ference is a meeting of minds—not 
of officials.” 

Mr. Gardner asserted that when 
a conference is called its purpose 
should be stated in advance, so that 
all concerned may devote some 
thought to it. Attendance should 
be confined to those actively inter- 
ested. A recording secretary should 
keep minutes. 

“The chairman is the controlling 
factor,” said Mr. Gardner. “It is 
his responsibility to see that all con- 
ferees are prepared to discuss the 
subject. It is his job to state the 
problem clearly, to keep his eyes and 
ears open so that all members get 
a chance to talk, and to keep irrele 
vant discussion out of the way.” 

One good thing that a conference 
does, he continued, is to reveal to 
high officials that in the same organ- 
ization are interested and _ intelli- 
gent performers who also have a 
stake in the business. 


Promotes “Bundlets” 


B. F. Goodrich Co., Akron, O., has 
started a rubber band promotion on 
five cent colored bundled _ bands, 
called “Bundlets.” 


Vorol Names Agency 


Merrill Anderson Co., New York, 


has been appointed by Vorol Labora- 


relieve muscular pain. 
hewspapers will be used. 


tories, Glens Falls, N. Y., 
tise Vorol, semi-liquid preparation to 


to adver- 


Connecticut 


Girl Ushers 
Add to Glamor 
at Reds’ Park 


Cincinnati, O., April 14.—Major 
league baseball is taking a tip from 
advertising, it was revealed as the 
curtain went up on the 1936 season 
at Crosley field today. The frowsy 
peddlers of other years have been 
banished in favor of pretty girls at- 
tired in gay uniforms. Wearing blue 
trousers and blouses, and white 
berets, they dispense cigarettes, cush- 
ions and other esesntials to the en- 
joyment of baseball. 


Employes Dress Up 


Every employe on the lot has been 
placed in a uniform, by order of 
General Manager MacPhail. Even 
Charley Dressen, who directs field 
play of the Reds, has got the idea 
and has ordered bright red pants 
for his lads to wear at seven night 
games during the season. 

P. K. Wrigley, head of the Chicago 
Cubs, was one of the first baseball 
magnates to go in for showmanship, 
by creating a corps of uniformed 
ushers who work with almost mili- 
tary precision. The brigade is in 


great demand for sporting events otf 


all kinds where color and efficiency 
are requisites. 


Bureau Issues Market 


Research Sourcebook 


“Market Research Sources,” a 
booklet containing lists of sources 
and references to new research 
projects has been issued by the 
Bureau of Foreign and Domestic 
Commerce. 

Copies are available at 25 cents 
each from the Superintendent of 
Documents, Washington, D. C. 


Robertson Joins 


Wilson-Dalton 


Wilson-Dalton, radio station rep 
resentatives, have changed their firm 
name to Wilson-Dalton-Robertson, by 
the addition of Graham A. Robert- 
son as head of the New York office 
Mr. Robertson was formerly Eastern 
manager of WLS, Chicago. 

Howard Wilson and Tom Daiton 
continue in charge of the Kansas 
City and Chicago offices, respectively. 


Beeker with Chain 


Edmund F. Beeker, Jr. has _ re- 
signed from Firestone Tire & Rubber 
Co., Akron, O., to join Safeway 
Stores, Oakland, Calif. He was for- 
merly advertising manager of Fire- 
stone at Los Angeles, and recently 


was transferred to Akron in charge 
of retail advertising. 
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ITH Japan in the forefront 
of world affairs, The Chris- 
tian Science Monitor announces 
exclusive publication of personal 


reminiscences of Viscount Admiral 


own lifetime from a “hermit kingdom” 


Makoto Saito, veteran statesman 


and patriot, who was one of the 


throws much light on present conditions. 


victims of the assassinations in Tokyo the night of February 26. 


The late Admiral’s life story, “Sixty Years for My Emperor,” 
briefly told and illuminated with incidents from his personal ex- 
perience, graphically reveals Japan’s rise during the narrator’s 


to a world power, and 


Admiral Saito’s reminiscences will appear in the Weekly Maga- 
zine section of the Monitor, in two installments, April 29 and 
May 6. Copies of these issues will be mailed to any 
address, on receipt of ten cents. 


THE CHRISTIAN SCIENCE MONITOR 


A Datty Newspaper For ALL THE FAMILY 
Published by The Christian Science Publishing Society 


The Christian Science Monitor, Dept. A. A. 
One, Norway Street 
Boston, Massachusetts 


Enclosed is 10c for copies of the April 29 and May 6 issues of The Christian Science 
Monitor, containing the articles by Viscount Admiral Makoto Saito. 
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Coming 
Conventions 


April 21-24. Annual convention, 
American Newspaper Publishers As- 
sociation at Waldorf-Astoria, New 
York. 


April 27-29. Southern Round Ta- 
ble, Life Advertisers Association at 
Birmingham, Ala. 


April 27-30. Annual meeting, Ca- 
nadian Daily Newspapers Association 
at Toronto. 

April 30-May 2. Annual meeting, 
American Association of Advertising 
Agencies at White Sulphur Springs, 
W. Va. 

May 2-4. Spring meeting, Associ- 
ated Business Papers, Inc., at Hot 
Springs, Va. 

May 4-8. Sixth annual premium 
exposition, Premium Advertising eal 
sociation of America, at Palmer) 
House, Chicago. 

May 5. Annual meeting, National 
Better Business Bureau, New York. 

May 12-14. Annual convention, 
Lithographers National Association 
at White Sulphur Springs, W. Va. 

May 15-16. Annual meeting, Ad- 
vertising Affiliation at London, Ont. 

May 18-20. Annual meeting, South- | 
ern Newspaper Publishers Associa- | 
tion at Grove Park Inn, Asheville, 
N. C. 


June 2-3. Spring meeting, Inland | 
Daily Press Association at Hotel 
Sherman, Chicago. 


June 21-28. Annual convention, 
National Editorial Association at 
Poland Springs, Me. 


June 28-July 2. Annual conven- 
tion, Advertising Federation of Amer- 
ica and affiliated organizations at 
Boston. 


June 29-July 2. Annual conven- 
tion, International Association of Dis- 
play Men at Netherlands-Plaza Ho- 
tel, Cincinnati. 


July 5-9. Annual convention, Pa- 
cific Advertising Clubs Association 
at Seattle, Wash. 


Aug. 11-13. Annual meeting, As- 
sociated Sign Contractors of North 
America at Denver. 


Aug. 24-28. Annual meeting, Pho- 
tographers Association of America 
at Stevens Hotel, Chicago. 

Aug. 31-Sept. 2. Annual conven- 
tion, Advertising Distributors Asso- 
ciation at Royal York Hotel, Toronto. 

Sept. 14-17. Annual meeting, Fi- 
nancial Advertisers Association at 
Nashville, Tenn. 

Sept. 30-Oct. 2. Annual conven- 
tion, Direct Mail Advertising Asso- | 
ciation at Netherlands Plaza Hotel, | 
Cincinnati. | 


Oct. 7-9. Annual conference, Na- 
tional Industrial Advertisers Asso- 
ciation in Philadelphia. | 

Oct. 15-16. Annual meeting, Audit | 
Bureau of Circulations, Stevens Ho- 
tel, Chicago. 

Nov. 12-14. Annual meeting, Life | 
Advertisers Association at Edgewa. | 
ter Beach Hotel, Chicago. 


Joins Neva-Wet 

Reta Cowles has joined Neva-Wet 
Corporation of America, New York, 
as assistant to Captain Ralph A. 
Meyer in charge of sales promotion. 
She was for several years a column- 
ist with the Hearst newspapers and 
recently was with B. Altman & Co. 


Turner Joins Biddick 
Ted Turner, formerly assistant 
manager of Freeman Lang sound 
studios, Hollywood, has joined Wal- 
ter Biddick Co., Los Angeles station 
representatives, in charge of tran- 
scription program sales. 


NRDGA to Move 


The National Retail Dry Goods 
Association will move to the Greeley 
Square Building at 101 West 31st St., 
New York, about April 25, occupying 
the entire 15th floor. 


Newman Appoints Key 


paign 


Coupon from 
Daily Is Good 
for One Smoke 


New York, April 14--Garcia 
Grande cigars are being given away 
free in a unique sampling cam- 
paign being advertised in New York 
newspapers. While cigar smokers 
can obtain Garcia Grande cigars 
from dealers without charge simply 
by presenting the coupon in the ad- 
vertisement, dealers will collect five 
cents from Garcia Grande Cigars, 


Inc., for each cigar. Thus the dealer | 
makes his regular profit on every | 
cigar exchanged for a coupon. 

The campaign will be tested for | 
several weeks in New York before 
expansion to a national basis, accord- 
ing to present plans. 

Peck Advertising Agency is in} 
charge. 


N. 1. A. A. Dates Changed 


The 1936 conference of National 
Industrial Advertisers Association in 
Philadelphia will be held Oct. 7-9. 
The original dates, Sept. 30-Oct. 2, 
conflicted with the annual conven- 
tion of Direct Mail Advertising As- 
sociation. 


: ON, 
ae 


| Major Markets Within a 


Chemicals Rayon All Process | 
- = Pe Industries 
No. of plants. . 2,074 34 16. 
‘Wage Earners | 103,597 44,306 18. 


Value of Product $702,963,724$156,931,519| 13. | 


A few of the larger manufacturers 
of chemicals and rayon 


E. I. du Pont de Nemours 


& Company 

Allied Chemical & Dye 
Corporation 

Union Carbide & Car- 
bon Corp. 


American Cyanamid Co. 
Michigan Alkali Co. 
U. S. Industrial Alcohol 
Company 
Texas Gulf Sulphur Co. 
Mathieson Alkali Wks. 
Dow Chemical Co. 
Monsanto Chemical Co. 


Viscose Company 
Du Pont Rayon Co. 
Tubize Chatillon Corp. 
Celanese Corp. of 
America 
American Glanzstoff 
Corporation 
Industrial Rayon Corp. 
American Bemberg 
Corporation 
American Enka Corp. 
Skenandoa Rayon Corp. 
Tennessee Eastman 
Corporation 


Newman Brothers, Inc., metal fix- “tp 
tures, has retained The Key Adver- %0 
tising Co., Cincinnati. Trade publi- Mp, 
cations will be the nucleus of a cam- . . 
ae 


Atlas Tack Active 
Atlas Tack Corporation, Fairhaven, 
Mass., has begun an advertising cam- 
paign in Hardware Age and Uphol- 
stering. Direct mail, radio broad- 
casts, and trade directories will also 
be used. 


Institute to Advertise 


Institute of Bank Stationers, a 
trade association, has opened a cam- 
paign in banking journals through 
Merrill Anderson Co., New York. 


Fischer Moves 
Edgar Walter Fischer & Associates, 
Chicago photo-engravers, will move 
to 540 N. Michigan Ave., after May 1. 


ih 
A 


ee 


Chemicals is a big bracketing word. 


Thomas Transferred 


J. William Thomas, national ad- 
vertising department of the St. Louis, 
Mo., Globe Democrat, has been trans- 
ferred to the Eastern office, Graybar 
Bldg., New York. 


McDougall Leaves 


Charles H. McDougall, for ten 
years with the Chicago office of Bat. 
ten, Barton, Durstine & Osborn, has 
resigned to establish his own busi 
ness. 


Pioneer Salt Appoints 


Pioneer Salt Co., Philadelphia, has 
appointed The Aitkin-Kynett Co. of 
the same city. A new package has 
been developed. 
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It means a 


wide variety of products that includes ethyl alcohol 
and acids; nitrogen, sodium, potassium and general 
inorganic compounds; coal tar products, narcotics, 
plastics and ether; compressed and liquefied gases, 
photographic materials, salt, tanning materials, dye- 
stuffs, turpentine, resin, methanol, acetate of lime, 


and many others. 


Despite this long list of products chemicals consti- 
tute only a little over 10% of the value of output of 
the Process Industries. They assume greater impor- 
tance, however, in being vital raw materials in the 
manufacture of the other products enumerated 


across the bottom of these 


pages. 


Rayon, which has made spectacular progress the 
past 15 years, is, in its primary processing, one of 
the major products of the Process Industries. It is 
the chemical engineers’ gift to the textile industries. 
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Rhode Island Bill 
Affects Trade-Marks 


A bill has been introduced in the 
Rhode Island general assembly to 
require registration of all trade- 
marks; at ten dollars for each regis- 
tration. 

It prohibits infringement suits in 
the state unless the trade-mark is 
registered. 


“Mirro” in Dailies 
Aluminum Goods Manufacturing 
Co., Manitowoc, Wis., will launch a 
newspaper campaign in May, featur- 
ing “Mirro” aluminum wear. Cramer- 
Krasselt Co., Milwaukee, is the 
agency. 


Gibson Forms 
Its Own Sales 
Organization 


New York, April 14.—Gibson Dis- 
tilling Company will soon put on the 
market a complete line of whiskies, 
rum and gin, to be sold through its 
own organization, under direction of 
Edward F. Meehan, newly named 
general sales manager. 

Heretofore the company has pro- 
duced Gibson’s blended rye whisky, 
which was sold through Schenley 
Products Company. 


Gibson will introduce the line on 
a regional basis, to be expanded to 
cover the country as progress is 
made. Sales promotion and adver- 
tising will be in charge of William 
Guyer, who was recently with 
Joseph E. Seagram & Sons, Inc., and 
formerly with Schenley Products 
Company. 

General offices of the Gibson com- 
pany will be located at 24 West 40th 
Street, New York, and the plant at 
Aladdin, Pa. 


Moloney Leaves “News” 


John A. Moloney has left the na- 
tional advertising department of the 
Chicago Daily News. 


Devoe & Reynolds 


Feature New Paint 


Devoe & Reynolds Paint Co., New 
York, is featuring a new type of 
house paint in a national campaign. 
This two-coat paint system is based 
on a discovery of “controlled pene 
tration” of the oil content. 

J. Stirling Getchell, Inc., New 
York, has the account. 


Crosley Promoted 
Powel Crosley III has been elected 
a vice-president of Crosley Radio 
Corporation, Cincinnati. He was for- 
merly with Procter & Collier Co., 
Cincinnati, and for the past year has 
been sales manager of Crosley Dis- 


tributing Corporation. 


A glance at the table at the left shows that these 


two products, chemicals and rayon, together ac- 
count for less than one-fifth of the plants, the em- 
ployees and the output of the Process Industries, 
yet their combined production is valued close to a 
billion dollars. Major markets in their own right 
—but only a segment of a vastly greater market. 


Operations, Machinery and 


Equipment Used by Chem- 
ical Engineers in Producing 


Chemicals a 


nd Rayon 


Materials Handling: Conveyors, hoists, power 
and hand trucks, bins, bags, packaging equipment, 


scales, skids, barrels, bags. 


Fluids Handling: Pumps, piping, valves, fittings, 


compressors, fans, blowers, ventilators. 


Disintegration: Crushers, 
shredders. 


grinders, pulverizers, 


Mixing: Tumbling barrels, screw mixers, rolls, 
kneaders, turbine and propeller mixers. 


Heat Transfer: Kilns, condensers, spray ponds, 


heat exchangers. 


Refrigeration: Compressors, 


brine coolers, air 


washers, insulation, air conditioning systems. 


Something more than size makes this market of the 
Process Industries attractive to industrial adver- 
tisers. It is a nation-wide market, making it ideal 
to cultivate economically with advertising. It is a 
market where modernization is widely accepted in 
principle and practice, meaning less resistance to 
overcome in exploiting something new. It is a 
market that is vibrant with activity and accomplish- 
ment, producing new products endlessly. It is a 
market of widely diversified yet related products, 
making it a unique testing ground for introducing 
new machinery and equipment. 


Chemicals! Rayon! Impressive symbols of size and 
Standing. Multiply their value by 5 or 6 and you 
have an idea of what a sustained program of adver- 
tising in Chem & Met can mean to you in making 
vital contacts and establishing standing in the 
Process Industries. 
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Mechanical Separation: Solution tanks, screens, 
air separators, filters, dust collectors, magnetic 
separators, centrifugals, flotation cells, crystalliz- 
ers, dialyzers. 

Vaporization: Dryers, evaporators, stills. 


Forming: Hydraulic molding presses, extruding 
machines, cutters. 

Control: Indicating, recording and controlling in- 
struments, samplers, air compressors, electrical 
switch-gear, valves. 

Power Generation and Application: s t e am 
engines, turbines, generators, transformers, motors, 
starters, belting, shafting, gears, chain drives, speed 
reducers, bearings. 

Process Steam: Boilers, stokers, economizers, 
condensers, reducing valves, piping, insulation. 
Chemical Reaction: Tanks, reaction chambers, 
barrattes. 


CHEMICAL 
& Metallurgical 


ENGINEERING 


Published by McGraw-Hill, New York 
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‘POST’, WEARY 
OF CRITICISM, 
UNLIMBERS GUNS 


New York, April 15.-— Believing 
that advertising has made a mistake 
in “turning the other cheek” to its 
critics, The Saturday Evening Post 
will launch a counter-offensive in its 
issue of April 25. “The vicious cir- 
cle,” of which so much was heard 
during the depression, will be suc- 
ceeded in Post copy by the story of 
the “constructive spiral.” 

The series, scheduled for monthly 
appearances, will be weven around 
“people on the way up,” presenting 
verified facts to prove the funda- 
mental economic value of advertis- 
ing both to the consumer and to 
industry. 

The story which the Post feels 
must be told is that advertising fig. 
ures in a constantly expanding 
spiral. Advertising makes known 
new services and better products, 
a responsive public buys, mass pro- 
duction results, goods cost less and 
still more people can buy and en- 
joy still more goods, with the re 
sult that standards of living go up. 


Beneficent Chain 


Then science and research build 
still greater value into products and 
advertising makes known these 
greater values. A larger public re- 
sponds and greater mass production 
results, 

Each advertisement will present 
the achievement of some industry 
which has utilized advertising to 
increase its own business and ele- 
vate standards of living by making 
its products available to the greatest 
number of people by consistently 
lowering costs. Occasionally, the 
story will deal with individual prod- 
ucts, but this will be the exception 
rather than the rule. 

Calling attention to the aggressive- 
ness of most businesses when under 
fire, Post executives, regret the 
passivity of the advertising field 
under sweeping censure. 


“Organized Calumny” 


“Don’t think it isn’t being at- 
tacked,” they say. ‘“Derogation of 
advertising, of advertised products 
and of every business that advertises 
has moved from the stage of occa- 
sional wisecracks to organized 
calumny. 

“From the halls of Congress to 
the platform of the village woman’s 
club these things are being said: 
‘Advertised products cost too much; 
advertising loads the price of mer- 
chandise; only the second rate is 
ever advertised; advertising does not 
tell the truth; advertising is an eco- 
nomic waste and a tax on the con- 
sumer.’”’ 

The answers to such accusations 
have been discussed freely in adver- 
tising circles, but, the Post believes, 
facts which it has uncovered and 
verified in the present undertaking 
will be news even to the industries 
involved. 


Perkins to NCBS 


Scott Perkins has become manager 
of the commercial program division, 
Northern California Broadcasting 
System. He was formerly program 
director for Don Lee Broadcasting 
System, Los Angeles. Stations in the 
NCBS network are KJBS, San Fran- 
cisco; KQW, San Jose; KROW, Oak- 
land, and KGDM, Stockton. 


Campaign for 
Philadelphia Realty 


Plans for a $100,000 advertising 
campaign to boost Philadelphia real 


_jestate have been announced by Mayor 


S. Davis Wilson. 
The first $5,000 was contributed by 


|jthe Philadelphia Real Estate Board. 


West Speaks April 27 


Paul West, president of the As- 
sociation of National Advertisers, 
will address the Newspaper Repre 
sentatives Association of Chicago 
April 27 at Medinah Club, the April 
13 meeting having been postponed. 
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importance to the company than new 
building. 


DES MOINES GRIDIRON DINNER BRINGS LAUGHS TO 500 


mr Ta a SNES 


Earnings of 
Advertisers 


v , 

Celanese Corporation of America’s 
profit for 1935 amounted to $4,057,- 
227. The net for 1934 was $3,229,458 
and in 1933, $5,453,902. 
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Seaboard Oil Company reports net vey 
profit of $1,670,847 for 1935 compared Worthington Pump & Machinery 
with $1,375,590 in 1934 Corporation, an important unit in 
| en ~ , ae “"g the heavy goods industry, continued 
Ohio Oil Company netted $5,488,267 to operate at a loss last year of $95.- 
on 1935 sales of $45,627,101, a slight 387. In 1934 the net loss was $1,083,- 
: increase over 1934 results when earn- 197. 
ings were $5,411,924 « ales $42,- Le A 
= 319. tlie —— Sales of Ruberoid Company in 1935 
i rat vvey¢ reached $11,834,508, netting the com. 


Annual report of McKesson & Rob- 
bins, Ine., wholesale drug distributor, 
spas) reveals that wines and liquor sales 
in 1935 accounted for $20,270,186 of 
the total sales for the year, $132,097,- 


pany $505,746 profit, compared with 
$415,807 earned the year previous. 
v , F 
Another unit of the heavy goods 
industry to show improvement in 


earnings last year to $2,115,410 com- 
pared with $1,720,260 in 1934. 
> = 

William Filene’s Sons Company 
and subsidiaries, Boston unit of Fed- 
erated Department Stores, Inc., and 
headed by Edward A. Filene, who 
recently appropriated $1,000,000 to 
set up a chain of consumer codpera- 
tive stores, reports profit of $671,968 
for 1935 operations compared with 
$550,556 net in 1934. Sales for the 


Advertisers quickly sensed the pulling 
power of this mailing method almost as 
soon as it was introduced, Since then, 
many hundreds of tests have proved that 
Metered Mail gets attention, broadcasts 
the mailers’ progressiveness, gets better 
results—and gets them sooner. Natu- 
rally, therefore, Metered Mail is today 
the unquestioned standard of seasoned 
advertisers, large and small. 


Besides increasing the effectiveness of di- 
rect mail advertising, the use of Metered 
Mail with Pitney-Bowes Postage Meter 
Machines substantially reduces mailing 
costs, speeds delivery, and provides the 
only unbeatable method of eradicating 
the “lost, strayed or stolen” stamp evil. 


METERED MAIL 
Saves Time 

Gets 
é 7 psrent ion! 


230 Park 
New York 


The new Pitney-Bowes “Multi” Denom- 
ination Postage Meter Machine handles 
letters, circulars, mailing cards, catalogs, 
parcel post — all classes of mail. In a 
single, swift operation, it imprints the 
Meter Stamp (6 denominations), adds a 
trade mark or slogan, postmarks, seals 
envelopes, audits the postage. This 
model and other Pitney-Bowes Postage 
Meter Machines will meet the needs of 
any business. 


PITNEY-BOWES 
MAILING EQUIPMENT 


Distributed by 
THE POSTAGE METER COMPANY 
751 Pacific Street, Stamford, Conn. 
Offices in Principal Cities 


METERED 


MAIL G&D 


Scene from “The Surplus Club," 
place is 


fiscal year ended Jan. 31, aggregated 
$32,537,638 against the previous 
year’s $32,178,156. 


- v 
Libby, McNeil & Libby and subsidi- 
aries, packers and canners of food 
products, increased sales in the fiscal 
year ending Feb. 29 to $59,875,794 
compared with $56,141,669 the year 
previous. Profit, however, declined 
to $1,920,832, from $3,032,288 in 1934. 

vvegy 
Automotive business in Canada 
showed some improvement last year 
according to earnings reported by 
Ford Motor Company of Canada, 
Ltd. Net profit amounted to $1,939,- 
204 against $1,878,113 in 1934. 

vvegy 
Increased sales of refrigerators 
and stoves are credited with improv- 
ing 1935 earnings of Ferro Enamel 
Corporation, which are reported at 
$239,748 compared with $194,169 in 
1934. The company looks forward 
to further increases in its business 
this year, partially as a result of ex- 
pansion of its foreign subsidiaries. 


v . 

Abraham & Straus, Inc., unit of 
Federated Department Stores, Inc., 
reports substantial improvement in 
earnings for 1985 when they reached 
$705,986 on sales of $20,962,266. Re- 
sults for 1934 were, sales, $20,228,682, 
profit, $526,596. 


; vvy 
Bloomingdale Brothers, Inc., unit 
of Federated Department Stores, Inc., 
showed a drop in earnings for 1935 
although sales increased. Profit for 
the fiscal year ended Jan. 31, was 
$317,982 compared with $416,437 in 
1934. Sales rose to $22,084,314 from 
$21,848,061 for the previous twelve- 
month period. 


Consolidated het. sales of National 
Cash Register Company for 1935 
amounted to $35,119,128, an increase 
of 17 per cent over the previous 
year. Net income was reported at 
$1,520,409. Overseas business pro- 
duced 45 per cent of the sales vol- 
ume. 
> 

An analysis of sales and earnings 
of several leading drug manufactur- 
ers by Wall Street Journal reveals a 
declining margin of profit on the 
basis of percentage to sales. 

The 1935 sales volume, operating 
profit and margin compares as fol- 
lows: 


American Home Products. . 1935 
1934 
1933° 

. 1935 
1934 

. 1935 
1934 

. 1935 
1934 


Bristol-Mevyers 


Lambert 


Sterling Products .. 


1933 


Pe ha 


skit given by Des Moines Advertising Club at annual joyfest. The 
"Des Moines Stable 206." Second from left is Larry Fenlon, past president of the club. 


Extraordinary research activity, 
lower prices and modernization work 
reduced profits of Perfect Circle 
Company and subsidiaries, makers 
of piston rings, to $239,655 in 1935 
compared with $549,762 for 1934. The 
company introduced a new line of 
rings late in December which are 
reported to have met with market 
approval. 

vy v 

Sales of Electric Storage Battery 
Company for 1935 totaled $21,537,333 
from which $2,247,755 profit was de- 
rived. This compares with sales of 
$19,237,229 and profit of $2,004,404 
in 1934. 

v v v 


Including wholly owned domestic 
subsidiaries, Armstrong Cork Com- 
pany’s net profit last year was $3,- 
434,912, a sharp increase from 
$1,973,098 in 1934. According to H. 
W. Prentis, Jr., president, there is a 
growing tendency on part of the pub- 
lic to buy more linoleum as com- 
pared with cheaper felt-base floor 
coverings. 

He announced that the company’s 
research and advertising budgets 
have been increased for 1936 to 
capitalize on increased sales poten- 
tialities. Sales increased about 24 


per cent last year. 


7, - F 

McCall Corporation, publisher of 
McCall’s, Red Book and Blue Book, 
and patterns and fashion publica- 
tions, earned $1,215,271 last year on 
sales totaling $10,897,139, compared 
with $1,185,075 profit on $11,065,960 
sales in 1934. 


vwey 
Childs Company (restaurants) op- 
erated with a profit in 1935 for the 
first time since 1931, at which time 
90 per cent of the profits were de- 
rived from real estate, according to 
George D. Strohmeyer, president. Mr. 
Strohmeyer told stockholders that an 
increase of 11.8 per cent in business 
usually follows remodeling of a unit. 
The company is deriving substantial 
profit from its liquor business, he re- 
vealed. 
, = F 
Despite a 10.2 per cent increase in 
sales, which totaled $20,210,885, the 


highest since 1931, Mack Trucks, 

Inc., incurred a net loss in 1935 of 
i dines a - — 

Operating Margin 

Sales Profit of Profit 

$16,391,169 $2,430,376 48.8% 

16,171,130 2,771,363 17.1 
14,706,770 2,959,800 20.1 
11,606,609 2,579,689 22.2 
9,427,311 2,119,098 22.5 
10,815,514 1,744,588 16.1 
11,106,523 2,450,017 22.0 
29,286,679 8,686,615 29.7 
26,043,739 8,366,099 32.1 
24,184,159 8,153,826 33.7 


$395,616. In 1934 it had net income 
of $17,133 on sales of $18,346,222. 
“Because of improved business con- 
ditions,’ said A. J. Brosseau, presi- 
dent, “and the new line of small, 
moderate priced Mack Jr. trucks and 
ouses, together with the improved 
full line of Mack heavy trucks and 
buses, we are confident that volume 
and earnings will increase materi- 
ally during 1936.” 
, FF 
Total operating revenues of New 
York Edison Company, and subsidi- 
aries for 1935 set a new high for the 
last three years, reaching $100,596,- 
578, compared with $95,094,746 in 
1934 and $92,375,538 in 1933. 
vvy 
Consolidated Oil Company and sub- 
sidiaries reported profit of $11,306,- 
904 for 1935, compared with $553,282 
in 1934. 
y * | FF 
Goldblatt Bros, Inc., and subsidi- 
aries. department store operators in 
Chicago, did $32,049,952 worth of 
business last year on which they 
earned $1,114,227. The 1934 figures 
were $28,509,915 and $1,067,315. 
vvwegy 
Cutler-Hammer, Inc., manufacturer 
of motor control and other electrical 
devices, jumped profit in 1935 to 
$603,386 from $66,464 in 1934. In 1933 
the company operated at a loss of 
$130,386. 
v v v 
National Lead Company 
1935 net profit of $5,261,390, com- 
pared with $4,200,188 in 1934. Sales 
jumped to $66,559,197 from $56,350,- 
470 in 1934. 
7, FV F 
A moderate increase in business 
last year for Loose-Wiles Biscuit 
Company was reflected in earnings 
of $1,461,329, compared with $1,324,- 
388 in 1934. 
» V 
Edward J. Cornish, chairman of 
the board, looks forward to greatly 
increased building activity this year 
but considers repainting of greater 


reports 


248. In 1934 liquor sales amounted earnings last year was Bucyrus-Erie 
a to $17,393,578 and total sales $124.,- Company which profited to the ex- 
452,631. The company boosted its tent of $156,429 against a 1934 loss 


of $289,036. The company is prepar- 
ing to market a line of newly de- 
signed scrapers and bulldozers for 
use in dirt removal work. 
v vy 
Industrial and railroad equipment 
rehabilitation work contributed to 
better earnings in 1935 for Super- 
heater Company and its affiliated 
Canadian company and left unfilled 
orders on the books totaling $816,- 
563, an increase of $245,092 over the 
1934 carryover. Net profit amounted 
to $550,302 against $502,246 in 1934. 
v , ae 
The company’s affiliate, Combus- 
tion Engineering Company, Inc., op- 
erated at a loss of $331,647 and Air- 
heater Corporation suffered a deficit 
of $41,442. Both British and French 
affiliates reported profits. 
v vy 
Although volume of tonnage 
shipped by Walworth Company in 
1935 was up 22 per cent and dollar 
sales increased 12 per cent, the com- 
pany reported net loss for the year 
of $270,248. Net loss in 1934 was 
$234,038. 
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ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


HAVE YOU ANY ADVERTISING OR 
DISPLAY LINES SUITABLE FOR THE 
ENGLISH MARKET? 


Our sales organization covers over 2,000 Fashion, 
Drapery & Men's Wear Stores in 700 towns in th 
British Isles comprising Layout Service Work, Stock 
Blocks, Window Posters & Display. If you have a 
line that we could sell to these people, send details 
and samples. Exclusive agencies preferred. 


HALLONS ADVERTISING SERVICE, Ltd. 
Arkley Road, LONDON, E. 17. England 
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AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


Publicity — Public Relations 
A Complete Service Covering the Country 


TOM FIZDALE 


32 W. Randolph St., Chicago 


Central 7571 
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Gem Etchings 
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Retouching & Illustrating 


Commercial Photography 
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40 ADVERTISING AGE April 20, 1936 
- | GENERAL VIEW OF PANELS AT CHICAGO EXHIBIT Pinaud Victor in 


Some of the work of Chicago artists and illustrators which will be on display at Field's until April 29. 
(Story on Page 8.) 


Sell the Men 
Other Men Envy 


The average reader of HUNTING & FISHING and NA- 
TIONAL SPORTSMAN spends $118. yearly on sporting 
trips and equipment; 92 O00 readers spend over $9200. 
each; 43,000 more spend over $300. each; 12,400 over 
$500. each, etc. The total annual expenditure for these 
hobbies amounts to $70,200,000.— decidedly a luxury 


expenditure. 


And, with their families, our 595,000 sportsmen readers 


spend $2,036,800,000 more every year . 


for other things of life which they need, use, and enjoy. 


HUNTING & FISHING—NATIONAL SPORTSMAN 


275 Newbury St., Boston, Mass. 


Lowest rate per reader in the prosperous sportsman field 


NEWSPAPER MEN 
ARE READY FOR 
NEW YORK MEET 


(Continued from Page 1) 


tising promotion. The N. A. E. E. 
is the sponsor of this plan. 


May Hear Report 


The 1935 convention authorized 
the committee on advertising agen- 
cies, headed by R. T. Wilken, New 
York Daily News, to analyze various 
suggestions for eliminating or modi- 
fying the differential. The report 
has not yet been made public. 

Another feature of sessions on ad- 
vertising will be the discussion otf 
objectionable clauses added to ad- 
vertising contracts, such as arbitrary 
demands for circulation guarantees, 
the efforts of some agencies to place 
national copy at local rates, and 
other irregularities which it was 
formerly thought could be quickly 
discouraged. 

The Bureau of Advertising of the 
A. N. P. A. will submit, in addition 
to its annual report featuring a 
breakdown of advertising expendi- 
tures by media, a special study of 
newspaper advertising effectiveness, 
showing the importance of factors 
such as size of space, frequency of 
insertion, copy and color. There will 
also be a special committee report 
on color advertising. 

The annual dinner of the Bureau 
of Advertising Thursday will afford 
the only opportunity for relaxation 
during the week. 


Features of Dinner 


E. S. Friendly, New York Sun, 
chairman of the committee in charge 
of the Bureau, will submit the an- 
nual report and introduce the toast- 
master, John H. Finley, associate 
editor, New York Times. 

Speakers will include Dr. Carl W. 
Ackerman, dean of the school of 
journalism, Columbia University; 
Dorothy Thompson, Herald Tribune 
feature writer; and Sir Gerald Camp- 
bell, British Consul-General. 

J. D. Barnum, Syracuse, N. Y., Post 
Standard, president of the A. N. 
P. A., will preside at all general 
sessions, and J. L. Stewart, Wash- 
ington, Pa., Observer-Reporter, will 
occupy the chair at the _ special 
session Tuesday. Committees to re- 
port and their chairmen are: 

Freedom of the Press, Col. R. R. 
McCormick, Chicago Tribune; federal 
laws, W. F. Wiley, Cincinnati En- 
quirer; postal, J. G. Stahlman, Nash- 
ville Banner; paper, W. G. Chandler, 
Scripps-Howard Newspapers; traffic, 
KE. M. Antrim, Chicago Tribune; 

Printing Trade Schools, Victor F. 
Ridder, New York Staats-Zeitung; 
open shop, Chas. A. Webb, Asheville, 
N. C., Citizen-Times; mechanical, 
S. H. Kauffmann, Washington Star; 
radio, E, H. Harris, Richmond, Ind., 
Palladium-Item; tax depreciation, 
A. V. Miller, New York Herald 
Tribune; 

Securities Act, J. O. Parsons, New 
York Herald Tribune; social secur- 
ity, A. V. Miller, New York Herald 
Tribune; newspaper boys, H. W. 
Stodghill, Louisville Courier-Journal; 
special committee on publicity of 
court proceedings, Paul Bellamy, 
Cleveland Plain Dealer. 


Three to Kiernan 


Three real estate firms have named 
Frank Kiernan & Co., New York, to 
handle their advertising, with George 
Butterly as account executive. They 
are Charles’ Partridge Company, 
Kingslawn Builders and Kingsway 


Management Company, all of Brook- 
lyn. 


Price to Magazine 


Captain Price has joined Review 
of Reviews, New York, as manager 
of the travel bureau. He comes from 
the Brooklyn Daily Eagle. 


Sweet Advanced 


John H. Sweet, circulation mana- 
ger of Traffic World, Chicago, for six 
years, has been appointed sales pro- 
motional manager. 


Color Litigation 

Two infringers on Pinaud hair 
tonic trademarks have been enjoined 
from manufacturing any red hair 
tonic, in recent court actions in New 
York. 

Pinaud attorneys said that the red 
color is an identification mark of the 
brand based on many years of use, 
and the injunction will prevent in- 
fringers from making bulk sales of 
hair tonic that may appear to be 
Pinaud’s. 


To Salute Dailies 

Mergenthaler Linotype Co., 29 
Ryerson St., Brooklyn, N. Y., is offer. 
ing $500 and a trip to New York for 
the best 30-minute radio script on 
“Salute to the Modern Newspaper.” 
The contest is part of the observance 
of the 50th anniversary of the Lino. 
type. 


Ferger with “Sentinel” 

Roger H. Ferger has been ap- 
pointed advertising manager of Mil- 
waukee Sentinel. He has been on 
the Pacific Coast for three years, 
and was previously advertising man- 
ager of the Cincinnati Enquirer. 


Both Holds Exhibit 


Meyer Both Co., Chicago, is hold- 
ing an exhibition of art work and 
copy by members of its staff. The 
exhibit will be open from nine to five 
on week days until May 1. 


@ We are all apt to followa 
certain routine of doing things, 
often overlooking BETTER methods 
of accomplishing the same task. 
For instance, a Typographer 
can set a series of advertise- 
ments, an Engraver can make 
the plates, and a Printer can 
print the portfolio, containing 
these same advertisements. It is, 
therefore, logical to assume that 
ONE reliable institution can pro- 
duce the COMPLETE job—under 
ONE roof—at a definite saving of 
TIME, TROUBLE and MONEY. This 
is the type of COMPLETE SERVICE 
we are giving advertising agen- 
cies and advertisers. It is a lot 
better than youimagine. Frankly, 
you will never know unless 


you try. Phone, Wabash 7820. 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every step of production. 


@ The production 
on this reduced 
advertisement for 
The Hump Hairpin 
Manufacturing |®& 
Co. was handled | _._* 
by Faithorn Corp. 


ALWAYS aa , 
THE FINEST AT FAITHORN 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 
You can use one or all—just as you wish, 


but all are here, ready to serve you... 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 SHERMAN STREET +- CHICAGO 
TELEPHONE WABASH 7820 


DAY AND NIGHT SERVICE 
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ducted since last summer has been T C t buy in New York because of the tax. Harris Joins Forum Ae see 
n FALSE COLORS mainly a chain-store probe. ax rea es A personal property tax law in William B. Harris has joined the 
ir The majority report was signed by N P bl New York city places a 2 percent advertising staff of The Forum, New ee 
d Patman, Boileau (Wis.), Lucas (IIl.), ew rootem tax on property bought outside the| yor; He was assistant to the presi- 
ir and Dockweiler (Calif.). The mi- city for use in it, applying to all per-| gent of the National Industrial Con- _m 
Ww nority report holding that the for New York sonal property worth more than| ference Board for eight years. eel 
’ charges had not been substantiated $100. It is waived where a sales tax os 
d was concurred in by Bloom (N. Y.), has been paid. Under the provisions oe 
1€ N FEDERATION Cole (N. Y.), and McLean (N. J.). New York, April 14—New York|of this law, the city has collected Gessner to Williams 
n : -_— City’s 2 per — age = niet noma Rago werner ndcage David Gessner Co., Worcester, 
‘ ° .»)? | costing automobile dealers here $25,- 8 Mass., textile machinery, has ap- 
: Now ‘Sales Promotion 900,068 annually in business diverted | more than $12,000,000, according to|pointed Otis Carl Williams, Inc., 
\J f Ch j | ) Bunting’s Novelty Mart, Wauke- ther localities, Lee J. Eastman, | Mr. Eastman. Worcester. Trade publications and 
Made D 0 alns an e- gan, Ill., will become Sales Promo-|‘*® Other localities, Lee J. mas : direct mail will be used 
tion with its May issue. Its field president of the Packard Motor Car aaaniaailenaiaa , 
partment Stores Charge remains the same. Company of New York, stated today. . were : = 
9 ’ ne He said that the total business Adds Ten Stations Royal Academy Appoints 
. Gibbard to Ayer lost by all retailers in New YorK| niteg states Tobacco Co., maker} Royal Academy of Beauty Culture, 
wd (Continued from Page 1) Gibbard Furniture Shops, Ltd., would run into hundreds of millions of Dill’s Best and Model Smoking|New York, has appointed Diener & 
- wald, chairman of the board of| manufacturer of Napp Napanee, Ont., | ° dollars, due to shrinkage in the| Topaccos, on April 20 will add ten|Dorskind, Inc., also of New York, to 
- : Sears, Roebuck & Co., Chicago; Fred has placed its account with N. W.| Volume formerly purchased by shop-| stations to its present Columbia|handle its advertising account. John 
> { Lazarus, Jr., of F. and R. Lazarus Ayer & Son of Canada, Ltd. pers from out of town, who no longer | hookup, totaling 58 stations. E. Zeltzer is account executive. 
& Co., Columbus, O.; Percy S.|=— ————— —— => — 
Straus, R. H. Macy & Co., New York; 
c. W. Kress, of S. H. Kress & Co., 
D- New York; Albert H. Morrill, presi- 
I- dent, Kroger Grocery & Baking Co., 
n Cincinnati; George M. Gales, presi- 
s, dent, Louis K. Liggett Co., New 
" York; John A. Hartford, president, 
Great Atlantic and Pacific Tea Co., 
New York. 
a. Hartford Not Member 
: The report stated, however, that 
e no evidence was adduced to indicate 
that Mr. Hartford participated in the 
m organization, but declared that John 


S. Burke, of B. Altman & Co., New 
York, and Herbert J. Tily, of Straw- 
bridge & Clothier, Philadelphia, 
were among the organizers and be- 
came members of the executive com- 
mittee. 

The original resolution calling for 
the investigation of this organiza- 
tion was introduced by Representa- 
tive Cochran of Missouri. On ac- 
count of ill health he resigned as 
chairman of the investigating com- 
mittee, and Wright Patman was ap- 
pointed. Subsequently, at the behest 
of Patman, the resolution was 
amended and expanded to include an 

investigation of chain-store buying 
' practices. As a consequence the in- 
vestigation which has been con- 


to present an independent audit of advertising 


DRAMATIC. «=O 


LOW-COST GIANT PRINTS & ae in 


DOMINATE! * 


AGER for new, dramatic 

ways to say things, alert 
Sales, Advertising and Law 
Departments are scoring with 
Rapid Giant Prints. Rapid's 
Giant Prints instruct groups, 
make powerful window dis- 
plays, dominate the prospect's 
attention. In law they explain 
fully, hold the eyes of the 
whole court. Any photo, draw- 
ing, etc., is blown to giant 
size by Rapid's Cleartone 
| Process, the world's clearest 
and sharpest. But you'll never 


national magazines 


national and regional farm papers 


Canadian magazines and farm papers 


network radio broadcasting 


spot radio broadcasting 


As originators of advertising statistical services that have 
been constantly enlarged and improved to meet expanding 
use since 1910, we point to this record as a criterion by 
which the advertising profession may judge the type of 


service which will be presented in the future. 


know their power until you 
risk $5.00 and try them! 
Write, or call in a Rapid Con- 
tact Man. Mail orders a spe- 
cialty. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbilt 3- 3680. 
CLEVELAND, Ninth — Chester Blidg., 
MAin 9335 e CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


NATIONAL ADVERTISING RECORDS, Inc. 


A consolidation of The Advertising Record Co. and Denney Publishing Co. 


330 W. 42nd St.—New York 43 East Ohio St.—Chicago 
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BREWERS UNITE 
TO ARM INDUSTRY 
AGAINST ATTACK 


Rush Plans for Single Or- 
ganization 


Chicago, April 17.—Two hundred 
brewers from all parts of the nation 
met here yesterday, decided to scut- 
tle their differences, and draw up 
plans for a merger of leading brew- 
ers associations into one powerful 


== 


| organization for protection of the in- 
| dustry. 

The purposes of the new group 
will be to clean up trade practices, 
improve conditions surrounding re- 
tail sales of beer, launch a vast pub- 
licity program to educate the public 
on the health value of beer and the 
need for moderation, and arm the in- 
dustry against political attacks. 

Attending the meeting were officers 
and directors of the two-months-old 
Brewing Industry, Inc., Chicago; the 
United States Brewers Association, 
New York, headed by Col. Jacob Rup- 


organization; and American Brewers 
Association, Chicago. 
Brewing Industry, Inc. 
launched when Premier-Pabst Sales 
Company and Anheuser-Busch Com- 


|lowances and 


Brewers Association. About 50 brew- 
ers rallied to the new organization. 

At the meeting yesterday at Stev- 
ens Hotel, a committee of 22 was 
named to draw up a program of ac- 
tion for the proposed association; 
and to call a new national meeting 
of brewers, which will be held here 
about May 10. 


Plan Second Meeting 


The committee will meet at the 
Drake Hotel here next Wednesday. 
It consists of five representatives 
from each of the three national or- 


pert, and the oldest national brewers| ganizations, and seven from state 


and other associations. 
Among problems facing the indus- 


was| try, observers point out, are unfair 


trade practices, including secret al- 


rebates, and free | 
pany broke away from United States! goods; the return of the pre-prohibi- | tivities, the great brewing industry 


tion type of saloon; and what is re- 
garded as a growing wave of senti- 
ment toward return of prohibition. 

August A. Busch, Jr., president 
Brewing Industry, Inc., sounded a 
call at the conference for united sup- 
port in forming the new association. 

“This gathering is historic in the 
brewing industry,” he declared. “It 
represents, I believe, the first move- 
ment to unite the entire brewing in- 
dustry for protection and welfare of 
all brewing and allied interests. 


“United We Stand” 


“We may say, as our early states- 
men said when they were trying to 
form a union of the American col- 
onies, ‘United we stand; divided we 
fall.” If we unite, and adopt a pro- 
gram of constructive and positive ac- 


Here is Prosperity 


Picture Play has 32 glamorous roto- 
gravure pages —twice as many as 


Tsk! Tsk! A family imbroglio? Not really ... but it gives you a faint 
idea of the esteem in which Picture Play is held. Particularly among 
people of taste with whom quality is a matter of course. 


Picture Play’s readership is hand-picked. It is made up of intelligent 
people who appreciate Picture Play's adult recordings of motion picture 


Circulation 


the “others”. Intelligent and adult 
in attitude, it has an editorial abhor- 


rence of sensationalism. This hand- 
ling automatically attracts an audi- 
ence that is attracted to better 
merchandise. Fine products will pros- 
per when advertised in its pages. 


A STREET & SMITH PUBLICATION - 79 


art and artists. They elect to read it because Picture Play’s editorial 
content imposes no mental slumming. It is not the type of circulation 
that can be bought by the shovel-ful. 


If you want the business of this selective, luxury-loving, group, ex- 
pose your merchandise in Picture Play—the class movie magazine. 


more than 99% newsstand, voluntary! ... A.B.C. 


Pl" , 


SEVENTH AVENUE, NEW YORK CITY 


CHEER UP! 
i - 


Fit might have been worse | 


14 Together Vow Fora’ ¢ 
OREA) ER JOUNSTOOR = 


— 


Poster used in flood areas by Johnstown 
Poster Advertising Co. 


protection around itself.” 

Hundreds of brewers, he said, not 
now members of any national organ- 
ization, are waiting to join one uni- 
fied organization. 

“It is unfortunate,” he said, ‘that 
the brewing industry is one of a 
group of beverage industries subject 
to propaganda attacks. Huge sums 
of money have been and can be 
raised for our destruction. We know 
the strength and tactics of our ene- 
mies. We know that unless we act in- 
telligently, along lines never before 
attempted, the industry as a whole 
must suffer severe losses.” 

As an example of the type of work 
which the new association will con- 
duct, Brewing Industry, Inc. in two 
months has mailed out 8,000 copies 
of a 70-page booklet of facts on beer, 
“Now Let There Be True Temper- 
ance.” A mailing of 50,000 copies is 
planned. 

Recipients included brewers, sup- 
ply men, brewmasters, newspapers, 
state liquor control commissions, 
chambers of commerce, and members 
of Congress. 

A Cincinnati brewer recently or- 
dered 500 copies, for distribution to 
his customers in cases of beer. 

Distribution of hundreds of thou- 
sands of smaller booklets will be one 
activity of the new association. This 
work will be carried on through all 
outlets of the brewing industry. 


MOTION PICTURES 


We produce 16 m. m. film in full color 
or black and white, take assignments 
for projections, complete service, op- 
erator, projector and screen, Day or 


Night. 
IMPENS 


230 N. Michigan Ave., Chicago 


eS 
LABELS-SEALS 


All kinds for packaging, decorations, 
advertising. Address labels Strik-' 
ing. practical designs. Write for 
free samples and prices 


ST. LOUIS STICKER CO. 
~ ST. SMO. 


' , a 


initiate a 


Every week thousands of trav- 
elers select the Benjamin 
Franklin when they come to 
Philadelphia because we've 
made it our business to please 
them. 

You, too, will like the smil- 
ing service, and the big, com- 
fortable rooms, all with bath. 
Rates areas lowas $3.50 a day. 


THE 
BENJAMIN 
FRANKLIN 


SAMUEL BARLEY, Managing Director 


Philadelphia 
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DEPARTMENT STORE CO-OPERATES WITH NATIONAL ADVERTISERS 


One of the outdoor displays used by Gimbel Brothers, New York department store, in co-operation with 
@ | manufacturers. Supporting the program are Bourjois, Inc., Bigelow-Sanford Carpet Co., Hoover Co., 
= © G6.G.G. Clothes Co., Kelvinator Corporation, Lavena Corporation, and Phoenix Hosiery Co. 


“4 BARE-FOOTED KIDS RECOGNIZE THE ARISTOCRAT 
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Human interest painting used both in Packard publication copy and posters. 


~ 
WINNING POSTER FOR ART WEEK IN BOSTON 


STON 


eae 
$ 


: f ‘ e% 
: ESS ¥ a a ae 


"Sponsored by the BOSTON CHAMBER °* COMMERCE 


_ DESIGNED BY ANTHONY AVELLINO — SCHOOL OF PRACTICAL ART 


John Donnelly & Sons, Boston, presented the second annual Edward C. Donnelly, Jr. award to Anthony 
| Avellino for this design. The outdoor company used space in the Boston Transcript to feature the poster, 
| which was also used on its own panels. 


ADORATION 


Photograph by Sarra, Inc., for Union Central Life Insurance 

; ®. through J. Walter Thompson Co., which attracted much 

omment at the exhibit of commercial art which opened 
last week. (Story on Page 8.) 
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PHOTOGRAPHIC 


NEW TECHNIQUE FOR COMMERCIAL COPY 


Taylor Poore used opaque water colors in this painting for a campaign for sulphite 
paper, among those displayed at the Chicago commercial art exhibit at Marshall 
Field & Co. It will continue until April 29. 
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REVIEW OF THE 
WEEK 


BEAUTY NOT SO SERIOUS AFTER ALL? 


‘ 


AME .OF YOUTH 


This copy in current women's magazines, is said to be the first 
humorous approach to the problem of making Miss America beau- 
tiful. Russell Patterson is the artist. 


HELPS SAFETY 
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OVERHEARD WHE WAITING FOR THE Tearrc LIGHT 
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(Story on Page 18.) : 
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‘Their Speech is Different 
But ‘Vheir Desires the Same 


Filling market baskets through salesmanship-in-print 
is the same the world over 


Advertising, in its modern form, is an 
American creation—born and raised in 
the service of American Industry. 

Foreigners have always considered it 
unique to this country—like the Yankee 
Drawl, or the Western Cowboy. “It may 
work in the United States,” they said, “but 
it is entirely impractical, even unwelcome, 
in other countries.” 

In recent years, our experience with for- 
eion advertising has brought radical re- 
vision of this idea. 


**Reason-Why”—a universal appeal 


True salesmanship-in-print has proved its 
power to sell goods in any country, to 
any kind of people. Whether you adver- 
tise to Englishmen, Frenchmen, Asiaties 
or Americans, this fundamental principle 
holds good—*“Give to the consumer, in a 
compelling way, the REASONS-WHY it is 
in /:is interest to buy your wares.” 

Just a few years ago, advertising in 
foreign countries was still merely “general 
publicity,” or “keeping your name in 
print.” It was in the same condition as ad- 
vertising in America thirty years ago, when 
Lord & Thomas first discovered the basic 
principle of salesmanship-in-print. 


In those days, American advertisers were 


at a loss as to procedure in their foreign ad- 
vertising. There was a great-to-do about 
“Local Color” —putting distinctive phrases 
in the copy that had the flavor of the coun- 
try for which the advertising was intended. 


This Gave Foreigners Some Strange 


Ideas 


For example, the phrase, “A chukker of 
polo” was supposed to give an advertise- 
ment the local color of British India. And 
mention of “Pampas” was almost obliga- 
tory in South American advertising. No 
Spanish advertisement was complete with- 
out a “senorita” prominently displayed in 
illustration and copy. 

Such “local color” was used in all adver- 
tising. from soaps to rubber tires—with re- 
sults that may have given foreigners some 
strange ideas of American advertising. 


Self-interest first—Local color second 


Now we leave local color entirely to native 
writers who understand the language and 
idiom of the country—and knowing its 
habits and thoughts, ofttimes use basic 
selling ideas—REASONS-WHY—that are 
exactly the same as those we use in Amer- 
ica. Their appeal is universal. 


And just as often, our foreign offices sup- 


ply Reasons-Why which we find use for in 
America. The deep-rooted prejudices 
against American advertising abroad have 
yielded tosound principles of selling which 
replace the old ideas of “Local Color.” 
Thus, the foreign offices of Lord & 
Thomas unite with American offices to 
produce advertising that sells around the 
world. And basic principles have tapped 
golden opportunities in the same foreign 
fields that formerly resisted American 


selling programs, based on strange ideas of 
“Local Color.” 


True Salesmanship-in-Print Knows 
No Borders 


True salesmanship-in-print knows no bor- 
ders, for people are essentially the same 
everywhere. The same emotions, desires, 
needs and dreams inspire the actions of all 
human beings. Advertising that embraces 
this basic psychology wins markets and 
sales the world over. 

We will be happy to discuss opportuni- 
ties in foreign countries with advertisers 
who are looking for wider markets. Our 
foreign offices will gladly cooperate in 
planningand directing programs that bring 
“American Results” in the way of in- 
creased sales and profits. 


LORD & THOMAS: advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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